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PYfe\ike color 


The New York Times 
by 


JACK GOULD 


TV CRITICS ACCLAIM 
Drtbeceler 


...‘Norby”’ is sponsored by 
the Eastman Kodak Company, 
which made the color film used 
in shooting the series. The 

uality of color was very good. 

he picture on black-and- 
white TV sets also was gener- 
ally superior to that received 
when monochrome film is used. 
This situation is just the re- 
verse of that existing with live 
color TV, which often degrades 
the black-and-white picture. 
Color TV could be one more 
argument for “going film.” 





New York Daily News 
by 


BEN GROSS 


First Weekly Color Film 
Series ...the first weekly dra- 
matic TV series to be filmed 
entirely in color, ‘‘Norby,’’ 
made its bow on Channel 4 at 
7 last evening. ...The beauties 
of color do enhance the appeal 
of this small town situation 
comedy series. 





New York Journal-American 


by 


JACK O'BRIAN 
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HOLLYWOOD 
6823 Santa Monica Blvd. * HOllywood 9-3961 


... Heisa young-man-on-his- 
way at the bank in Pearl River, 
N. Y., where parenthetically 
the TV action literally was 
filmed — in very attractive 
color. 





CALL OR WRITE: 










January 5th marked the premiere 


NBC telecast for both Eastman 
Kodak and “Norby.” Pathé feels 
very honored that Eastman Kodak, 
the leader in film manufacturing, 
selected Pathécolor, the quality- 


leader in color film processing. 


Laboratories, Inc. 


NEW YORK 


105 East 106th Street * TRafalgar 6-1120 


GREAT MOTION PICTURES ARE PROCESSED BY Dib 


Bu Uh é Laboratories, Inc., is a subsidiary ofp CHESAPEAKE INDUSTRIES, INC. 





How to make a 
Sales-Training Film that actually 





INCREASES SAL 





Why does one motion picture or slide film used to train salesmen markedly 


improve their performance, while another has little effect? 


Caravel’s years of experience in this field shows that for consistent high- 


level results with sales-training films, four major factors of production 


need to be stressed. 


These factors of production... 


FIRST-HAND CONTACT WITH SALESMEN 
gives the creative producing staff the “feel,” as well as the 
facts, of the client's selling problem. 


AN IMAGINATIVE SCRIPT that entertains while 
it instructs is the basic step toward a picture that sales- 
men want to look at. 


ABSOLUTE REALISM in the portrayal of salesmen 
and their customers takes top-notch direction and acting, 
and scrupulous attention to detail. 


A NO-PUNCHES-PULLED ANALYSIS of the 
salesman’s real and difficult problems is essential in mak- 
ing a film that he respects and responds to. 


Results like these... 


*. _ . appreciated very much the intelligent interest you 
people showed in grasping our problem and interpreting 
the story we wanted to tell.” 


Fuller Brush Company 


"We believe the Kenwood picture is one of the best, if 
not the best product-sales-training film ever made.” 
Associated Merchandising Corp. 


"The reaction of the real-life salesman who sees the film 
seems to be, “He does a terrific job of selling. I'm going 
to use that approach myself.” 

Clinton Foods, Inc. 


**\Many verbal comments from salesmen and dealers as- 
sure us of another hit.” 
Socony-Vacuum Oil Company 


BEFORE YOU MAKE YOUR NEXT SALES-TRAINING FILM, READ CARAVEL’S BROCHURE, 
THE MOTION PICTURE AS A SALES TOOL. WRITE FOR IT TODAY. NO OBLIGATION. 








CARAVEL 


730 FIFTH AVENUE 








FILMS, INC. 


NEW YORK 19, N.Y. 




















Byron Roudabush 
of Washington, D.C. 
Pioneer in color print 
production. 


with 
successful 
color 


lab 


management, 


Ansco Type 238 Duplicating Film is tops! 






Not even some close friends of Byron Roudabush, dynamo of His organization now has grown to encompass practically 


Byron, the fast-growing Washington, D. C. laboratory, know every phase of production and laboratory services in the 
his last name. That goes for many of his numerous clients, movie held. 
too. They know him as Byron of Byron, where they can de- 










; : . ‘ Naturally, when Ansco introduced Type 238 Color Dupli- 
pend on getting excellent service and highest quality. 






cating Film, Byron was quick to try it . . . and to recognize its 
For here is a man whose name itself means fine technical outstanding qualities. Ansco is proud to include Byron among 
know-how based on long experience. the many laboratories offering service on this stock. 
With a background of theatrical and electronic work, Byron Why not take profit by experience? Order your next color 
pioneered in the production of fine color motion picture prints. prints made on Ansco Color Duplicating Film, Type 238. 


Ansco 


Binghamton, New York. A Division of General Aniline & Film Corporation, “From Research to Reality.” 


BUSINESS SCREEN MAGAZINE 






















EXPERIENCE LEADS TO BELL & HOWELL 
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United Air Lines’ sound movie puts 
ground crews on the sales force 


United’s management realized that men who handle fuel, food 
and freight do a job of selling service to passengers, too. 

To compare ground crew methods and achieve efficiency at 
all terminals, the airline put on its movie-producing hat. 

Result— United’s own sound production, “From the Ground 
Up.” Credit for photography goes to United employees—but 
for addition of sound, it goes to the Filmosound 202 projector. 

The narrator followéd action while picture was projected, 
spoke into microphone. Filmosound’s foolproof controls make 


YOUR MOVIE SALESMAN. The 
202 projects sound or silent 16mm 





magnetic recording on film easy as tape recording. HONORARY ACADEMY AWARD 1954 film, plays magnetic or optical sound. 
United premiered the movie for station managers. Ground To Bell & Howell for Reverse switch, still picture clutch. Its 

° . 7 47 Years of Pioneering ° ° P 
crews later saw the same movie with sound track changed. Peaathiaa bens ber dee wide use by business is proof that 
Up in the air on how to reach people? You're on firm ground Motion Picture Industry. experience leads to Bell & Howell. 


with this adaptable, low-cost medium of communication. 
Sales meetings, employee training, public relations pro- 


grams—there are so many ways you could use the Filmosound B |] & H |] 7108 McCORMICK ROAD 
202. Write for free booklet, “New Voices for Your Movies.” ec owe CHICAGO 45, ILLINOIS 
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16mm. PROJECTORS 





CONSIDER 
SERVICE 
When Buying 


The DeVrylite is the finest 16mm. projector 
on the market. Your selection of the DeVrylite 
is justified by every comparison of quality- 
built features. It is designed and built for 
long trouble-free service. 


And speaking of service, you'll need a 
minimum of it with a DeVrylite projector. If 
you ever do need service, though, you'll find 
that Technical Service, Inc., has the finest 
service organization available. Prompt de- 
livery of parts and immediate service by 
highly skilled technicians are always assured. 


DeVrylite projectors are designed so that 
owners can make most of the service adjust- 
ments—if and when required. Lamps, ampli- 
fier and all mechanical parts are conveniently 
located for easy service without any special 
tools. 


So, when buying a 16mm. projector, consider 
service. Select one that requires a minimum of 
service, that is easy for the user to adjust and 
that has a fine nationwide service organiza- 
tion. By all standards of performance and 
service, DeVrylite will continue to be your 
best buy—now and in the future. A new 
brochure offers you complete details. Write 
for your copy today. It's free. 


mt Technical 
|i! | Service 


incorporated 
Dept. C 

30865 Five Mile Road 

PLYMOUTH, MICHIGAN, U.S.A. 
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a good production 
TAY F544 ey 


3 good package | 


A good production 
needn't suffer because of 
reel failure that causes 
distracting, annoying 
noises. And it can’t 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans. 


The reels are made of the hardest, spring-type 
steel. They just can't bend out of shape. The 
cans are die-formed, rigid, and dent-resistant. 
Together, they make the perfect combination for 
film production packaging. 


Reels and cans available 
in all 16mm sizes 


CORPORATION 


2251 W. St. Pav! Ave., Chicago 47, IN. 





ie i= 10) ee Ole 
PROFESSIONAL 


QUALITY 





EMPIRE PHOTOUSOUND 


INCORPORATED 
Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN. 
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byron 
16™" “Magna-Stripe” 
Magnetic Sound Tracking... 


Ba‘ ‘eet 


@ Color-Correct* duplicate prints — 





highest standard in the industry — 


now yours with the best in 


x 


magnetic striping. 


@ Magnetic sound tracks for 
black & white or color film, 


single or double perforated. 


@ Sound tracking new or old 16mm film 


eer: 
_——" 
= | 
— 


on the Soundcraft Magna-Striper*, 


similar in every detail to the 


Academy Award Magna-Striper*. wD 
G ag 
pLL-MAer oo Mil ™ 
@ Magnetic oxide sound tracking ag — : ew film rs 
1€ y 1 
in 3 widths — each with balancing netic trac Pag Jelity all-magne 
: r g 
stripe — for 3 purposes. provide 
P purp ei 


@® Special one-day service 


for “rush” orders. 





*Reg. U.S. Patent Office 


For full information write, wire or phone by ro ry Studios and Laboratory 


1226 Wisconsin Ave., N.W., Washington 7, D.C. DU pont 7-1800 





PRACTICALLY EVERY 16MM FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 


NUMBER 2 * VOLUME 16 * 1955 














Projects 
Anything... 














AMERICAN OPTICAL 
OPAQUE PROJECTOR 


Here’s a simple, dramatic way to make a point. Project speech ma- 
terial directly on a screen. An AO Opaque Projector, with the large 
10” x 10” aperture, projects practically anything that’s opaque, 
and not more than 3!4” thick. Blows it up on a screen, large 
enough for whole audiences to see. People understand quicker, re- 
member longer when they can see what you are talking about. 











In Schools, Churches. Project test 
papers for comparison, news clip- 
pings, coins, gears. Show Bible 
Stories, pictures from books and 
other teaching materials. 


Costs Little to Run. With an AO 
Opaque Projector there is no film 
to buy no rentals to pay — no 
slides to make — the whole world 
provides your material. 











In Business, Industry. Magnify 
products, papers, objects on 
screen so customers, salespeople, 
audiences of all kinds can see 
better, learn better, compare and 
inspect. 


Simple to Operate. Just flip a 
switch and insert copy. The AO 
Opaque focuses easily — keeps 
projected object cool with quiet 
motor driven fan. Readily port- 
able. 1000 watt lamp gives un- 
matched screen brilliance. 




































































Pessiiistiniiis 








AO! Educator-500 


me 
Your brightest buy. For 2” x 2” ptical 








slides and film strips. 500 watt 
blower cooled — 314", 5” or 7” pro- 
jection lens. 





TT.M. Reg. by American Optical Company 


CHELSEA, MASSACHUSETTS 
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NEWS-TRENDS 


New York Film Producers Name 
Officers; Approve TV Contract 
* The Film Producers Association 
of New York has elected Walter 
Lowendahl president of the organi- 
zation. Mr. Lowendahl, who is 
executive vice-president of Trans- 
film Incorporated, succeeds David 
Pincus, president of Caravel Films, 
Inc. 

Other elected officers are Harold 
Wondsel, vice-president (Sound 
Masters, Inc.); Herbert Kerkow, 
secretary (Herbert Kerkow, Inc.) ; 
Edward Lamm, treasurer (The 
Pathescope Company). 

Elected to the board of directors 
are Henry Strauss (Henry Strauss 
& Co.) ; Peter Mooney (Audio Pro- 
ductions, Inc.) ; Jack Henderson 
(Sarra, Inc.) ; David Pincus (Cara- 
vel Films, Inc.) ; and Robert Law- 
rence (Robert Lawrence Produc- 
tions, Inc.). 

At the election meeting, the group 
approved the Producer-Screen Ac- 
tors Guild 1955 Codified Contract 
for filmed commercials. It had al- 
ready been approved by the negoti- 
ating committee of the Screen Ac- 
tors Guild and is now in the process 
of being signed. John Wheeler, gen- 
eral counsel for the FPA, negotiated 
the contract on behalf of his group. 


tt * a 


Screen Guild Approves Contract 
for TV Commercial Film Artists 
* Approval of the new collective 
bargaining contract covering actors, 
singers, announcers and puppeteers 
in filmed television commercials has 
been voted 60-to-1 in a mail refer- 
endum by the general membership 
of the Screen Actors Guild. 

The revised contract terms pro- 
vide for restrictions on the produc- 
er’s editing rights—which the Guild 
expects will increase the re-use pay- 
ments and encourage the making of 
new commercials. It also provides 
for a 10 per cent increase in all 
guaranteed use payments for group 
singers in Class A program com- 
mercials. 

Kenneth director of 
the Guild’s television department, 
said that tabulation of the ballots 
showed 2,600 members voting in 
favor of the contract and 43 in op- 
position. 


Thomson, 


tf tt ae 


Assn. of Cinema Laboratories 
Elects Officers, Board Members 
* Three top officials were reelected 
by the Association of Cinema Labo- 
ratories at an annual meeting held 
recently in the Hotel Sheraton, New 
York. Neal Keehn (The Calvin Com- 


pany), remained president, Russell 










C. Holslag (Precision Film Labora- 


tories) continued as vice president, 


Byron Roudabush (Byron, Inc.) 
and George W. Colburn (George W. 
Colburn Laboratory, Inc.) were re- 
elected secretary and treasurer. 

Board members elected during 
the session were: Don M. Alexander 
(Alexander Film Company) , Robert 
F. Burns (Houston Color Film Lab- 
oratories), George W. Colburn, 
Louis Feldman (DuArt Film Labo- 
ratories), Saul Jeffee (Movielab 
Film Laboratories), Charles E. La- 
ger (Atlas Film Corporation) and 
Byron Roudabush. 

The organization’s standardiza- 
tion committee made recommenda- 
tions on marking of work prints to 
indicate effects and on preparation 
of 16mm printing leaders. Recom- 
mendations for standardizing prac- 
tices with regard to charging for 
short ends in printing, rush service 
and other problems involving rela- 
tions with customers were made by 
the laboratory practices committee. 
The nomenclature committee re- 
ported progress in developing defi- 
nitions to clarify customers orders 
to laboratories and items and pro- 
cedures not now covered in the 
nomenclature adopted by the Ameri- 
can Standards Association and 
sponsored by the Society of Motion 
Picture and Television Engineers. 

* * * 
Attendance at Ford Showings 
Hit All-Time High in 1954 
* An all-time high attendance rec- 
ord was achieved by Ford Motor 
Company motion pictures during 
1954. More than 22,500,000 persons 
in the United States and abroad 
viewed 29 Ford films last year ac- 
cording to a report released to Busi- 
ness Screen in March. 

Ford films were screened for 
300,372 audiences totaling 18,300,- 
000 persons in this country and 
4,330,000 persons in foreign coun- 
tries. In addition to the live film 
audiences, company pictures were 
shown on 4,759 television pro- 
grams. During 1953, the Ford films 
were seen by approximately 18,747,- 
000 persons and were televised on 
2,684 programs. 

The films, which have won 17 
first place or grand awards in docu- 
mentary motion picture competition 
in the past five years, were pro- 
duced for free distribution to 
schools, churches, civic groups and 
other similar organizations. Most of 
the 16mm films are in color and run 
for approximately 30 minutes. 

Ford films may be obtained by 
writing Ford Motor Company film 
libraries at 16400 Michigan Ave., 
Dearborn, Michigan; 15 East 53rd 
St., New York City, or 1500 S. 26th 
St., Richmond, California. ie 
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CHANGE ....for the better 


“I guess I'm pretty much of a wreck now, but you should have 
seen me when I was a sparkling new beauty and a happy, proud 
family drove me home from the dealer's showroom. A year 

later I was traded-in on a new model, but to my next owners 

I was new all over again. So it went, over the years, serving 

one family, then another . . . faithfully carrying on. But I’m not 
through yet. Soon I'll go into scrap and start all over.” 


This “auto” biography is the unusual approach used in the new 
General Motors picture, “CHANGE... for the better” to 
dramatically explain the economics of obsolesence and its 
great importance in our thriving economy. It is typical of the 
creative ingenuity which helps to make this Studio's pictures 
dynamic, effective, and influential. 


“Kphaal fe Vong 


STUDIOS, INC. 


HOLLYWOOD ° NEW YORK ° CHICAGO ° DETROIT 
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HE new Craig Projecto-Editor 

can be set up on a table top in 
60 seconds to show movies in bril- 
liant action—without darkening the 
room. 

Educators use the Craig Pro- 
jecto-Editor for previewing films 
before showing to larger groups. 
For editing films before showing to 
different groups. For film mainte- 
nance and repair. 

Businessmen use it as a selling 
tool to present a sales story to key 
prospects. For analyzing time and 
motion study, job training and en- 
gineering films. For film editing and 
maintenance. 

With a Craig Projecto-Editor 
you can show movies in any place 
—at any hour. Picture shows bright 
and clear on its 344” x 444” ground 
glass screen. You can create fast or 
slow motion effects, re-run certain 
scenes repeatedly without waiting 
until you get to the end of the reel. 
You can even stop the film for 
frame by frame examination with- 
out harm to film. 


WRITE FOR ILLUSTRATED CATALOG NO. BS-3. ADDRESS CRAIG, INC. 
DIVISION OF THE KALART COMPANY, INC. > 





SHOW MOTION PICTURES 
THIS NEW TABLE-TOP WAY 
with New GRAIG Projecto-Editor 


Table Viewer 
with large 


shows movies 


small groups 


EASY TO CARRY 


Complete unit folds into Carrying Case 
no larger than table model radio. Weighs 
only 104% pounds. UL approved. 

Models for 8mm or 16mm (400’ reel ca- 
pacity) complete with Carrying Case— 
$79.50. 





Craig Professional Unit for reels to 2000’ 
capacity. Price complete, as shown, 
$79.50. Viewer only, $49.50. 

©) 1954, The Kalart Co. 


PROMCTO fOrTOR 


oy 
Vase 


SAD 


31” x 4}” screen 


large enough for 








KALART 


PLAINVILLE, CONNECTICUT 





PLAINVILLE, CONN. 


CASE HISTORIES OF THREE 


CURRENT SPONSORED FILMS 





AT&T “Pictures” Sound 
in “Music in Motion” 


Sponsor: American Telephone & 
Telegraph Company. 

Title: Music In Motion, 20 min, 
color, produced by Audio Pro- 
ductions, Inc. 

*A.T.A&T. and the Bell System 

Companies are probably the biggest 

users of film in the business world. 

Although the bulk of the companies’ 

film product is 100% informational 
how to dial properly, how to 

speak correctly, how to install a new 
station courteously — occasionally 
the Telephone Companies come up 
with institutional films having con- 
siderable entertainment features. 

One of these is A.T.& T.’s new film 
for 1955 — Music in Motion. Fea- 
turing Donald Voorhees and the big 
Telephone Hour Orchestra, and top 
violinist Zino Francescatti, the pic- 
ture shows, by demonstration, what 
music and speech “looks like” on 
the elaborate oscilloscope devices 
Bell Laboratories engineers use to 
study sound in their quest of ever 
more perfect telephone equipment 
and service. 

As narrated in a restrained man- 
ner by announcer Tom Shirley, 
Music in Motion is largely non- 
commercial in nature and will be 
a tuneful and colorful addition to 
the Bell System’s extensive collection 
of films. It will be loaned free to 
clubs, schools, etc., and made avail- 
able to theatres and tv stations. 





! abst Shows Nationwide | 
| Scope of Model Facilities 








Sponsor: Pabst Brewing Com- 
pany, Inc. 

Title: From the Atlantic to the 
Pacific, 25 min., color, produced 
by Peter Elgar Productions. 

* This handsome film serves to 
prove that glamor need not be con- 
fined to pretty girls or ultra-luxuri- 
ous products. The makers of one of 
the largest beers, Pabst Blue Rib- 
bon, are showing the film to demon- 
strate that the insides of their coast- 
to-coast brewing and bottling plants 
are as delectable as the contents of 
their cans and bottles. 

Pointed out are the Pabst chain 
of breweries and distribution cen- 
ters covering the nation—in Mil- 
waukee, Peoria, Newark and Los 
Angeles. Here are shining copper 
vats, streams of clear water and the 
other ingredients of good beer— 
barley, hops and yeast. A good pic- 
ture for a warm spring day. 

Modern Talking Picture Service, 
Inc. is the distributor. Lado 


Behind the Sports Scene 
in “The Spalding Story” 
Sponsor: A. G. Spalding & Bros.. 

Inc. 

Title: The Spalding Story, 30 min, 
color, produced by Sound Mast- 
ters, Inc. 

* In a 12-acre factory at Chicopee, 

Mass., A. G. Spalding & Bros., Inc., 

makes equipment for almost every 

game played in America. Balls, bats 
and clubs of many sizes and shapes 
are made here to supply the stead- 
ily increasing demands of the sports- 
conscious nation. Since the incep- 
tion of the major baseball leagues, 
every ball used has been made by 

Spalding. And the company has con- 

sistently been the leading supplier 

of equipment for golf, tennis, bas- 
ketball, football and other popular 
sports. 

While this film, designed to stress 
the quality of the company’s prod- 
uct, is in the traditional genre of a 
“trip around the factory,” audiences 
will find in it something special. The 
machines in this factory are quite 
out of the ordinary. 

One scene shows Spalding’s sys- 
tem of shaping golf club heads, ac- 
cording to popular standard specifi- 
cations in matched sets, or directly 
to order in any preference a custo- 
mer may have. 

Interestingly, Spalding has de- 
signed and built almost every ma- 
chine in the factory, including hot 
presses and vulcanizers for rubber 
balls, winders for golf and baseballs, 
shapers, test equipment, drills, etc. 

But the machines are not the 
heart and soul of the factory, and 
the film introduces, by name, some 
of the Spalding men who do much 
of the critical manufacturing proc- 
esses by hand. 

The Spalding Story will be made 
available to clubs, schools and other 
interested groups on free loan. Addi- 
tional uses will be made of the film 
in the sporting goods industry for 
sales promotion. ag 








OPPORTUNITY 


For commercial film contact 
man to represent major New 
York and Hollywood motion 
picture producer and distribu- 
tor in Chicago area. Please 
reply stating experience, refer- 
ence and salary expected. 


Write Box 55-3B 
BUSINESS SCREEN 
7064 Sheridan Rd., Chicago 26 
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Our real Desire To Please and our Productive 
Technicians make an unbeatable combination for the 
benefit of your motion picture and television films. 








CONSOLIDATED FILM INDUSTRIES 
959 Seward Street, Hollywood 38, California + HOllywood 9-1441 
1740 Broadway, New York 19, New York + JUdson 6-1700 
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The Screen you asked for... 


the new RADIANT Scuemmaster, 


Here is the Projection Screen that incorporates all the features requested by 

e @ @ e e leading business, sales and industrial users of motion pictures and slides. The @ @ @ @ @ 
Screenmaster offers a brilliant reflective surface, amazing ease of setting-up and 
dismantling, rugged trouble-free construction, plus colorful streamlined design 


that enhances every showing. 


New “FRICTION CLUTCH” 
CARRYING HANDLE 
































New grip fit handle for easier carrying . . . in- 
corporates friction clutch with gliding action 
for instant adjustment of screen to any height. 
Illustration also shows, just below the handle 
the Screen Leveller for horizontal levelling of 
screen when floor is uneven. 


The World’s Most Complete 
Line of Projection Screens 


There is a Radiant screen for every need — Por- 
table tripod models, Wall Screens, Ceiling Screens, 
Table Models, Lace and Grommet Screens — and 
the new wide screens in sizes from 


30 inches to 30 feet! ... 














New Sesser" gh LEG OPENING 


Sy 


A 





The Screenmaster offers a new sensitive trigger- 
type leg opening device. One touch of your toe— 
and POW!—all three legs spring into proper 
position. No stooping, no lifting, no sticking. 


improveo 'Vyna-Flect” 
SCREEN FABRIC 


The Screenmaster utilizes 
the newest development in 
beaded screen fabric. It’s 
washable and mildew- 
proof—and gives you bril- 
liant, contrasty pictures. 





os Plus MANY OTHER FEATURES 


Including added ruggedness, new leg lift-up 
tab, stronger cases, new finish and colors. 
Write for illustrated catalog and complete prices. 


RADIANT 


RADIANT MANUFACTURING CORP. 


SOUTH TALMAN AVENUE * CHICAGO 8, ILLINOIS 


| 
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Films Follow the GM Flag 
to Serve Overseas Operations 

* Among the motion picture spon- 
sors who are “driving ahead” on ex- 
port highways is General Motors 
Corporation. Progressively, in some 
20 territories around the globe, 


| General Motors Overseas Operations 


Division and its affiliates have been 
using motion pictures and slidefilms 
in several phases of operation. The 
audio-visual petrol that helps make 
GM go in the United States is doing 
a duplicate job in foreign climes. 

The overseas subjects cover sales 
training and promotion, advertis- 
ing, new and used car and truck 
merchandising, driver training, 
safety, highways, traffic control, me- 
chanics training, caravans, automo- 
bile designing, research, proving 
grounds and other corporate activi- 
ties. 

Language adaptations of English 
voice films have been made in Span- 
ish, French, German, Portuguese, 
and Dutch. In some instances, com- 
plete motion picture productions 
have originated in foreign opera- 
tions. Overseas plants are equipped 
with audience accommodations in 
varying sizes, some of them seat- 
ing as many as 400 people. 

Audio-visual presentations are 
common practice in dealer conven- 
tions held in most territories. Tape 
recording now is heing utilized to 
make local language adaptations of 


| English voice films. Magnetic track 


application to English voice films 
has permitted GM’s overseas plants 
to make local language versions us- 
ing tape recording for preparation 
of voice and sound effects. 

The principal territories where 
GM films have been used extensively 
are Venezuela, Peru, Puerto Rico, 
Cuba, Hawaii, Belgium, France, 
Sweden, Denmark, South Africa, 
India, Australia, New Zealand, 
Mexico, Germany and England. 

* * ue 

Caterpillar Translates Titles 

* Optical-magnetic sound transla- 
tions of service and training films 
are performing yeoman duty over- 
seas for distributors of Caterpillar 
Tractors, according to company 
representatives. 
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IT’S EVERYBODY'S BUSINESS 


Freedoms Foundation announced on February 22, 1955, that the animated Technicolor motion picture IT’S EVERYBODY'S BUSINESS was the 
best film developed in the United States during 1954 to further better understanding of the American way of life. 


Written and produced by John Sutherland for the E. |. du Pont de Nemours & Co., the film is being distributed nationally by the Chamber of 
Commerce of the United States. 


Since June 1954 IT'S EVERYBODY'S BUSINESS has been shown more than 9,000 times, including 266 showings by television stations. It has 
been screened for Junior High School classes, adult education groups and employee groups of hundreds of businesses. 


This is the eighth time a John Sutherland Production has won the Freedoms Foundation award. The others were: 


MAIN STREET MERCHANT produced for the J. C. Penny Co. 

WHAT MAKES US TICK produced for the New York Stock Exchange 
MAKE MINE FREEDOM 
WHY PLAY LEAPFROG 
MEET KING JOE 

ALBERT IN BLUNDERLAND 


produced for MGM release 


Cihelad, 


A IS FOR ATOM produced for General Electric 
| 
| 


404 FOURTH AVE., NEW YORK 16, NEW YORK PRODUCTIONS, INC 


| 
| 201 NO. OCCIDENTAL BLVD., LOS ANGELES 26, CALIFORNIA | 
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here’s where 


EXTRA QUALITY 


16mm color prints 


makes a BIG 































































































































Color Reproduction Company’s 16 
years of 16mm color print specializa- 
tion has developed a technique for 
guaranteed film quality which is the 
Standard of the 16mm Motion Pic- 


ture Industry. 


The production cost of your 16mm 
color motion picture warrants care- 
ful consideration of extra quality in 


your release prints. 


When you send your duplicating 
print orders to Color Reproduction 
Company, only experienced crafts- 
men with years of specializing exclus- 
ively in 16mm color prints, handle 


your order. 


= . ee 
al a“ 
di . —~ 
Sec e rg . , . 


SES 
Specialization makes a BIG DIFFER- 


ENCE in screen quality! Why not see 





what Color Reproduction Company’s 
years of specialization in 16mm color 
printing can do for your release 


prints! 


REPRODUCTION COMPANY 


7936 Santa Monica Blvd., Hollywood 46, California 


Telephone: Hollywood 4-8225 
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Award plaque for winning slidefilms is at- 
traction for Norma Barts, Film Council of 
America and R. L. Shoemaker, DuKane Corp. 
executive and conference chairman. 


81 Slidefilms Competing at 
National Slidefilm Conference 

* Eighty-one slidefilms will be 
judged in a competition held as 
part of the first Sound Slidefilm 
Conference during the second an- 
nual American Film Assembly, 
April 4-8 at the Waldorf Astoria, 
New York. 

The slidefilms are entered in 
three categories—religious, educa- 
tional and industrial. They will be 
judged by juries consisting of at 
least five persons. These judges 
have been recommended by the con- 
ference committee which is com- 
posed of producers, educators, 
clergymen and sales training officers 
from industry. The slidefilms were 
entered in categories selected by the 
sponsoring contestants and entries 
will be judged according to the con- 
testant’s purpose. 

A formal prescreening of the 81 
entries was precluded when mem- 
bers of the conference’s executive 
committee looked over the list of 
slidefilms and decided they all were 
entitled to consideration in the final 
judgment. A plaque will be awarded 
to the winning film in each category 
and two certificates of merit will go 
to runners-up in each category. 

Robert L. Shoemaker, of the Du- 
Kane Corporation and conference 
chairman, pointed out that the con- 
test was not conceived as the “last 
word” in slidefilm excellence but set 
up to call attention to slidefilm use 
and to raise questions about the 


quality and use of this medium. 
* * * 


Stockholder Report to Kellman 

* The Suburban Water Company of 
Bryn Mawr, Pennsylvania, has as- 
signed Louis W. Kellman Produc- 
tions of Philadelphia to produce a 
combination stockholder report and 
public informational film. 

To be made in color, the film will 
document the sponsor’s expansion 
of water facilities for suburban 
Philadelphia. Production will be 


projected over a two-year period. 
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666 WEST HARVARD STREET-GLENDALE 4, CALIFORNIA-CABLE ADDRESS: (MITCAMCO) 


85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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TV Film Production 


UIPMENT | 7¢o 


EQ 
Presenting 
THE FASTEST CINE LENS IN THE WORLD 


F&B NOMINAR 1” F/0.95 


IN 16MM ‘‘C’’ MOUNT 
NOMINAR_1° F:Q95 





1-1/3 STOPS FASTER 
THAN F 1.4! 
SHOOT TRI-X WITH ONLY 
3 FC OF LIGHT 
SHOOT KODACHROME WITH 
150 FC OF LIGHT 


GET BEAUTIFUL NIGHT EXTERIORS IN 
MOONLIGHT OR BY STREET LIGHTS. 


SHOOT HUGE INDUSTRIAL INTERIORS 
WITH NO ADDED LIGHT. 


SHARPNESS . . . RESOLUTION .. . DEFINI- 
TION . CONTRAST . . . QUALITY PROVEN 
EQUAL OR SUPERIOR TO ANY LENS BY 


ACTUAL 80X MICROSCOPIC COMPARISON 
AND OPTICAL BENCH TESTS. 


IF THE F&B NOMINAR 1” £/0.95 lens is 


em . — 
a J not everything claimed in this ad, your 
LIST PRICE $165 00 money will be gladly refunded. 
FEDERAL EXCISE TAX $9.90 ceed Gi Gaanat den enitidieat cn aheas dae 
P . ‘ rd now f srliest delivery As alwoys 
including series Vi adapter and sunshade, 2'°°' "°* my vie 


and beautiful leather carrying case. 





WRITE FOR NEW F&B CATALOG & RENTAL LIST 









CAMERAS 


A BRAND-NEW, MODERN TRIPOD .. 
engineered and designed, rvagedly 
for long and satisfactory service. 
QUOTES FROM PRO-CINE USERS— 
a . Finest precision workmanship" 
. Best in its class’’ ** Great"’ 
. Beautiful smooth movement"’ 
. Perfect with Avuricon camera."’ 


— SPECIAL FEATURES — 
%® SUPER-SMOOTH, r 

head 
*% TELESCOPING, two position 


r adjustability 


. precision 
constructed 


i friction pan na otal 


offset panhandle, 


to your length requirements 


left or right hand use fiset for greatest com 
fort and convenience 

% KNURLED comera-tightening externally 
peratec by angie gears tor tumbie-tree, max: 
mum tightening 

w% PRECISION ENGINEERED positive pan & tilt 
ocks for utmost in rigidity and safety 

w& SUPERB, SEASONED, solid hardwood legs, fin 


ished for 
tion. 
*%& REMOVABLE friction head for 
on baby tripod or hi-hat 
w& SPRING-BALANCED HEAD, 


smooth, non-sticking telescoping ac 


easy mounting 


STANDARD MODEL FOR ALL CAMERAS 


ac fed ft our 
algal gall NARROW PLATE MODEL FOR EK SPECIAL 








camera, availabie af extra cost 
WIDE PLATE MODEL FOR MAURER 
HEIGHT: 41” to 75” . . 360° pan; 90° tilt Available $135.00 
FINEST WORKMANSHIP AND MATERIALS From Your Dealer Made in 
5 YEAR UNCONDITIONAL GUARANTEE . . or Write U.S.A 


FLORMAN & BABB 


70 West 45th Street, New York 19, N.Y. 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 


&® 








Sight & Sound 


Stamford Festival Boosts Film 

at Community-Citizen Level 

* An event unique among the big 
name 16mm motion picture com- 
petitions, the annual Stamford Film 
Festival, sponsored by the Stamford 
Film Council, will be held for the 
sixth time on April 15. Entries for 
this contest were closed February 
15 and the preview committee has 
selected the films which they believe 
qualify for popular judgment in 
eight categories. 

A “First Award” will be given 
to the film chosen as outstanding 
by the audience in each of the cate- 
gories. Other films chosen to be 
shown will receive awards of merit. 
The Festival will be opened by a 
talk by Herman Hickman. 

Conducted as a local small com- 
munity event, the Stamford Film 
Festival, held at Walter Dolan 
Junior High School, 8 p.m., has 


national prestige. Sponsors, pro- 
ducers, distributors and educators 
across the United States submit 


films to Stamford. Its modest, pa- 
rochial structure makes the Stam- 
ford Festival a American 
neighborhood for 


modern 
pilot-test 
films. Local citizens form the audi- 


new 


ence jury for a program that empha- 
sizes the educational qualities of 


entries. 
a & * 


4-H Club Rescues a Small Town 
in Ford Company Loan Film 


*An American town was dying. 


Neighbors seldom spoke. Young 
folk couldn’t wait to leave town 


when they got their high school 
diplomas. 

How new life was breathed into 
this failing community is the story 
of The Town That Came Back, a 
new addition to the Americans At 
Home film series sponsored by Ford 
Motor Company. 

For 28 minutes, the color film 
dramatizes the idea that “it always 
takes people to make anything hap- 
pen.” The people who make things 
happen in this true civic tale are 
the citizens who plunge into an 
experiment in community living by 
revitalizing a moribund 4-H club. 
Surmounting disinterest and de- 
feats, the 4-H-ers meet a final emer- 
gency and dramatize what a com- 
munity can do to regain its vigor. 

The Town That Came Back is 
available on free loan from Ford 
Film Libraries: 15 E. 53 St., New 
York 22; 16400 Michigan Ave., 
Dearborn, Mich., or 1500 S. 26th 
St.. Richmond, Calif. Local Ford 


dealers will relay requests to these 
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libraries. The film has been cleared 


for television. 
t te a2 


Legislative Action Shown 

in “A Bill Becomes A Law” 

A Bill Becomes A Law, the first 
educational film on the Massachu- 
setts State Legislature, has been an- 
nounced by Dephoure Studios, Bos- 
ton, producers of the film for the 
Massachusetts Board of Educational 
Television. 

Using lighting techniques similar 
to those used in The Adams Papers, 
shown on tv’s Omnibus, the 15- 
minute film eyes the passage of a 
bill through the legislature. All 
principal actors in the production 
are actual members of the Massa- 
chusetts House or Senate. 

Distribution is planned by the 
Board of Educational Television to 
make the film available to 
mercial and educational television 
outlets and to schools and civic or- 


ganizations. 
* 35 t 


com- 


“Showman Shooter” Available 
from Modern Talking Pictures 
* Showman Shooter, a 25-minute 
color film reviewed in the 1955 Pro- 
duction Review Issue of BUSINESS 
SCREEN, is available on free 
loan to clubs and appropriate groups 
through Modern Talking Picture 
Service, Inc., 45 Rockefeller Plaza, 
New York 20. 
Produced for Olin 
Chemical Corporation (Western- 
Winchester), by Sound Masters, 
Inc., New York, the film stars Herb 
Parsons, world famous 
shooter. 


now 


Mathieson 


exhibition 
Parsons demonstrates his 
expert marksmanship in a show for 
gun enthusiasts. The film also fea- 
tures hunting pointers and safe 
handling of firearms. 
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FILMSTRIP 





DUPLICATING 


FRANK HOLMES LABORATORIES 
7619 SUNSET BOULEVARD 
LOS ANGELES 46 CALIFORNIA 


WRITE FOR PRICE LISTS D,F.&S 


Photograph made during the recent filming by Sound Masters, Inc. 
of a motion picture for American Telephone and Telegraph Company. 


INGENUITY 


Pagenuity is a composite of many other vir- 
tues, all co-ordinated to bring about a desired 
result, often under strange and difficult circumstances. 


During 18 years of extremely active film production 








Sound Masters has frequently faced many unusual 
situations. The resulting experience and judgement have 
contributed to a composite ingenuity of personnel, which 


is a valuable asset appreciated by many clients. 





MOTION PICTURES 
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SOUND MASTERS, INC. | 2" 


SLIDE FILMS 


165 WEST 46TH STREET, NEW YORK 36, N 1. oe 
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SLIDE-FILM 
PRODUCERS 


WE BEGIN WITH YOUR 
e sound 


(DONE IN OUR STUDIOS OR YOURS) 
AND END BY PROVIDING YOU WITH THE 
e finest 
e slide-film pressing 
e in the industry 


we [music 
supply [} SOUND EFFECTS 
all J SIGNALING * (ESI) 
—> MASTERING 
or [if PROCESSING 
PRESSING ** 
PACKING & SHIPPING 


any 


part 


*ELECTRONIC SIGNAL INSERTER AN 
EXCLUSIVE DEVICE DEVELOPED BY US 
FOR PERFECT SIGNAL PLACEMENT. 


**PURE RED VINYLITE RECORDS 
DISC recording - masters 
processing - pressing 


TAPE recording - editing 
assembly 


FILM recording - re-recording 
transferring - interlocking 


write o7 phone for 


>) et al Produces rs ale Last 


UNIVERSAL RECORDERS 


6757 HOLLYWOOD BLVD. 
HOLLYWOOD 28, CALIF., HOllywood $-8282 





The Golden Reel Awards 


T WAS THE VERDICT of some 400 persons who 

served as judges of the 329 motion pic- 

tures and 81 sound slidefilms which com- 
peted in 27 categories that these were the winners 
of the 24 Golden Reel awards, the three sound 
slidefilm plaques and various certificates of merit 
given at the recently concluded American Film 
Assembly held in the Waldorf-Astoria Hotel in 
New York City on April 4-8: 
Category 1: Citizenship and Government 


Golden Reel Award: The Stranger, 
and 


entered 
by Film Productions Interna- 
tional; distributed and owned by The Ford 
Foundation; sponsored by Government of India. 
Recognition of Merit Certificates to: Farewell 
to Oak Sireet, entered and produced by the Na- 
tional Film Board of Canada; What Makes a 
City Great, entered and produced by Transfilm, 
Inc.; and You Can Win Elections, entered and 
distributed by Roosevelt University ; produced 
by Emerson Films. 


produced 


Category 2: Economics and Business 


Golden Reel Award: Twenty-Four Hours, en- 
tered and sponsored by the Amalgamated Meat 
Cutters & Butcher Workmen of North America; 
produced, distributed by New World Prod. 
Recognition of Merit Certificates to: The 
Changing American Market, entered, sponsored 
and distributed by TIME, INC.; produced by 
Transfilm, Inc. Delaware River Port of Oppor- 
tunity, entered and produced by Louis W. Kell- 
man Productions; sponsored and distributed by 
Delaware River Port Authority. There’s Color 
in Your Life, entered and produced by Campus 
Film Productions: sponsored and distributed by 
Benjamin Moore & Co. 


Category 3: Education 


Golden Reel Award: The Wisconsin Cleft Pal- 
ate Story, entered, produced and distributed by 
University of Wisconsin Photographic Labora- 
tory; sponsored by Wisconsin State Department 
of Public Instruction, Bureau for Handicapped 
Children. 

Recognition of Merit Certificates to: Freedom 
to Learn, entered by Division of Press & Radio 
Relations, National Education Association; pro- 
duced by J. P, Nicholson. Acrafilms, Ine.;: spon- 
sored and distributed by National Education 
{ Long Time to Grow, Part II: 
Year Olds in School, entered 
and produced by L. Joseph Stone, acting chair- 
man, Department of Child Study, Vassar Col- 
lege. Distributed by New York University Film 
Library. The St. John’s Story, entered and pro- 
duced by Fordel Films, Ine.: sponsored and 
distributed by St. John’s College. 


Association. 
Four and Five 


Category 4: Health and Hygiene (Lay Films) 


Golden Reel Award: Horizons of Hope, en- 
tered and sponsored by Alfred L. Sloan Founda- 
tion; produced by John Sutherland Productions; 
distributed by Movies, U.S.A. 

Recognition of Merit Certificates to: Johnny's 
New World, entered and produced by Films for 
Public Service; sponsored and distributed by 
National Society for the Prevention of Blind- 
Mrs. Dobson’s Miracle, entered and dis- 


ness. 


tributed by the Eye Bank for Sight Restoration, 
Inc.; produced by Times Square Productions, 
Inc.; Three to Make Ready, entered and dis- 
tributed by Institute for the Crippled and Dis- 
abled; produced by Campus Film Productions. 
The Valiant Heart, entered and distributed by 
American Heart Association; produced by MPO 
Productions, Inc. 


Category 5: History and Biography 
Golden Reel Award: Saugus Ironworks Res- 
toration, entered and produced by Filmfax Pro- 
ductions; sponsored by American Iron and 
Steel Institute and First Lronworks Association. 
Recognition of Merit Certificates to: Rosary 
of the Missions, entered by U. S. Information 
Agency; produced by Cascade Pictures of Cali- 
fornia, Inc. Distributed by United World Films. 


Category 6: Human Relations 


Golden Reel Award: And Now Miguel, en- 
tered and distributed by United World Films, 
Inc.; produced by Joseph Krumgold; sponsored 
by U. S. Information Agency. 

Recognition of Merit Certificates to: Hard 
Brought Up, entered and produced by Potomac 
Film Producers, Inc.; sponsored by Mississippi 
State Department of Public Welfare; distributed 
by Filmbuilders, Ltd. Three Steps to Start, en- 
tered and produced by International Film Foun- 
dation; sponsored by American 


Community 
Project, New York University. 


Category 7: Industrial Processes 
Golden Reel Award: Glass and You, entered 
by Corning Glass Works; produced by Paul 
Hance Productions, Inc.; distributed by Associa- 
tion Films. 

Recognition of Merit Certificates to: Facts 
About Self-Opening Die Heads and Self-Collaps- 
ing Taps, entered and produced by The Jam 
Handy Organization, Inc.; distributed and spon- 
sored by Geometric Tool Company. Productive 
Maintenance, entered, distributed and sponsored 
by the General Electric Company; produced by 
Wilding Picture Productions, Inc. 


Category 10: Medical Sciences ( Professional) 
Golden Reel Award: Fractures of the Femur 
About the Hip, entered, produced and distrib- 
uted by Churchill-Wexler Film Productions. 

Recognition of Merit Certificates to: Ether 
Analgesis for Cardiac Surgery, entered, spon- 
sored and distributed by E. R. Squibb & Sons; 
produced by Audio Productions, Inc. (Medical 
Div.) Hazards of Dental Radiography, entered 
by National Bureau of Standards; co-produced 
by National Bureau of Standards and Ameri- 
can Dental Association. Cancer — the 
Problem of Early Diagnosis, entered and pro- 
duced by Audio Productions, Inc.; sponsored 
and distributed by American Cancer Society. 


Lung 


Category 12: Natural Resources 


Golden Reel Award: The American Flamingo, 
entered, produced and distributed by 
Films, Inc. 


Carlin 


Recognition of Merit Certificates to: Clean 
Waters, entered, distributed and sponsored by 
General Electric Company; produced by Raphael 
G. Wolff Studios, Inc. Cloud Over Ohio, entered, 
sponsored and distributed by the Standard Oil 
(CONTINUED ON PAGE SIXTY-ONE) 
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TO PRESENT THE 1955 LINE OF APPLIANCES 
* * e * o a 

NEW TECHNIQUES PUT EXCITEMENT INTO SHOW 
* * om o * * 

nel CHEERS DRAMATIC PRODUCT PARADE 


bah ox 


in 142 hours seven lines of products including nearly 
100 different units were presented on stage and film. 
Judd Sayre, Norge president, climaxed convention 
with fiery speech to 700 distributors and their salesmen. 


Norge executives, profes- 
sional actors, a singing 
quintet and a 14-piece or- 
chestra kept the crowd 
tingling while product and 
advertising were brought 
to life on wide screen or 
on radar-controlled stages 
moving out into audience. 





WILDING 


et 


» 


9 








One of many innovations that brought cheers 
was a Wilding wide screen visual in whic 

sparkling Norge units—there were 18 ranges 
in view at one time-—were combined with ful 
color stills, motion pictures and spirited songs 


Initial orders for the 1955 line were double 
last year’s. Your new product deserves ne 
ways of presenting it if salesmen are to com 
out of the show singing. When Wilding 
writes and produces a convention, selling 
enthusiasm mounts. 
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A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 


o . P ‘ 
For Details Write: 


AUDIO-MASTER Carp. 


17 East 45th St. - New York 17, N. Y. 











FOR SPLICES THAT 


STICK USE 
CRAIG 


Formula #7 
Film Cement 


1 OZ. BOTTLE 4c 
VY PT. $2.60 
1 PT. $4.00 





AT PHOTO STORES 








DISTINGUISHED 
MOTION PICTURES 
FOR INDUSTRY 

AND TELEVISION 
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You Didn’t Win a Golden Reel? 
Why Kick? Wasn’t It Great Fun? 


HE Annuat AWARDS FEVER was again 
i. upon the land this Spring season and 

viewers who attended the first big pub- 
lic event at New York’s Waldorf Astoria in 
early April were treated to a bewildering array 
of 16mm sound motion pictures in some 25 cate- 
gories, ranging from “Citizenship and Govern- 
ment” to “Cultural Value Shorts and Features.” 
At this American Film Assembly hopeful en- 
trants placed 329 individual titles for judgment. 


Which Is Better? Apples or Oranges? 

Obviously there were some very fine pictures 
among the entries. By divine guidance and ex- 
treme fortitude plus a little luck, good pictures 
would be noticed. But others, just as good and 
perhaps even more useful in their special field, 
more result/jul in achieving their purpose, were 
bound to be overlooked. For there was only one 
Golden Reel to a category, only 25 of the gilded 
mementos to be shared among 329 films. The 
losers could take consolation in the fact that 
no picture was a true match for the other, few 
had even similiar objectives or content. This was 
simply a difference of color v.s. black and white; 
of “story” interest v.s. technical content. Bust- 










Productions, Inc 


723 SEVENTH AVENUE NEW YORK 19, N. Y 


NESS SCREEN observers found few judges real 
authorities in their respective categories. Obvi- 
ously then no one could take their wins or losses 
too seriously. 

Why does this kind of all-inclusive circus 
take place? The best answer was given by a 
Film Council of America (sponsoring organiza- 
tion) top executive: 


This Helps Explain the Purpose 

“It’s good publicity for the entire l6mm film 
medium,” he explained. “We're after a big na- 
tional press for the nontheatrical film. The only 
way we can make a real impression is to show 
these people the tremendous scope of subject mat- 
ter embraced by films these days.” 

Actually the American Film Assembly leaned 
to the field of “cultural relations.” There was 
heavy emphasis in dinner speeches and at gen- 
eral sessions on topics like “The Role of Six- 
teen Millimeter Film in American Society” and 
“The Role of Sixteen Millimeter Film in Inter- 
national Understanding.” 


Schools Send Largest Representation 

Total attendance at the Assembly was esti- 
mated at 2,000 persons, a large number of whom 
were school and film people from nearby areas 
and metropolitan New York. With 329 prints 
tied up since January of this year, the best, if 
not the fairest, question of the whole affair was 
the one asked by a professional film distributor: 
(CONTINUED ON PAGE SEVENTY-ONE) 
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The direction— 0/ any Yun Ne chyngtew.procedure where experience plays an im- 
portant part in obtaining the desired. effects. 4 aot is in the film processing laboratory. 


Y wars \ 

f Woe ‘ e . 

hase of) the processing operation assures 
producers, cameramen and directors thé fest possible results. 





At Precision, expert guidance through each 


All of which leads to another forkn of direction: West of 5th Avenue on 46th Street in New 


rae N. Ves 
York to Precision. That’s the right direction for you wherever you are and whatever your 
film processing problem. , 


3 


\ 


% \ . ° 
In everything there is he best...7% film\processing, it’s Precision. 
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‘set’ your own display type 
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PHOTO-COMPOSE TYPE BY SIMPLY DIALING! 
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AUTOMATICALLY DEVELOPS, FIXES AND DELIVERS FINISHED PRINTS 


The new Coxhead-Liner is an ingenious photo-lettering machine that delivers 
finished type-proofs, ready for paste-up in ninety seconds. It produces copy 
in all popular styles and sizes—ranging from 14 pt. to 72 pt. No dark room—no 
trays—no negatives—no waiting. The operation is so simple that any office 
girl can produce your type composition at her desk. 







COXHEAD-LINER 
is made by the manufacturer of 
the world-famous 


pari Typey 


anet 


ud P24siu,, sae. 











Liner 









Coxhead-Liner type-masters are changed like 


discs are dropped into place on the spindle 


and 
ae aid and the font is ready for action. Letter 
beautiful spacing and justifying is automatic. Simply 
Padutifu . ° 
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PICTURE PARADE 
FUNCTIONAL FILMS IN THE NEWS 


Location Know-How Evinced 

in “Every Thousand for Safety” 
* Among filming technique studies 
conducted during the Society of 
Motion Picture and Television Engi- 
neers convention, held April 18-22 
at the Drake Hotel, Chicago, will be 
a discussion of the l6mm sound- 
color motion picture, Every Thou- 
sand for Safety. 

This film dramatizes many safety 
factors involved in automobile 
maintenance. It was shot entirely on 
location with direct recording. It 





has been chosen for screening at 
the SMPTE convention as an out- 
standing example of how the haz- 
ards of direct recording on location 
can be conquered in a variety of in- 
terior and exterior situations. 

Sponsored by Sinclair Refining 
Company, Every Thousand for 
Sajety was produced by Atlas Film 
Corporation, Oak Park, Ill. Lou 
Marlowe directed an original screen- 
play by Hal Secor, Atlas staff scrip- 
ter. Photography was by Harry 
Peterson and Ralph Saunders was 
recording engineer. Lou Wilder 
served as assistant director. 

This same team collaborated on 
the Sinclair Refining Company's 
award-winning 500,000 to 1, a color 
documentary of man’s endless battle 
with bugs. The film captured a 
Cleveland Film Festival “Oscar” in 
1954, 

Heading the cast of Every Thou- 
sand for Safety is Roland Morris of 
Hollywood. Supporting players are 
Richard S. Davies, Robin Short. 
Ingeborg King, Alma DuBus and 
Mina Kolb. 

oe + t 
Commercial Credit Films Help 
Train Auto Dealers’ Salesmen 
® The Commercial Credit Corpora- 
tion is now using two new films 
designed for training of retail auto- 
mobile salesmen. 

The two color films, 26 min. each, 
feature, separately, cars of the 


FOR THAT. 











Chrysler and Ford lines. They are 
meant to assist in training auto- 
mobile dealers and their salesmen in 
a more intensive use of time pay- 
ment selling as a means of penetra- 
ting their available market potential. 

Commercial Credit representa- 
tives are showing the films to auto- 
mobile dealers throughout the 
country. 

Robert Lawrence Productions, 
Inc. produced the films, through 
Van Sant. Dugdale Co., Inc., of 
Baltimore. 


oo ap * 


Nine-Version Six-Minute Film 

to Sell Nylon Tubeless Tires 

A six-minute color film has been 
produced in nine versions for the 
United States Rubber Company by 
Sound Masters, Inc., New York. 
The multi-version film is designed 
to promote the sponsor’s new Nylon 
Tubeless U.S. Royal Master tire. 

In the opening sequence each ver- 
sion features the cars of a different 
manufacturer. This makes it easy 
for different dealers to use the film 
with their own and car 
buyers and results in an extensive 
overall presentation of the new tire 
in relation to many different makes 
of cars. 


salesmen 
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Film to Carry Progress Report 
to 14 Scott Paper Co. Plants 

® For the past 11 years, Harrison 
Dunning, vice-president in charge of 
manufacturing at Scott Paper Com- 
pany, has made a personal visit to 
each of the company’s plants to 
make a progress report to Scott’s 
growing team. 

This year expansion had reached 
a point that spelled too much space 
to be covered by the report circuit- 
ride and too little time for Dun- 
ning’s customary junket. 

Bringing Scott’s annual review 
and projected plans report to 14 
plants across the nation this year 
will be How We're Doing, a 40- 
minute color and sound film recent- 
ly completed by Louis W. Kellman 


Productions, Philadelphia. 
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The Wide-Screen Panoramic Filmstrip Show with 
Optional Stereophonic Sound! 
YOU CAN RENT OR BUY! 
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PROUDLY SERVING THE INDUSTRIAL LEADERS OF THE NATION 


American-Radiator Church World Service Nash-Kelvinator Corp. Sterling Drug, Inc. 
& Standard Sanitary Corp. Colgate-Palmolive Co. Pabst Brewing Company United Coffee Growers of Brazil 
American Telephone Cudahy Packing Co. Phillips Petroleum Co. United States Air Force 
& Telegraph Co. Gulf Oil Corp. Protestant Radio Commission inited States Army 
American Tobacco Co. Lever Bros. Co. Remington Rand, Inc. ‘nited States Brewers 
Andrew Jergens Co. Liggett & Myers Tobacco Co. R. J. Reynolds Tobacco Co. 
Brown & Williamson Manchester Oil Ref. Ltd., England F & M Schaefer Brewing Co. 
Tobacco Corp. 
Burlington Mills Corp. 


Foundation, Inc. 
‘nited States 
Department of State 
Wallerstein Company, Inc. 


MOTION PICTURES FOR INDUSTRY 


PETER ELGAR PRODUCTIONS, INC. 
EDUCATION AND TELEVISION 


18 East 53rd, New York 22, N. Y., MU 8-5626 

















..» Each 


A variety of people 
with his own personality, char- 
acteristics, habits, way of doing 
things. 


They are your prospects — with 
wants and needs for a variety 
of products and services. 


But . . . when it comes to selling 
them—be they tough, timid, ob- 
stinate or know-it-all — they 
have one thing in common — a 
desire for gain! 


Show your salesman how they 
can turn this desire into in- 
creased sales. 


Show them with: 


“ARE PROSPECTS 
DIFFERENT?” 


part of the outstandingly suc- 
cessful sound slide program... 
AGGRESSIVE SELLING 


You may obtain a preview 
without obligation. 
Write for details. 





Rocket Pictures 
INC. 


6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 





Problems and Techniques for 16mm Production 
Are Program Features at SMPTE Meeting in Chicago 


* Problems and cost-cautious tech- 
niques involved in planning. pro- 
ducing and distributing 16mm non- 
theatrical pictures will cross the 
authoritative spotlight April 18-22 
when members of the Society of 
Motion Picture and Television En- 
gineers meet in the Drake Hotel, 
Chicago, for their 77th Semi-annual 
Convention. More than a dozen pa- 
pers for educational and industrial 
producers, particularly those of mi- 
nor facility, have been arranged by 
the Nontheatrical Subcommittee for 
presentation at this meeting. 

Among session subjects scheduled 
are: “Dollars and Cents of Business 
Films”; small studio industrial film 
production methods; two-camera in- 
dustrial film productions; practical 
elements of 16mm motion picture 
sound recording. 


A Wide Range of Subjects 

At other sessions experts will dis- 
cuss film distribution methods; spe- 
cial editing techniques; indexing 
stock l6mm tv mag- 
netic/ optical sound projection for 
the limited budget; use of 16mm in 
CinemaScope 


shots; new 


production; nature 


film shooting. 

Also under the critical glare will 
be such topics as set construction 
techniques for small producers; 
filming educational tv series; audi- 
ence reaction measurements using 
infrared picture photog- 
animation and copy stand 
problems as related to the small 
producer. New developments in high 
speed 


motion 
raphy ; 


photography, magnetic re- 
cording and color use in films and 
tv will be examined. Vista-Vision 
and progress in screen brightness 
will be evaluated. 


On Set Construction Technique 

Aiding those engaged in the pro- 
duction of commercial and educa- 
tional motion pictures who do not 
have access to the know-how and ex- 
tensive fabricating facilities avail- 
able on major studio lots for the 
creation of sets, props and special 






Write for 
information on these 
and other TSC 
Auricon modifi- 
cations to Dept. s>.9 


effects, Herbert Meyer of the Motion 
Picture Research Council in Holly- 
wood will discuss “Selected Set 
Construction Techniques.” 

In a paper entitled “l6mm Away 
From Hollywood,” Rudy Swanson 
of Swanson Productions, Appleton, 
Wisconsin will explain how the 
smaller producer can skillfully take 
advantage of outstanding advances 
in l6mm equipment and techniques 
to become a “do-it-yourself” expert 


in his field. 


16mm Cinemascope Problems 

Production problems involved in 
filming 16mm CinemaScope for in- 
dustrial and educational use will be 
covered in a paper by Jerry Fair- 
banks of Jerry Fairbanks Produc- 
tions, Hollywood. Reid H. Ray of 
Reid H. Ray Film Industries, St. 
Paul, will discuss techniques used in 
filming 39 half-hour educational- 
type television shows. Ray’s paper 
outlines studio set design, pre- 
production conferences, lighting, 
camera procedures, props and spe- 
cial effects peculiar to these films. 

The problem of distribution will 
be discussed by Herbert E. Farmer 
of the Department of Cinema, Uni- 
versity of Southern California. 
Farmer's paper reviews the history 
of film distribution, analyzes the 
channels and procedures used today 
by film distribution agencies. It sur- 
veys representative distributors, li- 
braries and user groups that corre- 
late the business and fiscal policies 
under which their subjects are ac- 
quired and circulated. 


Percy Address Keynotes Luncheon 

Lewis H. Humphrey of the Moody 
Institute of Science, Los Angeles, 
will explain the Institute’s system 
of classifying and cataloging an ex- 
tensive film library, so that mate- 
rials will be readily available with 
a minimum effort. 

An address by Charles H. Percy. 
president of Bell & Howell Com- 
pany, Chicago, will keynote the con- 
vention at the opening “get-together 
luncheon” on Monday, April 18. 









AURICON-PRO 


WITHOUT RELOADING! 


TSC external magazine modification 
provides 11 min. (400), and 33 min. 
(1200') of recording without reload- 
ing. Does not affect normal camera 
» operation. Installed in seconds. Your 
Auricon-Pro can also make kinescope 
recordings with TSC shutter modifi- 
cation. Completely Guaranteed. 








HOW IS THE 
MANAGEMENT 


How well are your policies and 
orders carried out by your sub- 
ordinates? 


The answer to that question de- 
pends upon how well your super- 
visors represent management to 
your employees. 


Make sure that the management 
under you is what you want it to 
be. Show your supervisors how to 
represent management with: 


“THE SUPERVISOR 
AS A REPRESENTATIVE 
OF MANAGEMENT” 


part of an outstanding sound slide 
program SUPERVISOR TRAINING 
ON HUMAN RELATIONS, which 
includes: 


@ “THE SUPERVISOR'S JOB” 

@ “INDUCTION AND 
JOB INSTRUCTION” 

@ “HANDLING 
GRIEVANCES” 

@ “MAINTAINING 
DISCIPLINE” 

@ “PROMOTIONS, 
TRANSFERS AND 
TRAINING FOR 
RESPONSIBILITY” 

@ “PROMOTING 
COOPERATION” 

@ “INTERPRETING 
COMPANY POLICIES” 


You may obtain a preview 
without obligation. 


Write Dept. S for details. 





6108 SANTA MONICA BLVD. 
HOLLYWOOD 38, CALIFORNIA 
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IS OUR BUSINESS 


For COMPLETE 
FILM PROCESSING 





Celebrating 
our 25th 


ROUND The CLOCK SERVICES 
| Negative Developing FP" 


16 mm and 35mm 
Release Printing 
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Title Department 


+ 
45 Cutting and 
Editing Rooms 


for color it's 


MOVIELAB FILM LABORATORIES, INC. 


619 West 54th Street, New York 19, N. Y. 
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J. Arthur Rank Group Sets 
Screen Ad Service in Canada 

* Screen advertising will come to 
Canadian motion picture theatres 
next fall through the efforts of a 
special production-distribution or- 
ganization set up by the J. Arthur 
Rank Group. 

The announcement of the forma- 
tion of J. Arthur Rank Screen Ad- 
vertising Services of Canada Limited 
made by Leonard W. Brockington, 
head of the JARO interests in Can- 
ada and president of the new com- 
pany, emphasizes that production 
will be “maintained at a high level, 
hitherto unknown for advertising 
films in this country.” 


All Films in Eastman Color 

Production resources of the J. Ar- 
thur Rank Organization in the 
United Kingdom and elsewhere, are 
at the disposal of the new Canadian 
company. All films will be shot in 
35mm Eastman color. Advertisers 
using the new medium will receive 
“certificates of exhibition,” backed 
by a detailed system of checking in 
theatres and accurate data on at- 
tendance figures, it was said. 

John D. Ralph, widely experi- 
enced in films, advertising and busi- 
ness administration, has returned to 
Canada from London to become 
vice-president. Robert Wallace and 
Neil Sneyd have been named joint 
general managers. They formerly 
operated Publicity Film Distributors 
Ltd., in Toronto which has been ab- 
sorbed in the new company. The 
Toronto firm of John Belknap Lim- 
ited also is associated with the un- 
dertaking. 


Magazine Format Is Planned 

“The first of our new productions 
will be a magazine-type of film ser- 
ies, scheduled for regular release, 
called Tips,” Mr. Ralph disclosed. 
“This style of film has been most 
successful in other territories. We 
estimate that the audience for each 
issue will total more than two mil- 
lion moviegoers. Three advertisers 
will be featured in each edition,” he 
added. 

A well-known film personality will 
head the Tips cast with Canadian ac- 
tors in support. In connection with 
theatre presentations of the series, 
a prize contest will be staged to stim- 
ulate audience interest. While the 
initial advertising films in this new 
style are bing prepared, arrange- 
ments will be made to provide ad- 
vertisers with screen time for one 
and two-minute films of suitable 
types. Lists of theatre outlets and 
other information will be available 
shortly. 

Mr. Ralph previously has been as- 
sociated with Cockfield Brown & 
Co., Montreal and with Bell Tele- 


phone Company. He has served as 
production secretary and distribu- 
tion director of the National Film 
Board. 

Robert Wallace’s background in- 
cludes publicity management for the 
J. Arthur Rank Organization and 
Universal International Pictures of 
America, Inc. He organized film 
advertising distribution in Western 
Canada for Audio Pictures and be- 
came general sales manager of that 
company. In 1954 he became co- 
founder with Neil Sneyd of Public- 
ity Film Distributors Limited. Sneyd 
previously was associated with J. 
Walter Thompson Company, Ltd., 
and with James Fisher Co., Ltd. 

John Belknap, president of John 
Belknap Limited, formed in 1952 to 
provide an independent creative ad- 
vertising and consulting service, 
previously spent some 17 years with 
Cockfield Brown & Co., Ltd., as ac- 
count executive and in creative 
work, 


* a * 


Faulkes Is Canadian Director 

of National Audio-Visual Assn. 
® W. H. Faulkes, head of Associated 
Visual Service, Ltd., Vancouer 9, 
B.C., has been elected Canadian re- 
gional director of the National 
Audio-Visual Association, following 
the resignation of Marvin Melynk of 
Winnipeg, Manitoba. Faulkes was 
elected by mail vote of the NAVA 
board of directors. 








MOTION PICTURE 
PRODUCER-DIRECTOR 
Available Soon 


Reserve Officer serving on 
active duty as a Project Super- 
visor at the U.S. Naval Photo- 
graphic Center at the present 
time. Korean tour of obligated 
duty completed. 

Ten years civilian and mili- 
tary experience in contracting, 
production, script, directing, 
editing, scoring and recording 
of industrial, sales training. 
educational, television and non- 
theatrical motion pictures. 

As a representative of the 
Navy and industrial firms, | 
have worked with many of 
the outstanding motion picture 
producers on the East Coast. 
With broad past experience in 
directing high-quality produc- 
tions at reasonable budgets for 
industry, it is my desire to 
work as a motion picture 
specialist in industry. 

Available at any time prior 
to July, 1955 for personal 
interview. 

Write Box 55-3C 
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For your next 
business film... 
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Find out now how the creative wiz- 
ardry, the skilled technology and 
the ne plus ultra in equipment that 
have made Hollywood the prime 
source of entertainment for an en- 


tire world, can make your next busi- 
ness film the best you've ever made! 
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The keys of a city 
devoted entirely to picture-making! 





DID YOU KNOW that now you can put all 
the picture-making know-how of forty years 
experience plus the complete facilities of a 
major Hollywood studio into your next busi- 


ness film at a surprising low cost? 


Get the full facts today on how United World 
can make your film at fabulous Universal City, 
the unique city devoted entirely to motion pic- 
tures. No matter what kind of a film you are 


planning . . . Sales Training, Promotional, 


Public Relations or Television Commercial . . . 
you'll be amazed and pleased when our expert 
consultants show you how to make a better 


business film... at a lower proportionate cost! 


For full particulars and free consultation 


call, write, or phone TODAY 


Business Films Department 
United World Films, Inc. 
1445 Park Avenue, New York 29, N. Y. 


UNITED WORLD FILMS, INC. 


(a wholly-owned subsidiary of Universal Pictures Co., Inc.) 
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1802 W. Columbia Ave. « Chicago 26, Ill. 


WORLD FAMOUS 















synchronous 
maguelic film 
recorder for 
motion pictures 


and television. 






STANCIL- HOFFMAN ni 
or 
921 N. Highland Hollywood 38, Calif. particulars 
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Press luncheon hosts at release of theatre ad study were these officials of 
Association of Motion Picture Theatre Screen Adv. Companies: (I. to r.) W. H. 
Hendren, Jr., United Film Service Co.; Carl J. Mabry, Motion Picture Adv. 
Service Co.; Don Alexander, Jr., Alexander Film Co.; researcher Albert E. 
Sindlinger; Claude F. Lee, Motion Picture Adv. Service Co.; Ted Cauger, A. V. 
Cauger; R. Jeffries, Reid Ray Film Ind.; K. Clarke, Alexander Film. 


A Look into Screen Advertising 


FIRST COMPREHENSIVE STUDY OF POTENT MEDIUM COMPLETED BY SINDLINGER & CO. 


A STUDY RECENTLY RELEASED by the Associa- 
tion of Theatre Screen Advertising Compa- 
nies shows that only 11.7% of moviegoers do 
not see screen advertising during the year. The 
study also turned up an interesting finding in 
that television viewers, pre-conditioned to visual 
advertising on their small TV screens at home, 
had a higher recall of the advertising sponsors 
and products than non-television owners. 

This evaluation of the medium is contained in 
the first comprehensive study of theatre screen 
advertising which has been completed by Sind- 
linger & Co. for the Association of Theatre Screen 
Advertising Companies, composed of the follow- 
ing firms: 


Alexander Film Company of Colorado Springs, 


Movie Attendance and Television 


* An item in Time this month had this 
to say: 

“In Buffalo, Researcher Albert Sind- 

linger rubbed salt in Hollywood's 

wounds by announcing that every 2% 

increase of TV ownership in a com- 

munity causes a 1% drop in receipts 
at the local movie theatres.” 

Where Time flubbed its dub was in miss- 
ing the most important part of what Mr. 
Sindlinger had to say. The 1% movie 
decrease for 2% TV increase statistic was 
the Sindlinger Company’s report to clients 
of 1949, But in further studies, in 1951 and 
1953, Sindlinger surveys showed that local 
movie attendance would begin to increase 
at the point where local set ownership 
reached 68% saturation. And, in fact, this 
has been borne out in city after city. In 
April, 1954, when national TV ownership 
saturation reached 68%, total national at- 
tendance at motion picture theatres began 
to increase for the first time in nine years. 
And during 1954, as TV set saturation con- 
stantly increased, theatre attendance in- 
creased as well. 

The point is, as Mr. Sindlinger has shown 
in 31 test cities, the more TV sets in 68% 
and up saturated areas, the more movie- 
goers there are in those areas. wy 





Colorado; A. V. Cauger Service, Inc., of Inde- 
pendence, Mo.; Motion Picture Advertising Ser- 
vice Co., Inc., of New Orleans, La.; Reid H. Ray 
Film Industries of St. Paul, Minn.; United Film 
Service, Inc., of Kansas City, Mo. 

The Sindlinger study covers the circulation, 
knowledge and impact of Theatre Screen Adver- 
tising in five LU. S. cities as well as the character- 
istics of the audiences. The cities selected had 
varying degrees of per capita movie expenditures, 
















television ownership, number and types of 

theatres. 

Recorded Depth Interview Technique Used 
Sindlinger & Co. uses a recorded depth inter- 







viewing technique in its studies for qualitative 








evaluation of attention, opinion and behavior. 





This system also insures that interviewers remain 
objective. Responses are not prompted by “lead- 





ing questions” common in non-recorded inter- 
view techniques. The extent of the interview 











material in this study is such that to listen to all 





of it would take one man 65 days of continuous 





listening. 

Findings of the study have been released in 
the form of a 61 page condensation of the basic 
report which was in two volumes of 274 pages. 

Some of the interesting findings which the 
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SERVING THE ART 
AND 
ANIMATION NEEDS 
OF 
MOTION PICTURE 
PRODUCERS 
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EAST CHICAGO AVE. 
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THE WORLD'S MOST COMPLETE ASSORTMENT 
OF PHOTOGRAPHIC EQUIPMENT FOR 


TV. aud, Motion Pictine Stidios 


MICROPHONE BOOMS 


FOR ALL PURPOSES 
SMALL, MEDIUM, LARGE 
MOVIOLA FILM 


ys EDITING EQUIPMENT 








M-R Microphone Boom 
with Perambulator. Quiet 
in operation. 





Lightweight model Booms 
— Model C-12 and C-17 
and Century Portable 
Mike Boom. Beautifully 
engineered for TV and 
motion pictures. 


Robot Automatic Splicer 


No heat required. Assures exception 
ally strong positive splice. Simple op 
eration. Portable. 





AURICON LIGHTWEIGHT ALUMINUM SHOULDER BRACES 
CAMERAS ... for 16mm and 35mm 


Illustrated: Cinevoice with 3- 
lens turret, Zoom Finder and 
400 ft. magazine. 
















cameras. Sturdy, yet light 
enough not to tire user. 
Easy panning and tilting. 
For all hand-held cameras. 





PRECISION 


SOUND READER 
(16-35 COMBINATION) 


Simple threading. Polished Stabilizer 
drum with needle bearings. Surface 
cannot damage film. Precision ground 
shafts. Dimensions—6 x 6 x 71. 

AMPLIFIER: 117 volt, 60 cycle, AC. 
Power output 4 watts. Heavy duty 
Alnico V. Speaker. Safety fused. 


CHANGING BAG 


—a portable darkroom. Large 
enough to take 1000 ft. 35mm 
magazines. Double zipper. Com- 
pletely light-proof. 





*9.5mm Lenses in 16mm C mount. 18.5mm (extreme wide angle-flat 
field) Lenses available in mounts for all 35mm Motion Picture Cameras. FRANK 


*PHOTO RESEARCH Color Temperature Meters. *Electric Footage Timers. (+ 
x AIMIERA 


Cc. ZUCKER 
*Neumade and Hollywood Film Company cutting room equipment. *Gris- 
| 


wold & B.&H. Hot Splicers. “DOLLIES *Bardwell-McAllister, Mole Rich- ; | 
ardson, Century and Colortran Lighting Equipment. Complete line of 


16mm and 35mm Cameras. 





SCREEN AD ANALYSIS: 





(CONTINUED FROM PAGE 26) 


1) The 13 week average cumula- 
| tive audience (i.e. possible expos- 
| i aw cw SD ’ OM hh ay ures to screen advertising) was 
75.7% of the total movie potential, 
88.3% in 52 weeks. 


2) Duplicate audience exposure 
to the medium was high. At the end 





















UNLIMITED 


THE NEW 


OXBERRY 


STAND AND COMPOUND 


Saves countless hours of labor... with amazing 
flexibility and incredible accuracy! 

Engineered to meet the exacting requirements of 

the Animation Industry. Compact, rugged construction 
with a score of exclusive features, including 

; follow focus, roll away platen and floating pegs, 

stop motion motor with five speeds. Many new 
techniques, such as tri-motion, are feasible. 


Prices start at $2500. Terms arranged. -++ presenting new facts on 
screen ads was Albert E. Sindlinger. 






























of 52 weeks, 10.6% of the average 

P" | cumulative audience would be ex- 

a. | posed once; 17.3% two to five 

. times; 17.4% six to thirteen times; 

and 42.9% would be exposed over 
thirteen times. 

In a year, only 11.7% of the total 
movie potential would not be ex- 
posed, 

3) Recall averaged 73% of those 
who remembered seeing theatre 

| screen advertising on their last visit 
| to a theatre. 


MODEL ItLUsTRATeED 6s 
Height 11’6” * Width 5’ * Depth 6’4” 


OPTICAL PRINTER 
New all-purpose unit 
for special effects 


4) Recall was almost in direct 
proportion to the length of time 
| since last exposed. 
| 5) The 15-24 year old group had 
the highest recall based on the total 
in the group. 
6) Based on those that remem- 
bered seeing theatre screen adver- 
| tising, the 25-34 year old group had 
_ the highest recall. 
| 7) Females had a slightly higher 


Every type of projection print- 
ing ... blow-ups or reductions, 
skip framing, push-offs, travel- 
ing mats (hard and soft) and all 
other optical effects... with un- 
excelled brilliance and clarity— 
in black and white or color 















(CONCLUDED ON PAGE 30) 


OXBERRY FREE? 





sOll-ta-T 


means animation equipment specialists. Our entire 
research, design and production are devoted exclu- 








sively to animation equipment, including registration 
1 ALL Film Process- 





devices, pegs and punches. Quick delivery of all ing Equipment 

. in U. S.—in one 

equipment. catalog! Com- 

plete, up-to-the- 

Send today for costs and brochure minute, accurate 


information .. . 


+ 
Write to: The ANIMATION EQUIPMENT Corp. 38 Hudson St., Dept. Bs 1, New Rochelle, New York aan ol gay £7 


Specs ¢« Prices 


Write NOW to 







TELEVISION SPECIALTY CO., Inc 


350 W. 31 St New York 1, N. Y 
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Mr. McWayne (right) “talking 
shop” with John B. Phy, 
Du Pont Technical Representa- 
tive. “John keeps us up to date 
on the latest developments... 
his advice and quick service 
have helped us many a time” 


Another fast, comfortable trip 
via United—McWayne, (ex- 
treme left) grinding out pub- 
3 licity footage on 931A. “We've 
: found its exceptional latitude 
meets an unusually wide range 
of lighting conditions.” 


— 


‘In shooting TV newsreel footage and 
publicity jobs, we often run into fickle 
lighting and weather. Then, every- 
thing depends on the film. It has to 
deliver—even when there’s no chance 
for retakes. That’s why we use 
Du Pont 931A for all black-and-white 
work. It enables us to handle the 
toughest jobs—expected or not. 


“Like that one last winter, when a 

VIP was due in on the 7 P.M. flight. 

Pitch dark . . . so we set up a battery 

of photofloods to cover the story. The 

flight was on time and all went well 

until our celebrity appeared in the 
| doorway. Then—a fuse blew! Out 
5 went the floods, leaving us only three 
/ 500-watt bulbs—and they were 90 
| feet away! 





“Really tough ... but there was noth- 
/ ing to do but keep shooting. I opened 
) the lens to F. 1.4, slowed down from 
24 to 16 frames and completed the 
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‘Better overdevelop it!’ Certainly 
felt good when they phoned back and 
said it was perfect, completely usable. 
Seemed almost impossible. 


“That’s why, when conditions are 
tough, we leave it up to the film. If 
931A can’t handle the job, we know 
it can’t be handled!”’ 


So test Du Pont 931A Rapid Re- 
versal Pan on your next assignment. 
Check its speed. Note how its rugged 
emulsion resists reticulation and stain- 
ing. And how fine grain, long tonal 
range and sharp gradation combine 
to produce clean-cut pictures and 


“With Du Pont 931A, we can handle 
the toughest jobs-expected or not’ 


Reports James E. McWayne, Supervisor, United Air Lines’ Photo Laboratory, Chicago, Illinois 


‘take.’ In rushing the film to WGN- 
TV for processing and presentation, I 
warned ’em that it was underexposed: 


crystal-clear sound. For the complete 
story, contact your Du Pont Tech- 
nical Representative or nearest dis- 
trict office listed below. E. I. du Pont 
de Nemours & Co. (Inc.), Photo 
Products Department, Wilmington 
98, Delaware. In Canada: Du Pont 
Company of Canada Limited, Montreal. 


District Offices 


ATLANTA 5, GA. 
BOSTON 10, MASS. 
CHICAGO 18, ILL. 
CLEVELAND 14, O. 
DALLAS 7, TEXAS 
LOS ANGELES 38, CALIF. 
7051 Santa Monica Bivd. 
248 West 18th Street 
225 South 15th Street 


805 Peachtree Bidg. 

140 Federal Street 

3289 N. California Ave. 
1033 Union Commerce Bidg. 
1628 Oak Lawn Ave. 


NEW YORK 11, N. Y. 
PHILADELPHIA 2, PA. 


QU PONY 


%£6. u.5. Pat OFF 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


SPECIFY ev romr MOTION PICTURE Fs 





Manufacturers and 
Distributors of: 


Bloop Punches 
, Cans, Film Strip 
Editing Tables 
Film Bins 
Film Racks 
Flanges 
Film Editing Gloves 
Leader Stock, 16 & 35 mm 
Measuring Machines 
Plastic Cores, 16 & 35 mm 
Reels, 16 & 35 mm 





Reels, Non-Magnetic 





we Split Reels 





Rewinds 


Sound Readers 








Splicers 
€ PBiccage Cabinets 


Vault Cans 





Scotch Tape 
Cloth Tape 






Sound Recording Tapes 






= S 


HOLLYWOOD noaaate 
FILM COMPANY 








-_————— — Foe 





956 NO. SEWARD ST. 


precision film editing equipment= } = HoLLYwoop 38, CALIF. 
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SCREEN AD ANALYSIS: 
(CONTINUED FROM PAGE 28) 
recall of theatre screen advertising 
than did the males. 

8) Television owners had a 
higher recall of theatre screen ad- 
vertising sponsors and _ products 
than non-television owners. 

9) Television with its commer- 
cials has apparently enhanced the 
impact value of theatre screen ad- 
vertising. 

The Sindlinger study is based 
upon 6,651 interviews made in five 
(5) selected cities; Bonham, Texas; 
Belleville, Kansas; Bucyrus, Ohio: 
Waterville, Maine, and Fayetteville, 
North Carolina. The five (5) cities 
were selected to geographically rep- 
resent a different type of commu- 
nity, area, population and theatre 
operation. 

Interview Technique Is Noted 

Recorded interviews run from 40 
to 90 minutes and cover a variety 
of subjects on entertainment and 
advertising exposure, so that no re- 
spondent knows exactly about what 
he is being interviewed. Recorded 
interviews are made among individ- 
uals of all ages, representing a ran- 
dom cross-section. 

The Sindlinger recording not only 
covered the impact of screen adver- 
tising in the five (5) test cities but 
also included basic movie going 
motivations. 

The scope of the study is best 
understood by the fact that inter- 
viewing was conducted among mem- 
bers of every other household in 
sonham and Belleville, among mem- 
bers of every third household in 
Bucyrus, every sixth in Waterville. 
and every ninth in Fayetteville. 

‘ * > 
Chesapecke Earnings Top Million 
Mark for ‘54 in Annual Report 
* Chesapeake Industries, Inc., of 
which Pathe Laboratories, Inc. is a 
major subsidiary, announced last 
month that the corporation earned 
$1.001.486 in 1954. In the five years 
of 1949 through 1954, Chesapeake’s 
total assets rose from $16,800,000 
to $26.600,000. Common stockhold- 
ers’ equity in the company in- 
creased during that time from a 
deficit of $2,000,000 to a surplus 
figure of $3,600,000. 

Other Chesapeake subsidiaries in- 
clude: Colonial Trust Company: 
National Transitads, Inc.; Chesa- 
peake Printing Corporation, and 
Television Center, Inc., all of New 
York City; The V. D. Anderson Co.. 
of Cleveland; Virginia Metal Prod- 
ucts, Inc., of Orange, Va.; Allen D. 
Cardwell Electronics Productions 
Corporation, of Plainville, Conn., 
and Intercoast Petroleum Company, 


Inc., of Midland, Texas. 
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RARE OPPORTUNITY 


to buy 16mm and 35mm 


FILM LABORATORY 


EQUIPMENT 
at far below cost! 





© Processors ¢ Densitometers 

© Printers ¢ Colorimeters 

¢ Printing Control Meters ¢ Chemical Mixing and Storage 

© Light Changers Eqpt. 

e Film Racks, Rewind Tables, Reels, © Water Filters, Softeners, Tanks, 
etc. etc. 

© Projectors e Refrigeration Eqpt. 

© Splicing Machines ¢ Compressors 

© Edge Numbering Machines ¢ 16mm and 35mm Cameras 

© Film Perforators ¢ Tripods, Heads, Lenses, Magazines 

¢ Film Splitting Machines ete. 

e Negative Cleaning Machines © Office Eqpt. 

© Editing Tables 

¢ Film Storage Cabinets . . + plus much other equipment. 

¢ Sensitometers Send coupon below for complete 

¢ Spectrophotometers descriptive catalog and prices of all 

¢ Electrometers items. 

MUST BE SOLD IMMEDIATELY! 


SEND FOR COMPLETE CATALOG: 


Please send complete catalog of film laboratory 
equipment. 


COLOR CORP. OF AMERICA) = 








2800 W. Olive Ave., Burbank, Calif. 
Phone: Victoria 9-1126 


Address 





City —_Ione___State. 
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SM al-me—j ale)’, a Clel-\-m Ole 


IN 5 MINUTES 





when 


you've gotan... 


po RTO-ARL 


= 


Your demonstrator can make quick work—light 


outdoor audiences, using screens up to 20 ft. in 
width. You can show a full two-hour picture 
without changing reels or carbons. Either model, 
with all accessories, is contained in 5 easy-to- 


i work—of a “road show” if he’s equipped with 
one of RCA’s professional arc projectors (10 or 
30 amps). It assures big impressive pictures of 


exceptional brilliance, with a 25-watt amplifier 
especially designed for 16 mm reproduction of 
speech and music at high level. Adequate for per- 
manent installation in large auditoriums, or for 


carry cases—ready to be set up or taken down in 
that many minutes... get the most from your 
16 mm films... reach large audiences with this 
outstanding projector. 


For further information on the Porto-Arc and the com- 
plete RCA line of 16 mm projectors, mail coupon today. 





Radio Corporation of America 
Dept. OC-25, Building 15-1, Camden, New Jersey 


Please send me complete information on the RCA line of \" 





® 


Audio-Visual Products 


RADIO CORPORATION 


400 and Porto-Arc 16 mm Projectors. 
RCA Industrial Sound Systems. 





: A NAME — nietipeintdl TITLE ibinaiaaniedereo 
: of AMERICA me" 
Engineering Products Division, Camden, N.J. 
In Canada: RCA VICTOR Company Limited, Montreal CITY ZONE STATE — 
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for cleaner, 
brighter screenings 


- ++ Get precision-tested 
Sylvania projection lamps 


Now you can get better results—cleaner, 
brighter pictures—at every showing with 
precision-tested Sylvania projection lamps. 
Sylvania projection lamps are required to 
be completely free of defects and distor- 
tion—to give you top picture fidelity. 
Order a supply for every projector—for 
top-quality showings now—for dependable 


spares when you need them. 


«++ Get this handy 3-in-1 kit 
Free with every lamp you buy 


This handy kit helps keep projectors at 
their peak. Includes two screw-driver bits 
and camel’s-hair brush. Ask your dealer 


about this Sylvania offer. 


Sytvania ELeEctric PRropucts, 
1740 Broadway, New York 19, N. Y. 
In Canada: Sylvania Electric (Canada) Ltd. 
University Tower Bldg., St. Catherine St., 


Montreal, P.Q. 


Keep youreyeon GS YLVANIA 


yy ... fastest growing name in sight 


| 
we ee SINCE | 


HOLLYWOOD 





INc. 


07 =... 
TIM AVUT ALARA 


has been synonymous with Yuli 





The OLDEST 16mm Film Laboratory 


COMPLETE 16mm 
Laboratory Service... 













27 Winners of National Safety Film Awards 
Announced by Committee on Films for Safety 


HONOR PLAQUES GO TO 10 MOTION PICTURES & SLIDEFILMS 


Nesom OF THE 1955 competi- 
tion for safety films, including 
motion pictures and slidefilms pro- 
duced or released in 1954, were 
announced to BUSINESS SCREEN after 
presstime on this issue. As a spe- 
cial advance news feature to our 
readers, we are privileged to give 
you the following selections of the 
authoritative National 
on Films for Safety: 


Committee 


Co-winner of the top award 
plaque in the field of Occupational 
Safety Motion Pictures was Breathe 
and Live, an 18-minute color film 
produced for the Dept. of the Navy 
by Byron, Inc. 

The other Occupational plaque 
winner was /t’s In the Cards, spon- 
sored by the Abitibi Power & Paper 
Co. of Canada and produced by 
Crawley Films, Ltd. 


Award of Merit certificates in 
this class were given All Out for 
Safety, a National Safety Council 
production by Sarra, Inc.; Chal- 
lenge for Tomorrow, a Santa Fe 
Railway film produced by Harold 
Kite; and The Boys Do the Talk- 
ing, a State of Washington, Dept. 
of Safety film produced by Charles 
Perryman. 

Sentries of the Sea Lanes, spon- 
sored and produced by the U. S. 
Coast Guard and Shooting the Safe 
Way, sponsored by the Geophysical 
Corp. and co-produced by Telepix 
Corp. were other certificate awards. 
Mutual Fire Insurance 
Co. won Awards of Merit for two 
cound slidefilms, Don’t Gamble 
With Fire and We Who Work in 
Hospitals. The Award of 
Merit for sound slidefilms in the 
Occupational group went to Heads 
You Win, Zurich- 


American Ins. Co. and produced by 


Liberty 


other 


sponsored by 


American Ins. Co. and produced 
by Paragon Pictures. 

Awards of Merit were given En- 
cyclopaedia Britannica Films for 
A Monkey Tale, 16mm _ children’s 
film; and to You and Your Shadow, 
a sound slidefilm sponsored by the 
Carnation Co. and produced by 


Ben Rinaldo. 


Awards in General Group 

There were two top awards in 
the General Safety films group. 
Before They Happen, sponsored by 
the National Board of Fire Under- 
writers and produced by Audio 
Productions, Inc. was the first of 
these plaque winners. The other 
went to Hooray for Homer, spon- 
sored by the Baltimore & Ohio 
Railroad and produced by United 
Productions of America. 

Certificates of merit awards in 
this General group went to Anyone 
at All, sponsored and produced by 
Encyclopaedia Britannica Films and 
to Too Young to Burn, sponsored 
by the Federation of Mutual Fire 
Insurance Companies and produced 
by Sid Davis Productions. 


Home and Theatrical Awards 

The plaque award in the field 
of Home Safety went to Mrs. Haz- 
ard’s House, 
Horton 


produced by King 
Productions for the 
Prudential Insurance Company of 
America. 

The final plaque award of this 
year was made to Safe at Home, 
a 35mm theatrical short subject 
produced by Metro-Goldwyn Mayer 
Studios. yy 





WANTED 


A STRONG FLEXIBLE 
GENERAL EXECUTIVE 


With knowledge of production, 


is now first with the NEWEST! 


Hollywood Film offers the newest facilities 
in the 16mm field, with advanced methods and 
special equipment thot enable us to offer 


sales and finance. Emphasis on 
finance and financial controls. 
Man with diversified experi- 
ence who can come to carry 
overall responsibilities in seven 
million volume fast-stepping or- 
ganization made up largely of 
writers, artists and specialized 
technicians. Understanding of 
sales promotion and public re- 
lations desirable. Age 30 to 45. 
Submit resume stating age, de- 


Paragon Pictures. 


Reduction and Contact Printing 


Negative Developing and 
Reversal Processing 


Traffic and Transportation Awards 


Sdleman Pihets tm Otes es Three outstanding motion pictures 

Black-and-White 
Kodachrome Duplicating 
Shipping & Receiving Service 
Free Projection Service 


quality and service unequalled anywhere. shared the coveted plaque awards 
in the field of Traffic & Transpor- 
tation Films. The Perfect Crime, 
sponsored by the Caterpillar Trac- 
tor Co. and produced by the Calvin 
Company; One Little Indian, spon- 
sored by the National Film Board 


Included among our new editing services are 
zero cuts and variable length dissolves from 
12 to 96 frames to provide perfect fodes and 


Free Editing Rooms and 
Storage Vaults 


dissolves, without cutting the original scene. 














The Oldest a. ; neiled vee tails of academic and account- 

of Canada and produced by om ing education. past experience 

and Most H OL LY woo D F ! L M Daly; and One Way Left, spon- ond recent Genta. Setieeats 
Experienced E NTE R P R | Ss E S, Tite sored by the American Association location. 

; of Motor Vehicle Administrators Write Box 55-3A 
l6mm Film 6060 SUNSET BOULEVARD won these three top awards. BUSINESS SCREEN 
Laboratory HOLLYWOOD 28, CALIFORNIA The top honor plaque for sound 7064 Sheridan Road 

slidefilms in this group went to . 
Face to Face, sponsored by Zurich- Chicago 26 
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Nunia Prop 


Fitm CENTER BUILDING 


Mr. 0. H. Coelin, Jr. 
Business Screen Magazine 
7064 Sheridan Road 
Chicago 26, Illinois 


Dear Ott Coelln: 


‘comme rcia}"' I have 
© our staff: 


ales Manager. 


We not Only wish him our best, we Plan to back him UP with 
Our best. 


Regards, 


Sincerely yours, 


Frank K. Speidell /fw 














MAKE 1955 YOUR BEST YEAR 
BOOST YOUR SALES WITH SELECTROSLIDE 


WHEN you show your product so 
that a prospective customer says 
“I SEE WHAT YOU MEAN...” 
MADE A SALE. 
excitement in seeing — and 
SELECTROSLIDE sells by sight. 


you've There’s 


SELECTROSLIDE shows your cus- 
tomers your entire line, whether 
it’s davenports or dynamos; cars 
or cupie dolls—in full color— 
full size—even in 3-dimension— 





with or without sound. 


SELECTROSLIDE is fool-proof, precision built, runs 
without attention—without breakdown. One display ran 
continuously, without interruption for 621 days (THAT’S 
7542 HOURS, think of it) without a single major repair. 
The test stopped when the exhibit ended but SELECTRO- 
SLIDE was still going strong. 


You get all the impact of movies AT A 
FRACTION OF THE COST. For illustrated 
literature and details, and rates for rental or 
purchase, write, phone or wire: 


SPINDLER & SAUPPE 
2201 Beverly Blvd. 

Phone: DUnkirk 9-1288 

LOS ANGELES 54, Calif. 


Established 
Since 1924 
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“EXPERTS IN LIGHTING” 


that’s what some of the most import- 


ant people in the business say about us. 


COMPLETE RENTAL 
EQUIPMENT FOR 
Motion Pictures 
Displays 

Television 


Conventions 
Special Events 


We deliver anywhere in the United 
States. One low cost includes installa- 
tion and removal. 


FREE ESTIMATES 


WRITE FOR FREE CATALOG LISTING 
EQUIPMENT AND COMPLETE INFOR- 
MATION ON SERVICES. 


& 
egt 


DEPT. B, 234 PIQUETTE AVENUE 
DETROIT 2, MICHIGAN + TRINITY 3-8030 





JACK A, 








|THE 16MM FILM GOES ABROAD 


| 


International Agreements Advance Freedom of Screen 


A Resume by Wilbert H. Pearson, Attestation Officer 
United States Information Agency, Washington, D.C. 


VERY MOTION PICTURE and slide- 
E film that goes abroad supplies a 
part of that picture in the mind 
which to foreign audiences 
the United States. The thousands of 
valuable educational, scientific and 
cultural motion pictures and slide- 
films produced in this country consti- 
tute a particularly important re- 
source for American public informa- 


means 


tion abroad. 
distributors who 


have encountered difficulties in ex- 


Producers and 


porting educational audio visual ma- 
terials may wish to be reminded of 
services and facilities 


help 


some of the 


available to such films go 


abroad. 


Certification Clears the Way 


The U. S. Information Agency as- 
sists the movement abroad of eligible 
American visual and auditory ma 
terials, including motion pictures, 
slidefilms, (filmstrips), 
recordings, slides, models, maps and 
charts, by certification of their inter- 
national educational character. Some 
25 governments recognize the certi- 
ficates or find them helpful in de- 
termining the educational character 


kinesce pes, 


of audio-visual materials, and are thus 
enabled to accord to materials 
covered by certificates certain privi 
leges, including freedom from cus 
toms duties, sales taxes, and freedom 
from quantitative restrictions. 


Of course, the certificates are not 
required for foreign distribution of 
materials, 


educational audio-visual 


and are issued solely to assist the 


circulation of materials qualified. 


Agreement Effective in 1954 


International standards for de 


termining the eligibility of visual 
and auditory materials for certifica 
tion are set forth in the Agreement 
for Facilitating the International 
Circulation of Visual and Auditory 
Materials of an Educational, Scien 
tific and Cultural Character, which 
effect in August 1954 


among the ratifying countries. The 


came into 
United States is among the twenty- 
one countries which have signed the 
\greement, but not among the eleven 
which thus far have ratified it. 

Article | of the Agreement states 
that visual and auditory materials 
shall be deemed to be of an educa- 
tional, scientific and cultural charac- 
ter: 

(a) when their primary purpose 
or effect is to instruct or inform 
through the development of a sub- 
ject or aspect of a subject, or when 
their content is such as to maintain, 
increase or diffuse knowledge, and 
augment international understand- 
ing and good will; 


(b) when the materials are repre- 


sentative, authentic and 
and 

(c) when the technical quality is 
such that it does not interfere with 


the use made of the material. 


accurate; 


Restrictions on These Themes 


The foregoing statement embodies 
the principles upon which the U. S. 
Information Agency proceeds to as- 
sist the circulation abroad of Ameri- 
can materials of an_ international 
educational character. The specific 
criteria which it uses are set forth in 
“Code of Policies and Administra- 
tive Procedure” The Federal Regis- 
ter, December 24, 1953. Under these 
criteria the attest 
material if its primary purpose or 
effect is to entertain; to inform con- 
cerning current events 
by special pleading to 
opinion, conviction or policy (religi- 
ous, economic or 


Agency may not 


(spot news); 
influence 
political propa- 
ganda); to inculcate any dogma; to 
constitute a ritual or denominational 
service; to stimulate use of a patented 
process or product; to advertise a 
particular organization or individual 
or to raise funds. 

Thus far 8500 certificates 
have been issued under the attesta- 
tion program, which was begun in 
1942 under the administration of the 
Department of State, in conformance 
with a policy to facilitate by every 
appropriate 


some 


means the circulation 
abroad of qualified American visual 
and auditory materials. 


Catalog Published by Agency 


@ The Agency also publishes a cata- 
logue, United States Educational, 
Scientific and Cultural Motion Pic- 
tures and Filmstrips Suitable and 


industrial Films May Be 
Eligible for Certification 


@ This clarifying definition was 
requested and received by 
BusINEss SCREEN from the USIA 
as of April, 1955: 


“Visual and auditory ma- 
terials whose primary purpose 
(repeat primary purpose) or ef- 
fect is to instruct or inform 
through development of a sub- 
ject or aspect of a subject and 
containing incidental advertis- 
ing material usually eligible for 
certification.” 

It is stressed, however, that 
purely 


advertising or promo- 


tional media are not elegible | 
for certification. 
| 
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Available for Use Abroad, which 
through the cooperation of some 354 
producers of such materials and an 
Advisory Board of American audio- 
visual specialists, informs the foreign 
purchaser of the existance, avail- 
ability, and suitability of a very large 
number of American films and film- 
strips. The catalogue, which contains 
in its Second Edition and 1954 Sup- 
plement descriptions of some 6800 
such films and filmstrips, is distribu- 
ted abroad to ministers of education, 
audio-visual centers, and leading edu- 
cational, scientific and cultural insti- 
tutions and organizations interested | 
in obtaining such materials. 


The UNESCO Coupon Program 


@ Producers and distributors in- 
terested in improving the circulation 
abroad of American visual and audi- 
tory materials are making increasing 
use of UNESCO Coupons, which en- 
able institutions and individuals in 
soft currency countries to buy films, 
filmstrips, and projection equipment 
from hard currency countries. More 
than a score of countries are now 
participating in this plan, under | 
which some $5,000,000 worth of 
coupons have been issued. 





(} 
ice 1.976 


t's ‘ 













Details on Customs Form 3311 | 


@ If motion pictures, filmstrips or re- 
cordings valued not to exceed $250 
are sent abroad on temporary export, 
their return through American cus- 
toms by mail may be facilitated by 
filling out Customs Form 3311 before 


shipment and following these four the new Studio ads 


steps: 


HE completion of 


(1) Obtain Customs Form 3311 
from the U. S. Customs Office in your 
area before you ship the film. 

(2) Fill out and execute the form, 
making the following statement in 


the remarks section: T.V. and commercial Motion Pictures 

“Tt is requested that all other forms 
required by section 10.1 of the regu- 
lations be waived. These films con- 


makes our facilities the largest devoted to 


in the East. Spacious, air-conditioned, 


tain no obscene or immoral matter, 
nor any matter advocating or urging 
treason or insurrection against the e 
United States or forcible resistance to electronic dust control, R.C.A. approved 
any law of the United States, nor any 

threat to take the life of or inflict 
bodily harm upon any person in the 


ue depth acoustical treatment, latest time-saving 


(3) Affix the form to the outside 
of the film can or container in an ° 
envelope marked “Documents for sound and Camera equipment. 
U. S. Customs.” Tell the consignee 
to see to it that the form is still on 
the can when the film is returned. 


The Customs Officer at the port of 
entry will remove the form when the 35mm ismm Color B&VWw 
film is returned, and find on it all 
the information he needs to enable 
him to admit the film duty-free. 


More detailed information on the 
attestation and catalogue program, 
as well as reports relating to Ameri- 
can participation in international 
film festivals and exhibitions may be 
obtained by writing U. S. Informa- 
tion Agency, 1778 Pennsylvania Ave- 
nue N.W., Washington 25, D.C. 
(IMS/COA-REV.) ye 


SOUND SYSTEM 
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Reach the Rural Market 
Through Merchant-Sponsored 


Roadshows This 


SponsoreD FILMS reach an important segment of the American 


market through Modern’s summer roadshow circuits. 


What is a roadshow? It’s a phenomenon of the great Midwest— 
it's “movie night” underwritten by local merchants in theatreless 
towns to draw crowds (which also buy in the late-open stores) into 
their communities. At these roadshows the people of the area see 


a free Hollywood feature movie—and a sponsored film. 


Are roadshows successful? You bet! The smart local merchant 
wouldn’t spend his money financing them if they weren't. Audiences 
range up to one thousand people and the average is over 400 
at each show. 


Suitable sponsored films (a limited number of them) will be shown 


in 1500 towns in the summer months through Modern’s roadshow 


Modem 


NEW YORK 


TALKING PICTURE SERVICE | PICTURE TALKING PICTURE SERVICE | CHICAGO 





38 


45 Rockefeller Plaza, New York 20, N. Y. 


140 E. Ontario Street, 


Summer 





distribution. This can be an important extra channel of circulation 
for your film at a time of the year when other channels are at an 
ebb. You don’t miss any other opportunities when your 16mm 


prints are on the summer roadshow circuits. 


You can buy roadshow distribution alone or in combination with 
any of the other three channels of distribution through Modern 
—1l16mm _ non-theatrical, television, and theatrical. And like all 
Modern guaranteed distribution plans, your film is shown or you 


pay nothing—if your film doesn’t play, you don’t pay. 


If your company or association is interested in the big American 
rural market of the Midwest, you should check with Modern now 
for the facts about roadshows. There’s an opportunity here for 


you. Write or phone any of the division offices listed below. 


JUdson 6-3830 DETROIT TEmple 2-3211 


956 Maccabees Building, Detroit 2, Mich. 


DElaware 7-3252 
Chicago 11, Ill. 


LOS ANGELES MAdison 9-2121 
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THE EDITORS OF BUSINESS SCREEN PRESENT AN AUDIO-VISUAL COMMUNICATION FEATURE OF INTERNATIONAL SIGNIFICANCE 





The Film in European Productivity 


HOW AUDIO-VISUAL MEDIA AND U.S. AID HELPED TO SPEED ECONOMIC RECOVERY ABROAD 


HE ViTAL Mission to accom- 
4 er the economic phase of the 
recovery of a war-devastated Europe 
is very nearly accomplished. Over 
the past decade it has been a pri- 
mary aim of the U.S. Government 
to lend physical and technical aid 
of every possible kind to strengthen 
the free nations of Western Europe 
and the Near East. In one key phase 
of that stirring and now apparently 
successful effort, training films and 
audio-visual techniques of American 
industry played a significant role in 
helping to vitalize European pro- 
ductivity. 

This is a story of that memorable 
experience in audio-visual com- 
munication. It provides a tribute to 
the producers who created these 
films—to the sponsors whose ma- 
terials may well have provided those 
vital sparks of incentive, of physical 
experience and of special skills that 
helped defeat the forces of Commu- 
nism that lie waiting for prostrate 
victims. 


A Vast Audio-Visual Laboratory 


700 U.S. training films and all 
related forms of audio and visual 
communication were exported to 
Europe and accompanied by a-v 
utilization personnel. But Europe 
has now developed similar and 
permanent industrial and agricul- 
tural audio-visual operations. Last 
year, American assistance and 
financial aid gave way to the now 
self-sustaining activity of the Euro- 
pean Productivity Agency and its 
international Visual Aids Section. 

New patterns of international co- 
operation on training film produc- 
tion and utilization exchange are 
being carried out. This federation 
of skills is an admirable tribute to 
the audio-visual medium. It is also 
in the tempo of better understand- 
ing between friendly nations. 


A Renewal of Our Faith 


The present phase of productivity 
film operations is supported from 
the funds of the European nations 
involved. Their own films and prints 
of U.S. films considered suitable to 
their needs are being most carefully 
measured for value and perform- 
ance against rigid economies they 
must practice. The skill and faith 
which they invest in these audio- 
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visual tools is most certainly an ex- 
ample to American industry itself. 

The Editors of Business Screen 
are privileged to bring you direct 
reports from nine countries of 
Western Europe on the following 


port has been in the making for 
over a year. The reports on the indi- 
vidual countries were prepared for 
us by members of the European 
Productivity Agency. 

Note Growth of Libraries 


pages of this issue. This Special Re- 


The Meaning of Your Contribution 
to the European Technical Program 


O. H. Coelln, Editor 
Business Screen Magazine 
Dear Mr. Coelln: 

I should like to take this opportunity to express 
through your publication our sincere appreciation to 
American industry and the industrial film specialists 
for their whole-hearted support of the European tech- 
nical film program. Millions of European workers, 
supervisors, managers and vocational students have had 
an opportunity to see “America at work”. Through 
the dramatic reality of the sound film, these people 
have had an opportunity to look over the shoulder 
of the American work force and learn the meaning of 
American productivity. Through the medium of the 
film, they have visited hundreds of American factories, 
farms, business establishments and research centers. 

More than 700 film titles covering a wide range of 
industrial and agricultural subjects have been translated 
into the languages of the participating countries. ‘These 
films have provided a base on which the countries are 
building an audio-visual program for industry and 
agriculture. 

From the beginning, this program has been actively 
supported by the Organization for European Economic 
Cooperation. This organization has now developed 
within the European Productivity Agency a Visual 
Aids Section that is assuming the responsibility for the 
continued development of a technical film program to 
support the European productivity drive. 

None of this would have been possible without the 
cooperation and generosity of American industry. 


Sincerely yours, 


Harold E. Stassen, Director 
Foreign Operations Administration 
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We are especially impressed by 





the steady growth of permanent 
audio-visual facilities and growing 
film libraries within these lands. It 
should be noted that long and ardu- 
ous months of translation and adap- 
tation followed the preliminary and 
very selective screenings of all 
available films by the individual 
countries involved, 

These countries were hardly 
audio-visual novices. The United 
Kingdom, France, Germany, Swe- 
den and others have long and fine 
traditions of documentary film pro- 
duction. But they also learned and 
adapted new lessons on training 
from American industry and have 
combined both experience and tools 
for greater overall strength in the 
productivity effort. 


A Tribute to Our Collaborators 


The original text and suggestion 
for this Special Report was _pre- 
sented to us by Mr. Orville Goldner, 
former head of training film pro- 
duction in the Navy and later in 
charge of visual aids during the 
MSA phase of the technical assist- 
ance program. 

Since Mr. Goldner’s return to the 
U.S., the editorial assignment was 
taken up by Howard Kresge, for- 
merly of Washington State College 
where he directed the program of 
review and selection of the hundreds 
of U.S. training films that went 
into this program abroad. 


Kresge Our Editorial Liaison 

As an industrial training special- 
ist now in Paris for the FOA but 
serving as liaison and consultant to 
the European Productivity Agency, 
Mr. Kresge has been Business 
SCREEN’S roving “editor-at-large” on 
this report. 

Finally, we are indebted to Mr. 
W. E. Vogelsang, Chief of the Tech- 
nical Aids Branch, Industrial Pro- 
curement Division of the Foreign 
Operations Administration and to 
Mr. Donald MacPhail, author of the 
background piece on the following 
page. 

The demonstration which this 
productivity program has provided 
of the value of audio-visual com- 
munication is of lasting importance 
to every producer and user of these 
useful tools throughout the free 
world where they serve. -—OHC 
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COOPERATION PATTERN: FILMS IN EUROPEAN PRODUCTIVITY 


Technical Films Met a Challenge 


by Donald MacPhail, Director of the Productivity 
and Technical Assistance Division, USRO/FOA, Paris 


Ast January President Eisenhower, 
L in his annual economic message 
to the Congress, predicted that 165 
million Americans during 1955 
would produce an estimated 390 bil- 
lion dollars worth of goods and serv- 
ices. During the same period, 280 
millions of Europeans west of the 
iron curtain will produce approxi- 
mately 250 billion dollars worth. 

Dramatically, this comparison ex- 
presses the basic difference between 
the economies of the United States 
and those of Western Europe. 

Explanations of this disparity are 
many and varied: the United States 
is tremendously rich in natural re- 
sources; it has broad internal mar- 
kets; it has not suffered the internal 
damage and dislocation of two world 
wars. 

All of these explanations are true 

but they tell only part of the story. 


A Difference in Productivity 


Even before World War I, the dif- 
ferences in progress between the 
economies of America and Europe 
was becoming marked. The clue to 
the widening gap lies in the concept 
of “productivity.” 

Productivity means the ability to 
harness and utilize at optimum capa 
city, men, machines and materials. 
To illustrate: an American worker 
in a single hour produces on the 
average more than three times as 
much as his European counterpart. 
This, of course, is an average figure 
and includes all phases of economic 
activities. In Britain a worker pro- 
duces approximately 70% of the 
work of an American, in France 
about a half, and in Italy perhaps a 
third. 

While the Marshall Plan and the 
efforts of the European countries co- 
operating through the OEEC pro 
duced rapid rehabilitation and re 
covery in the immediate post-war 
years, it became apparent about 1950 
that Europe, if it were to keep pace 
with the expanding economy of the 


United States, faced an even greater 
challenge than merely bringing its 
economy up to pre-war levels or 
slightly above. 

The urgent need was for higher 





productivity, the better and more 
imaginative use of existing resources, 
so that the Europeans would have 
available more goods at lower prices. 


It was for this reason that the U.S. 
embarked on a cooperative program 
with the European nations to in- 
crease productivity and to improve 
the standard of living. 


The job has been one of attitude 
changing. Restrictive, non-competi- 
tive ideas on the part of European 
management and labor have been at- 
tacked. 


Over 13,000 Visit U.S. 


Under the program of productivity 
and technical exchange, more than 
13,000 key European managers and 
trade unionists have visited the 
United States to observe American 
production techniques and American 
management practices. During the 
same period, approximately 1,000 
American consultants, many of them 
key business leaders, have gone to 
Europe on technical missions to meet 
Europeans face-to-face to discuss pro- 
ductivity problems and to share their 
“know-how” with their European 
counterparts. The results have been 
gratifying. 


Today there is an awareness in 
Europe for the necessity of higher 
productivity. Productivity centers 
bringing together labor, management 
and government, now exist in most 
countries. A European productivity 
agency within the OEEC has been 
established in Paris to provide guid- 
ance and intra- 
European movement. Institutes, semi- 
nars, conferences, literature and the 
press are spreading information on 
productivity techniques and enlight- 
ened attitudes toward the functions 
of labor and management in an ex- 
panding economy. 


leadership to an 


A Communications Challenge 

Ihe productivity concept thus pre 
sents one of the most challenging 
problems in communi ation. In meet 


ing this challenge, technical films 


and other audio-visual media have 
played a major role. Indeed, it may 
be said that the U.S., thanks to the 
cooperation and imagination of its 


U.S. technical films 

“are talking each year 
to millions of European 
managers, working 

men, farmers and 
consumers.” American 
technical films have 

told the true story 

of productivity’s meaning. 


industrial film producers, is bringing 
to Europe daily a compelling mes- 
sage on U.S. productivity. 

More than 6,000 U.S. films were 
screened; more than 1,400 of these 
were selected for review in Europe 
by cooperating committees of Euro- 
peans and Americans. As a result of 
this process today more than 30,000 
prints of technical motion pictures 
and 50,000 prints of correlated film 
strips are in daily use through well- 
stocked and well-operated film li- 
braries. 


Your Films Talk to Millions 


While hundreds of leading Ameri- 
can industrialists and technical film 
producers have never come to Europe 
themselves as direct and personal am- 
bassadors for higher productivity, it 
may be said that they are talking 
each year to millions of European 
managers, working men, farmers and 
consumers. The cooperation between 
American producers of industrial 
technical films, the various govern- 
ments, and thousands of produc- 
tivity specialists, has been one of the 
most gratifying aspects of the entire 
productivity program. 

It is estimated that more than 15 
million Europeans in all walks of 
life, ranging from farmers in small 
hill-top villages to top flight execu- 
tives in government and industry, 





are learning about American produc- 
tivity through the effective use of the 
technical film. American technical 
films have told more dramatically 
than words the true story of produc- 
tivity and what it means to Europe. 


Europe Is on the Job 

Even more important, Europeans 
themselves, working through their 
own agency, the European Produc- 
tivity Agency, are continuing this 
work. Central screening facilities 
have been established in Paris to 
continue the review of new technical 
films produced in both Europe and 
in the United States. Where neces- 
sary new technical films are being 
produced by the EPA to fill existing 
gaps in the European technical film 
libraries. Twenty-seven carefully se- 
lected film subjects are already being 
produced on a cooperative basis. 

A most encouraging sign is that 
Europe is now offering reverse tech- 
nical assistance in the audio-visual 
field. The European Productivity 
Agency has begun to supply the 
United States with information on 
all European productivity films, and 
there is every prospect that the origi- 
nal one-way flow will in the near 
future develop into a steady inter- 
change of constructive ideas on this 
essential branch of modern train- 
ing for industry and agriculture. |} 





Where Do We Go From Here? 


Members of Visual Aids Section of the European 
Productivity Agency Review Present and Future 


HAT IS THE FUTURE of films and 
W eet aids in Europe? The 
American industrial film program has 
been a challenge and Europe has ac- 
cepted it. Reports from the partici- 
pating countries show how each is 
working to overcome misunderstand- 
ing and lethargy. In spite of difficul- 
ties the work is expanding to include 
the whole arsenal of audio-visual aids. 
If the work of the Film Working 
Party of the European Productivity 
Agency goes forward as it has begun, 
Europe will be matching ideas with 
the United States in the development 
of modern methods for communica- 
tion. 


17 Countries Represented 

The Film Working Party consists 
of the Visual Aids Officers of the 
National Productivity Centers of the 
17 Member Countries of the Organi- 
sation for European Economic Co- 
Operation (O.E.E.C.). It met first in 
October 1953 and has been meeting 
at three or four month intervals ever 
since. With the Visual Aids Section of 
the European Productivity Agency it 
tries to find answers to national and 
international audio-visual aids prob- 
lems. 

The delegates know one another, 
and in spite of language difficulties, 
they talk enthusiastically, sometimes 


heatedly, about the techniques of 
communicating ideas with films, film- 
strips and other audio-visual aids. 
Most of them have been meeting regu- 
larly for a long time now: they talk 
over their needs in cafes as well as in 
conference rooms. Some countries un- 
fortunately do not yet realise the 
value of this co-operation, so their 
delegates attend the meetings oc- 
casionally, if at all. The Visual Aids 
Section tries to stimulate them by 
visits, letters and phone calls. 


Understanding Basic Needs 

What are their problems? 

To find the audio-visual tools for 
the productivity needs of industry—a 
film made in Wisconsin may fill the 
needs of workers in Trondheim in 
Northern Norway, or a Swedish film 
may be used in the barren areas of 
Sicily. But it is not as simple as that. 
Language is not the only difference 
between countries; methods and atti- 
tudes vary; management may be slow 
to accept new ideas. Each country has 
to be thoroughly understood before 
the right tool for the training job can 
be discovered. Out of this need has 
grown an ambitious, even daring proj- 
ect: to obtain and circulate informa- 
tion on all new technical films in 
Europe, America, or for that matter 
any where in the world. From this 
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will be built a catalogue in which 
countries will find the most appro- 
priate tool for each specific purpose. 

It is a constant battle to get infor- 
mation. It comes in by dribs and 
drabs, but must go out steadily if it 
is to become an established part of 
the countries’ productivity pro- 
grammes. Copies of the information 
sheets go to Washington because now 
the film information service is two- 
way. 


Free Movement of Films 


The Visual Aids Section has funds 
to buy preview copies of likely films. 
After long and tricky negotiation they 
have persuaded the customs in many 
countries to allow the free importa- 
tion of technical films including these 
preview prints. 

The films are then appraised by 
local committees and if they prove of 
interest and countries want a version 
of the films in their own language, up 
to July first of this year they can be 
adapted and resynchronised free of 
charge by the European Productivity 
Agency. Under this plan American 
films can be put into Icelandic, 
French Turkish and Turkish 
into English. Existing films may be 
good, but new films are sometimes 
better. They bring ideas and tech- 
niques up to date and they fill in gaps 
in the programme. New production is 
necessary. The European Productivity 
Agency subsidizes production in mem- 
ber countries, providing at least four 
other member countries express their 
interest in the subject under consider- 
ation. 


30 Films Being Produced 


30 films are now in production on 
such diverse subjects as work study, 
quality control, building, better man- 
agement of small firms, etc. This is 
just a step towards the ideal situation 
which will be reached when industry 
and agriculture become sufficiently 
audio-visual minded to produce more 
and more on their own, so that EPA 
can withdraw and devote her produc- 
tion activities to projects of inter- 
national significance. 

How should countries use 
when they get them? 


into 


films 


Project 192—a dull sort of tithe— 
covers the work of a team of visual 
aids specialists who go out to countries 
and discuss, advise and demonstrate 
how visual aids can be integrated into 
























































training programmes. In spite of all 
the work that the Foreign Operations 
Administration has very few 
countries make extensive use of films 
and audio-visual media in their daily 
work. Individual firms and trainers 
communicate ideas brilliantly, but for 
the majority changing techniques 
leave the trainer trailing behind. 
Films are shown in sloppy, unplanned 
programmes when they are shown at 
all. Management uses them to keep 
the workers they have no 
idea that proper utilisation is part of 
good management. 


done 


“sweet”, 


Communication Needs Study 


The European Productivity Agency 
and the Film Working Party believe 
that the communication of ideas must 
be studied as thoroughly as any other 
scientific research. Strife between 
management and workers, misunder- 
standing of the means of productivity 
and the failure of many European in- 
dustries to adopt techniques 
prove that an urgent need in Europe 
and in the world is to find effective 
means for the communication of ideas 
without misconceptions or misunder- 
standings. 


new 


Productivity Centers are gradually 
persuading trainers that it is not 
enough to show people moving pic- 
tures; they are beginning to convince 
people that if real learning is to take 
place, the task involves careful prepa- 
ration, selection of the right visual aid 
for the right audience. Proper follow- 
up is a necessity in such a program. 


Integration of motion pictures with 
static charts, filmstrips and practical 
demonstrations is necessary if 
real knowledge is to become part of 
the experience of the trainees. Ly 


also 


New director of the European Productivity Agency at Paris 





is Mr. Roger Grégoire who succeeded Mr. Karl P. Harten. 





















































EUROPEANS NOW ASK: “CAN WE AFFORD NOT TO USE FILMS?” 


Visual Answers for Agriculture 


An Uphill Struggle Against Tradition Is Gradually Being Won 


N MOST EUROPEAN COUNTRIES today, 
I audio-visual aids play an impor- 
tant part in agricultural 
work. The devices for this new media 
in education vary from country to 
country. Before World War II, apart 
from badly used blackboards and a 
few negligible media in schools, visual 
aids as an information and teaching 
tool had no use at all in agricultural 
advisory work. 

The great stimulus came through 
the industrial and agricultural film 
and filmstrip project set up in ECA in 
1949, piloted by the many Americans 
who went to European countries 
teaching the agricultural extension 
workers how to make and use audio- 
visual aids effectively. In the begin- 
ning, only a few Europeans were 
convinced of this teaching tool, 
though some took to it like a duck to 
water, when others thought it beyond 
their dignity to use anything but 
“words”. 

The question, once put to an 
American by his management audi- 
ence in the States: “Can we afford to 
use films?”, and the lecturer’s answer: 
“Can we afford not to?’, will be the 
same in the most highly developed 
European countries today. There is a 
vast difference between the European 
countries in this respect which, how- 
ever, will be easily understood if one 
considers their varied structure. 


advisory 


Economy in Local Production 


Where equipment and material can 
be bought on the local market, the 
tendency to produce and use high 
quality material is more likely because 
it is easier and cheaper to obtain. To 
given an example, consider two 
countries: Germany and Greece. AID 
in Germany (The Agricultural and 
Home Economic Evaluation and In- 
formation Service) set up in 1950 
was at first fully financed with the 
counter-part from U.S. funds. 

However, an agreement between 
ECA/MSA and the Federal Republic 
of Germany provided that when these 
initial funds had been spent, the Fed- 
eral Government would include the 
necessary appropriations in its annual 
budget to continue the program of 
work originally outlined. Each section 
of AID is responsible for issuing in- 
formation material: for bulletins as 
well as movies and slide series on vari- 
ous subjects. 

At the end of 1953, AID had ap- 
proximately 1500 16mm agricultural 
film copies, a combination of German 
produced and American synchronized 
films. AID itself had produced, up to 
that time, about 25 different agricul- 
tural film titles. Bulletins are printed 
in great variety—photos and film 
slides are produced. 

AID operates about 15 projection 






truck units. Each fully equipped unit 
is in the field for three months. After 
that time, it returns to AID headquar 
ters, where truck and equipment are 
checked and overhauled before being 
sent out again with a prepared pro 
gram. Projectionists act at the same 
time as discussion leaders and, in most 
cases, are agricultural experts. This 
service is in steadily growing demand. 

Greece presents a wholly different 
situation so far as visual aids for the 
agricultural concerned, 
Film equipment and materials do not 
exist on the local market. They are 
therefore either very expensive or un 
available. Even quite common forms 
of photography are rare; for most 
people, they are quite out of reach. 


advisor are 


Where Need is Greatest 


But, even if film 
equipment and material were more 
abundant, one would still need trans 
portation which is not available. Even 
if vehicles were given to extension 
workers, gasoline is expensive. Roads 
often are very bad, the distance be 
tween villages is great, and only a few 
have electricity. The country is hilly 
and dry and it is a hard job for the 
agricultural advisor to get to the 
piaces he wants to reach. 


movie or slide 


But it is in countries such as Greece, 
where agricultural advisory services 
are of such great value, that visual 
aids are of exceptional importance. It 
will be understandable that in these 
circumstances movies can only be 
shown on rare occasions, even though 
Greece has produced two agricultural 
films during the last two years. 

Mostly charts, flannelgraphs, bulle 
tins, posters put up in coffee-houses, 
and sometimes slide and filmstrip pro 
jectors (often kerosene type) are the 
usual teaching aid today. 


Yugoslavia Takes a Step 


Only recently, the Yugoslav veteri 
nary service officially inaugurated, in 
Belgrade, its Audio-Visual Center for 
the country. They have been working 
on this with great enthusiasm ever 
since their first training course pro 
moted by the U.S. Operations Mission 
to Yugoslavia and held by Mr. Gerald 
McKay, Specialist in Visual Educa 
tion at the University of Minnesota, 
in February 1954. Here again, the 
going in the country is not easy, and 
actions of this kind are all the more 
significant. 

The ducks have taken to 
the swimming, however, varies accord 
ing to ability and circumstances. 
Everywhere visual aids have become 
new tools in the hands of the agricul 
tural advisory service. Their effective 
ness and efficiency are growing from 
year to year. iy 


wate! 
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MERICAN Alp has provided Bel 
A with an industrial film 
library which she alone would never 
have hoped to create and develop. 
Moreover, it has given the Belgian 
Productivity Center the financial and 
technical means to launch the idea 
of using films as an information and 
training tool in the industry, trade 
and technical teaching fields. 

The audio-visual office of the Bel 
gian Productivity Center has set it 
self to this task and, although it has 
not yet succeeded in convincing com 
pletely these circles to make a regu 
lar use of audio-visiual media, it has 
nevertheless paved the way in the 


various spheres of economic activity. 


500 Films Now in Library 

Today this service has more than 
500 industrial films, 11 l6mm_ projec 
tors, five projectors for filmstrips, one 
truck, material for recording and 
simultaneous interpretation and all 
necessary accessories. It has been able 
to take root in all fields and many 
technical schools, universities, indus 
trial firms ask for its services for the 
training of their students, the pro 
duction of 16mm films and filmstrips 
the training and improvement of tech 
nical and administrative personnel. 

After a series of conferences based 


Belgivs Reports: 


American Aid Helps Build Film Library 
at the Belgian Productivity Center 


PLAN STUDY GROUPS AND PRODUCTION 


on films supplied by FOA and deal 
ing with improvement of representa 
tives, which had much success, the 
Visual Aids Section is preparing 
study groups on 


Work simplification, materials 
handling, human relations, job evalu 
ation, education of disabled workers, 
foundry workers training, and 
quality control 


All the Tools Are Used 


\ll these programs are based on 
films, filmstrips and various audio 
visual aids and are conducted by 
specialists in each of these fields, who 
make the commentary and lead the 
discussions There is also steadily 
growing cooperation between the 
audio-visual ofhce and the other of 
fices of the Belgian Productivity Cen 
ter in the organization of group 


study, seminar and various activities. 


Cooperation between the Belgian 
Productivity Center and the various 
Belgian universities will make possi 
ble the production of films intended 
for the training of future engineers 
and supervisory personnel on work 
simplification and work study. These 
films will be made under the super 


vision of teachers from these univer 


sities a 


Background on Belgium: Steps Toward Productivity 


«In economic circles Belgium is 
called a “converter” country. Its pri 
mary function in European economy 
is that of changing raw and semi 
finished goods into finished products. 
\ converting economy naturally de 
mands a high degree of industrialisa 
tion and technical advancement. 

in relation to its 30,447 square 
kilometres and 8,703,000 people, the 
industrial resources of Belgium can 
be compared with those in almost 
any country in the world including 
the United States. An 
management team reporting on Bel 


American 


gian industry in 1952 said “every 
good technique used in America 
can be found operating in Belgium”. 
rhe plants visited had the latest and 
best equipment procurable 

The introduction of industrial 
techniques as such is not the primary 
problem confronting an industrial 
training program in Belgium. The 
team noted that many Belgian man 
agements placed too much reliance 
on production techniques. Such mat 
ters as good layout, flow of ma 
terials, location of store-rooms, utili 
zation of manpower, and similar mat 
ters were secondary considerations. 

rhis special situation had to be 
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taken into consideration in organ 
izing the audio-visual section as a 
means of increasing Belgium’s pro 
ductivity The section was created 
early in 1952 as part of the Belgian 
Productivity Center with the help of 
the Mutual Security Agency Mission. 
The main purpose ol the section was 
to stimulate the use of films and 
other technical media in a system of 
industrial training in Belgian indus 
try and business. A second but equal 
ly as important aim was the training 
of competent personnel to ensure its 
complete and efhcient use. 

At the end of six months the sec 
tion had 64 film titles in its library. 
At the beginning of 1953 a numbe1 
of Bell and Howell projectors and 
other film equipment was secured by 
the center from MSA. Films obtained 
from American industry had begun 
arriving in greater numbers. 

Early in 1953 the productivity cen- 
ter decided to set up separate audio 
visual committees in each of nine 
Belgian provinces, as a means of 
stimulating the use of films and other 
technical media. Approval for the 
establishment of these committees 
has been granted by six of the pro- 
vincial governors. yy 


From these racks at the Audio-Visual Center 
of the French Productivity Agency go some 
3,000 prints of films . 





Careful inspection of prints assures a good 
trainee showing when films reach French 
industrial users . . . 


Films in a Productive France 


Audio-Visual Center of French Productivity Agency Takes Lead 


FRENCH MANAGEMENT GROUP 

made a survey of firms using the 
cinema for training purposes soon 
after World War II and found that 
only 75 out of a sampling of 1,000 
concerns had made even the slightest 
use of this medium. France is a pre- 
dominantly agricultural country, but 
in 1946 the film section of the French 
Ministry of Agriculture hada film 
library which contained only 48 
films, all silent, including two Mack 
Sennett comedies! 


Ihe inception of the United States 
technical assistance program helped 
to put an end to this eminently un 
satisfactory state of affairs and thanks 
largely to the cooperation of hun- 
dreds of American firms which fur- 
nished technical films and equip- 
ment, some notable results have been 
achieved in a comparatively short 
time. 


Steady Growth in Service 


In 1952, the Audio-Visual Center 
of the French Productivity Agency 
(AFAP—Agence Franaise pour 
l’Acroissement de la _ Productivite) 
was created out of the already exist- 
ing audio-visual service of that 
agency, and by the end of the year 
possessed about 100 titles, mostly of 
U.S. origin. This figure has now 
reached the 500 mark, and is still 
climbing. The library also possesses 
some 3,000 prints of these titles and 
the volume of print rentals has risen 
steadily since pre-center days in 1951, 
reaching a peak of 1200 during the 
last quarter of 1954. The number of 


industrial firms that rent films has 
increased in the same _ proportion. 
(See the table below.) 


Shown to 700,000 Workers 


Ihe picture has changed radically 
since the French management group 
made its survey, and today it is safe 
to say that about 700,000 workers in 
French industry have seen many hun- 
dreds of films on an endless variety 
of technical subjects, ranging from 
the detailed explanation of manipu- 
lative processes to demonstrations of 
how to improve productivity by 
greater attention to relations between 
workers and management. 

In addition, there have been many 
thousands of showings of agricultural 
film to French farmers. There is little 
doubt that the result has been a 
growing application of modern agri 
cultural methods in France. 

An important part of the French 
\udio-Visual Center's activities is the 
renting of technical equipment in- 
itally supplied through counterpart 
funds. This equipment is loaned at 
very low prices in order to encourage 
the demand for films among firms 
that still think of audio-visual aids 
as a marginal operation within the 
reach of only wealthy concerns. Fur- 
ther encouragement is given by ad- 
vertising films in trade magazines 
and the distribution of booklets con- 
taining brief descriptions of films 
stocked in the Center library, with 
running times and rental costs. 

The head of the Audio-Visual Cen- 
ter pays regular visits to selected 
firms in order to encourage the use 








Rentals of Technical Films by the Audio-Visual Center 
of the French Productivity Agency 


1951 1952 1953 1954 
Bookings Firms Bookings Firms Bookings Firms Bookings Firms 

Jan.-March 6 3 390 108 670 185 1100 + =292 
April-June 147 16 320 95 625 166 1035 262 
July-Sept. 57 18 70 22 75 19 370 93 
Oct.-Dec. 275 79 385 109 730 215 1200 292 

FOTALS 485 146 1165 334 2200 «615 3705 939 
Grand Totals — Bookings: 7555 Firms: 2034 
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of technical films in already existing 
training programmes, or to help in 
setting up such programmes where 
they do not already exist. The Cen- 
ter is also active in supporting the 
production of French films on tech- 
nical subjects and in furthering the 
distribution of the many outstanding 
films already made by French com- 
panies such as the Renault auto- 
mobile company and others. 


Mobile Exhibit on Tour 


From September 1953 until Sep- 
tember 1954, a mobile exhibition 
was sent out from the Audio-Visual 
Center to show the French people 
how to use and benefit from audio- 
visual equipment. This travelling ex- 





Audio-visual techniques were demonstrated 
in mobile exhibitions as pictured above. 


hibition was an outstanding success, 
and hundreds of thousands of people 
visited the stands and took away the 
descriptive literature that was printed 
There is 
no doubt that France is rapidly be- 


specially for the occasion. 
coming audio-visual-minded, and 
this is true not merely in terms of 
motion pictures, but also in terms of 
other forms of audio-visual aids, such 
as slides, film strips, flannel boards, 
opaques and training pamphlets, and 
the more simple blackboard 
and easel. 


even 


Film on Audio-Visuals 


In addition, the Audio-Visual Cen- 
ter produced a film called La Fin et 
les Moyens (Means to an End) which 
showed the 


possibilites of audio- 


visual media. Examples were selected 


L. Gould-Marks (on stage) and Dirk Bakker, EPA Audio-Visual Consultants help 
put on an audio-visual demonstration at Beauregard, France. 
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“Means To An End” was the title of an 
Audio-Visual Center film production on the 
possibilities of these media in training. 


from fields as different as medicine, 
accountancy, mechanical engineering 
and nuclear physics, and the empha- 
sis was in every case placed on train- 
ing in industry. 

Audio-visual aids are indeed only 
a means to an end. Space forbids a 
lengthy enumeration, but the follow- 
ing example is typical of what is 
being accomplished by the technical 
film programme. 

In 1953, a French version of a film 
called Right on the Nose was shown 
in a plant at Croix near Lille, in the 
north of France. This film, produced 
by the American Optical Company, 
deals with the inspection and adjust- 
ment of safety glasses for industrial 
use. After the showing, the plant's 
safety engineer recommended the im- 
mediate adoption of the methods 
demonstrated in the film. His recom- 
mendation 
new procedure put into effect. 


was approved and _ the 


audio- 
And this, despite the 
many obstacles and difficulties pre 


Such is the real aim of 
visual aids. 


sented by a traditionalist point of 
view in industry and agriculture, is 
the end for which the audio-visual 
center must help to provide the 
means. Ly 



































Germany Visualizes the Problem 


Visual Aids Section Gets Cooperative Program In Action 


HEADLINE IN the “Schwarzwalder 

Bote” recently indicated the 
progress that the German Produc- 
tivity Visual Aids team is making. 
The article goes on: “enlightened lec- 
ture techniques bring dry themes to 
life, the lecturer used every trick to 
keep the audience alive and inter- 
Many lecturers 
learn a lot and offer more to their 
often tortured audiences if they used 
visual aids intelligently.” 


ested. good could 


Mr. Atzbach, head of the Visual 
Aids Section of RKW, re-wrote Con- 
fucius in the article on visual aids 
“one picture says more than a thou 
sand words. Visual aids supply the 
pictures which make a few words 
more effective than thousands.” 


Hold 6,800 Showings 


A few statistics indicate how wide 
ly films and visual aids are being 
used in Germany. More than 50,000 
visitors attended 6,800 film shows, 
most of these were programmes in 
FOA films. In November 
1954 9,400 people attended produc- 
tivity film shows. 


cluding 


There are 246 different films in 
their catalogue and copies of these 





RKW Projectionist and Film Librarian regis- 
ters new film prints at the Productivity Cen- 
ter’s film library. 


are in local libraries, distributed in 
all the main centres of western Ger 
many. 

In 1954 there were 117 new films 
and 1,328 copies. Seventeen of these 
films are German produced and have 
been presented to the Productivity 
Organisation free of charge. 

Everyone in Germany is struggling 
to “rationalise” and reach higher pro 
ductivity and a better standard of 
life. Regional film officers and the 
central organization in Frankfurt are 
doing their best to plan the integra- 
ted use of American and European 
films and all forms of visual aids for 
the purpose of a better understand- 
ing of modern industrial techniques. 
There is keen competition between 
the regions as to which of them can 
produce the most effective means of 
communicating ideas. For example, 
Dusseldorf is producing a manual on 


associated 
This is planned to be 
short 


materials handling with 
visual aids. 
used for lectures and long 
courses. It includes films, slides, flip 
over charts and 
terial. 

Mr. Slatosch of Stuttgart is pre 
paring, and has prepared, a series of 
tightly 


industrial rationalisation. 


flannelboard ma 


scripted demonstrations on 


These are 
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RKW Film Officer and Projectionist check in 
new films from Berlin where they are trans- 


lated and dubbed. 


planned for use by a particular le¢ 
turer and are matched to his pei 
sonality and method of presentation 

The programme of distribution 
and utilisation in industry and agri 
culture is steading growing. Although 
the German programme did not get 
under way until 1950 when PTAD 
was established in Paris as part of 
the Marshall Plan, from this stimulus 
the work has grown. 


Previewing in Frankfurt 
All new 


ceived 


films and filmstrips re 
nowadays through the EPA 
are previewed by experts in Frank 
furt. All unsuitable material is re 
jected. When the films get out to 
lucal film ofhcers, industries are in 
formed of the new titles and the film 
ofthcers zo round organising shows o1 
arranging for films to be incorpo 
rated in normal training programmes. 

Films are dubbed into German in 
West 
nisation 


Berlin, which is the synchro 
centre for Germany ‘and 
Austria. Translation is a problem even 
for experts. German phrases are 20 
to 30% American: in 
some cases U.S. film makers have to 


longer than 
be contacted in order to get the pre 


cise meaning of technical expres 
sions, 

In Berlin also there is a permanent 
work simplification and rationalisa 
tion exhibition which has a combined 
conference theatre. 
Whenever groups visit the exhibition 
they are shown films which they are 
encouraged to discuss. 


room / viewing 


Fechnical films and training aids 
attempt to cover the whole range 


(CONTINUED ON THE NEXT PAGE) 
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Delegates to an international advisory con- 
ference inspect a typical German mobile film 
unit on display in Paris. 


Audio-Visuals in Germany: 
(CONTINUED FROM PRECEDING PAGE) 


from apprentices and unskilled work 
ers up to top management. Even if 
films are not suitable for general dis 
tribution they are shown to engineers 
and technicians as one of the ways in 
which the latest technical informa- 
tion on new machines and methods 
are disseminated. 


How Films Have Served 


“We have lost money and working 
time for years, because our drills 
broke so frequently,” a German tech 
nician pointed out after he saw the 
American Uses and Abuses of Twist 
Drills. The firm switched over to new 
methods immediately. The film Work 
Simplification Applied to Clerical 
Operations so interested top manage 
ment of a large insurance company 
that they saw it a dozen times, then 
built new cabinets for their clerical 
staff. ‘They wrote to Frankfurt, “we 
would not have improved our office 
lay-out if we had not seen the new 
devices in your film.” 

The large Siemens electrical con 
cern tried to sell a set of 16mm pro 
jectors to a firm working on the syn 
chronisation of American films. As a 
demonstration film they used the 
PTAD film Coaxial. There was a 
double sale, for Siemens immediately 
wanted to incorporate the film in 
their training courses. 


U.S. Film Makes a Point 


1.C. Welding brought an order for 
safety helmets to America. An audi- 
ence of welders gave a_ belly-laugh 
when they saw a worker lift his 
safety helmet by suddenly jerking his 
head backwards. Then a technician 


A young visitor to a German agricultural 
film showing is asked to give his opinion on 
a film he has just seen. 










called out: “But see! He has his two 
hands free.” The laughter turned 
into a lively discussion of the benefits 
ol this safety device. 


First Films Are Produced 


German production is gradually 
going up. They have made films on 
productivity, such as Rational Work 
Means Better Living and Cheaper, 
Better and Easier Building. This film 


depicts a visual aids demonstration 
to builders showing them how they 
can improve building methods. It is 
also a very adequate demonstration 
of all forms of audio-visual aids in 
use. 

Through EPA, Germany is request- 
ing the films made in other European 
countries and offering the films she 
makes herself for use in other parts 


of the world. Ue 


After a Later Start, But Now Moving Fast— 


Italy Responds to the Screen 


Library of Over 350 Titles With 4,000 Prints In Use for Training 


REPARATORY WORK on the Tech 
 Sgprae Film Program in Italy was 
begun by the Productivity Center in 
1952. Contacts were made with the 
Italian Inter-Ministerial Reconstruc 
tion Committee, with the Mutual 
Agency, the Free Trade 
Unions, the International Labor Of 
fice, the General Confederation of 


Security 


Italian Industry, the Italian Con- 
federation of Industrial Enterprises, 
and the Italian Ministries of Educa 
tion, Agriculture and Industry and 
Commerce. Provincial Chambers of 
Commerce acted as focal points of 
this network of ogranizations. 

Italy needed productivity in a 
hurry, needed audio-visual aids to 
help show the way. These prelimi 
nary contacts were immediately fol- 
lowed up by circular letters from the 
Productivity Center to all Italian 
provinces, inviting local organiza- 
tions to collaborate in the task of 
setting up the technical film pro- 


gram. 
500 Films Evaluated 


Screening of American technical 
films were held two or three times a 
week, and in less than a year 500 
films had been seen by evaluation 
committees, 350 accepted as suitable 
for Italy and the scripts translated. 

Starting on December 10th, 1952, 
a three month survey was carried out 
in 56 provinces to uncover existing 
l6mm_ projection facilities and po 
tential channels for the distribution 
of audio-visual material to be used 


in technical education and industrial 
training throughout the country. 


Prepare to Reach Field 


On completion of this survey in 
March 1953, a project was prepared 
for the distribution of films and pro- 
jectors, based on that survey. A 
temporary catalog was prepared, dis- 
tribution problems discussed, and 
itineraries outlined. The film _pro- 
gram began to take definite shape. 
By June 10th, the first Chamber of 
Commerce showings had been ar- 
ranged, and by the end of 1953, 66 
initial showings had been made of 
technical films. In June 1953, the 
provincial Chambers of Commerce 
arranged a series of meetings in 
northern, central and southern Italy, 
including Sicily and Sardinia. 

The first six months of 1954 were 
a race against time. The end of the 
United States film program had been 
announced for June 30th, 1954, and 
internal financial difficulties had com- 
pletely held up synchronization. At 
one moment it looked as if Italy 
would have no film program at all, 
but suddenly the financial difficulties 
were overcome and the effort went 
full steam ahead. 

Synchronization was complete by 
the late summer of 1954, and the re- 
sult is a library of over 350 titles in 
the Italian language version, of 
which over 4,000 copies have been 
made. 


The last Productivity Center re 


Below: this graphic diagram from an Italian Productivity report 
illustrates the rapid growth in the number of training film 


viewers during recent months since Italy has set up facilities. 





SPETTATORI 66.500 45.220 49.120 


55.000 83.470 49,412 
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port on the Technical Film Service 
said that during the month of | De- 
cember 1954 some 1244 technical 
films had been distributed, of which 
486 were to technical schools, 446 to 
sundry agencies and 312 to industrial 
plants. Showings were attended by 
235,220 persons. From October 1953 
to December 31, 1954, 7,575 films 
were distributed, of which 1,466 were 
to technical schools, 3,837 to agencies 
and 2,272 to industrial plants. Show- 
ings were attended by 1,422,470 spec- 
tators to whom must be added some 
| million students from technical and 
professional schools. 


What of the Future? 


And the future? The center of- 
ficials believe that Italians are very 
receptive to audio-visual aids and 
that these aids, especially films and 
filmstrips, will do much to help in 
the struggle to improve Italy's eco- 
nomic situation. 

Present plans call for a more 
rounded program, and the setting 
up of audio-visual aids work-shops in 
the industrial centers; these work- 
shops should be functioning by the 
spring of this year. The Italian Pro- 
ductivity Center has already budgeted 
for an expansion of the program. I} 





Reports on Austria 
and Turkey Next Issue 


@ Background material on the 
progress of audio-visual aids to 
productivity in Austria and 
Turkey will complete this 
BusINEss SCREEN feature on the 
vital role played by these media 
in the European Productivity 
program. The Editors regret 


that space did not permit the 





inclusion of this material in the 


| current issue. 
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RIOR TO WorLp Wak II little effec- 
Prive use of audio-visual media had 
been made in the Netherlands with 
the exception of a few large enter- 
prises using films for advertising pur- 
poses. Films were lacking and so was 
production equipment as well as film 
and filmstrip projectors. 

Then came that great “injection” 
of American technical and agricul- 
tural films. A shock-treatment. But it 
worked. An organization had to be 
built up to make farmers and indus- 
try visual aids-minded, at the same 
time removing gradually the ob- 
stacles: first of all the acute shortage 
of production and projection equip- 
ment. Besides that, Dutch language 
versions had to be made. With Ameri- 
can financial and technical help, step 
by step difficulties could be overcome. 


Technical Film Center Opens 


The main effort fell, for industry, 
to Holland's productivity center, the 
Contactgroep Opvoering Productivi- 
teit (C.O.P.) and for agriculture to 
the Information section of the De- 
partment of Agriculture, Fisheries 
and Food. In 1953 the C.O.P. estab- 
lished a special working party, the 
Technical Film Center, which de- 
veloped into a private foundation, 
supervising production of technical 
and industrial films and _ filmstrips, 
distributing visuals to industry, 
schools and colleges, cooperating with 
the government, industry, industrial 
organizations, labor unions and that 
promising international body, the 
European Productivity Agency in 
Paris. 

The Technical Filmcenter has 
available in its film library some 390 
titles, mainly of American origin. 
90% of 2493 films shown in 1954 were 
Dutch-version American products. 
78,546 persons, all in 1151 select tar- 
get groups, attended these showings. 


Some Favorite U.S. Films 


Favorites among the American films 
are those of the U.S. Office of Educa- 
tion, General Electric Co., McGraw- 
Hill, General Motors, but also the 
names of the following companies are 
on the priority list: Alleghany Lud- 






















The Netherlands Show the Way 


Both Industry and Agriculture in Holland Profit From Visual Aids 


lum Steel Corporation, Aluminum 
Company of America, Bethlehem 
Steel Co., Clark Equipment Co., 
Cleveland Twist Drill Co., Norton 
Company, Westinghouse Electric Cor- 
poration. 

For vocational training purposes 
(metal industries, building) 20 high 
quality filmstrips have been produced 
and distributed in large numbers. 
Two human relations-filmstrips were 
made, five are in the course of pro- 
duction. 31 technical training strips 
will be made under this year’s pro- 
eram. 

As far as the total audience is con- 
cerned the agricultural people can 
even boast of larger figures. The 
existence of a well-organized exten- 
sion-service—established in the begin- 
ning of this century—combined with 
the availability of a sufficient number 
of sound projectors (again thanks to 
American aid) made it possible to 
reach a total audience of 192,587 
farmers in 1953, based on audience 
per film (not comparable with T.F.C. 
number, based on attendance per 
showing). 


Serve as Production Impetus 


The showings of American films 
have not only had the obvious infor- 
mation impact. At least as important 
is the fact, that they have focused the 
attention on the needs for additional 
audio-visuals or for similar Dutch- 
slanted productions. This is e.g. mani- 
fest in the field of human relations, 
but it is also applicable for technical 
or agricultural subjects. 

The very great interest shown in 
the agricultural films No Hand Strip- 
ping on mechanical milking, Brucel- 
losis and Artificial Insemination, for 
instance, made it clear to the Infor- 
mation Section of the Department of 
Agriculture that they had to put these 
subjects on their Agricultural Infor- 
mation Program. Which they did. 

The same occurred at the Techni- 


with its handy container holding filmstrips and 
study guides for use in training programs. 
(Right) The mobile unit of the Dutch technical 
film center. It contains a 16mm motion picture 
projector, filmstrip projector, tape recorder, 
other audio-visual aids such as pamphlets, 
posters. This unit travels to factories and tech- 
nical schools throughout Holland. 


cal Film Center. Sound Drilling Prac 
tice, a film meant as an addition to 
the existing ones, was made in co- 
operation with Delft Technical Uni 
versity. It proved to be a success in 
England (in English language ver- 
sion) and Belgium as well as in Hol- 
land itself. Greece, Portugal, Ger 





Film showing for factory workers in small 
town near the Zuiderzee. 


many and France too are going to 
benefit from this “derived technical 
assistance.” 

The Shortest Way is another ex- 
ample. The American films had 
proven the need for a popular film on 
the principles of materials handling. 
The Technical Film Center took care 
to have it produced. 


Cooperative Film Making 


A series of films will be produced 
in Holland in co-production with the 
European Productivity Agency (mean- 
ing that at least four other European 
countries have expressed their in 
terest). Here are the subjects to be 
treated: 

Better Management in the Small 
Firm, Efficiency in Clerical Oper 
ations, Statistical Quality Control, 
Sub-Contracting, Ratio-Delay Studies 
and Variety Reduction, 


\ few productivity-newsreels are in 
the course of preparation, two salety 


(Left) Here is a typical Dutch filmstrip packet 
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films and a film on lubrication and 





maintenance of machinery. 

Having films and filmstrips avail 
able is one thing. Projectors is an 
other. The Technical Film Center 
has been put in a position to look 
into that matter: they supplied 200 
technical schools with a filmstrip pro 
jector; in addition, 150 16mm sound 
projectors have been distributed to a 
large extent for the use of technical 
schools and colleges, but at the same 
time available to industry. In _ the 
\gricultural Information Program 
even more projectors are being used. 


Mobile Unit Stimulates Use 


These facts lead to the conclusion 
that Holland has made the best possi 
ble use of the facilities offered by the 
U.S. The turnover of the filmstock is 
highly satisfactory. By putting projec 
tors at the disposal of users a market 
has been created for films and film 
strips. 

Industry is getting gradually ac 
quainted with the Technical Film 
Center, just as farmers know how to 
find the Agricultural Information 
Section for their meetings in winter 
time. 

But nobody in this field can be 
satisfied with a status-quo. Therefore, 
a film-unit is now touring the country 
to show industry the advantages of 
audio-visuals for educational and 
training purposes as well as for gen 
eral information or for the improve 
ment of internal relations on the 
plant-level. This tour is being sup 
ported by the employers’ associations. 

There is also support from the 
labor-side in many respects. In gen 
eral self-activity has been aroused 


(nd this gives hope for the future de 
velopment. Va 





AUDIO-VISUAL PROGRESS IN 3 NORTH EUROPEAN COUNTRIES 


Denmark Moves Into Production 


Film Department of Danish Productivity Center Has Enviable Record 


ILLAGERS ON THE TINY Danish 
V island of Asko, 100 miles south of 
Copenhagen recently saw sound mo 
tion pictures for the first time. Ameri 
can training films reach remote places 
like Asko (one of Denmarks 100 in 
habited, but non-electrified islands) 
only when one of the mobile projec 
tion units is ferried from Copenhagen. 


Che films were shown in the public 
house where the islanders usually pay 
their taxes and transact other village 
business. Most of the isalnd’s 181 in 
habitants squeezed into a room 
lighted by oil lanterns where they 
watched the films while perched on 
wooden boxes or standing on chairs. 


New Approach for Industry 


The use of audio-visual aids in in 
dustry is a new approach to industrial 
and commercial training programs in 
Denmark. An integrated film program 
established as a part of the technical 
assistance program or original Mar 
shall Plan was the first organized 
effort to show technical films at in 
dustrial exhibitions, lectures on pro 
ductivity, and at workers’ committec 
meetings in Lactories, 


The program is managed by the 
film department of the Danish Pro 
ductivity Center in Copenhagen un 
der the direction of Claus Riis. Films 
for the productivity center's library 
were initially provided through the 
film program of the Productivity and 
Technical Assistance Division of the 
Mutual Security Agency in Paris. 
Prints were screened by experts, who 
selected those films most suitable or 
adaptable to Danish needs 


Specialists Aid Selection 


In Denmark, specialists were in 
vited to attend regular screenings ol 
PTAD films either at the productivity 
center or at provincial points where 
experts in specialized industries arc 
centered. Those attending the sele« 
tion screenings completed question 
naires on each film to aid the selec 
tion of films for Danish use. The pro 


Equipped with 16mm sound films, filmstrips 
and projectors, Mogens Larsen sets off to 
screen films in the provinces. 








ductivity center ~ purchased _ prints 
from films chosen through the OEEC. 
\daptations and translations were 
made by Copenhagen contractors. 
The center now has more than 400 
films and filmstrips in the library. A 
few figures will illustrate the dramatic 
growth of film utilization. In 1952 
there were 213 showings with a total 
audience of 16,305. In 1953, there 
were over a thousand showings to 
69,765 people. In 1954, 96,980 people 
saw technical films in 1764 showings. 
These total audience records do not 
include the number of people con 
tacted at industrial fairs and exhibi 
tions where more than 200,000 people 
have seen the films, but where a 





J. C. Bowman, consulting industrial psycholo- 
gist, lectures at Danish Visual Aids course 
at Nyborg, Denmark. 


proper control-count has been difh 
cult to establish. This year more sub- 
jects, and more prints are available 
and the graph is still climbing. The 
figure for January this year compared 
with the figures for January 1954 
show that the number of people par 
ticipating in the program has in 
creased nearly 50%. As each new film 
is received the title is added to the 
Danish film catalogue which is mailed 
free of charge to all firms and com- 
mercial offices interested in the pro- 
gram. New additions to the film li 
brary are also published in the pro- 
ductivity center's monthly bulletin 
“Produktivieters Nyt" which has a 
distribution of 18,000 copies. 


Che productivity center has several 
mobile field units “quipped with 







Queen Ingrid of Denmark visits Productivity Center exhibit 
at Copenhagen textile fair. Exhibit combined use of films in 
two rear-view projectors, charts, etc. to present productivity 
message. The Queen is being greeted by Otto Muller, chair- 
man of the Danish Productivity Council. 


sound and filmstrip projection and 
films are constantly being shown 
throughout Denmark. Many screen- 
ings are arranged through the Feder- 
ation and other similar national or 
ganizations. Other requests originate 
from individual firms and often co- 
incide with regular meetings or train- 
ing programs. Films are also shown at 
industrial fairs, attracting large audi 
ences. 

Senior officers of the center are 
often invited by the Danish Employ- 
ers’ Association and other organiza- 
tions to give lectures during organ 
ized meetings on productivity. 


Plan for 10 to 15 Films 


Because of the initial success of the 
film program in Denmark, the pro- 
ductivity center is now expanding the 
program to include the production of 
films. Present plans call for the pro- 
duction of from 10 to 15 films and 
approximately the same number of 
filmstrips during the next two years. 
Many of these will be produced 
through the co-operative film produc- 
tion scheme of the European Produc 
tivity Agency. The subjects are special 
Danish problems not covered by exist- 
ing films. 

Films needed in Denmark fall into 
five different categories. Analytical 


films, demonstrating low productivity 
in factory organization and _ work- 
flow, contrasted with modern or more 
efficient methods head the group. In- 
structional films demonstrating mod- 
ern work procedures and films dem- 
onstrating technical processes are 
excellent. Special follow-up films 
showing improvements made in Dan- 
ish factories as a result of technical 
assistance and general productivity 
films for the promotion of higher pro- 
ductivity as a means to a higher stand- 
ard of living are always good. 


To Meet Farm Problems 


Denmark is also stepping up the 
use of audio-visual aids for agricul- 
tural vocational education. Although 
Danish farmers obtain some of the 
world’s highest yields per acre of 
wheat, barley and oats, other areas of 
agricultural production have not al- 
ways kept pace. 

Denmark has started producing 
agricultural films on such subjects as 
pig-feeding and turnip production. 
Another film on protein production 
is scheduled. A Scandinavian coopera- 
tive undertaking which started with 
the exchange of films between Fin- 
land, Norway, Sweden and Denmark, 
blossomed into joint production of 
a film on poultry. Le 


Norway: Story of Film Results 


Training Aids Help Rebuild War-Depleted Industry and Agriculture 


t THE CLOSE OF WorLp War II, 
Norwegian public and private 
organizations felt the need for infor- 
mation on developments in the West- 
ern World since 1940. They knew a 
terrific effort must be made to re- 
build their war-depleted industries. 
When informed of the Technical 
\ssistance Program and of the fact 
that American technical training 
films (and films on modern Ameri- 
can production methods in agricul- 
ture) would be made available, the 
Norwegians immediately realized the 
great possibilities these films would 
represent as a means of obtaining 
the required information. 
In the prewar period, few training 
films had been used within industry 
in Norway. Some time passed before 
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a working procedure could be estab- 
lished for an efficient screening be- 
fore representative audiences drawn 
from management, labor and _ tech- 
nical schools. 

150 films were included in the pro- 
gram, and the experts judged 80% 
of them to contain information which 
would be highly useful to the 
country, i.e., would have direct ap- 
plication to work problems. All the 
films which were deemed suitable for 
use in schools or for labor groups 
had to be re-narrated in Norwegian. 
An elaborate procedure was set up 
to have the manuscripts translated, 
a procedure which partly comprised 
the construction of proper technical 
terminology. 

The synchronization expenses were 































































































NORWAY SHOWS RESULTS: 





covered under the Technical Assist- 
ance Program while the printing 
costs were paid locally. Realizing the 
importance of acquiring an adequate 
library of technical films, the Nor- 
wegians themselves subsidized the 
purchase ot a total of 4,280 prints. 
Following the establishment of the 
Norwegian Productivity Center in 
1954, the films were transferred to 
the Center. 


Conferences Show the Way 


At the outset of the Technical As- 
sistance Film Program a need for in- 
struction on how to use the new 
media in industry became apparent. 
From early 1952 the ECA Mission 
received almost daily requests for 
help from plants, associations and 
schools. In March 1953, two parallel 
week long conferences were set up 
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Poster demonstration by Tor Arnevaag of the 
Norwegian Safety Council at first audio- 
visual workshop held in Oslo, March, 1953. 


under the joint sponsorship with the 
Public Board for Vocational Train- 
ing. 200 Norwegians, civil engineers, 
factory managers, foremen, civil ser- 
vants, safety engineers, labor infor- 
mation officers and technical school 
teachers from southern Norway at 
tended the courses. 

The success of the conferences was 
proved by the number of follow-up 
conferences which followed—country- 
wide seminars for technical school 
teachers, conferences set up by the 
National Safety Council, etc. By the 
time the Norwegian Productivity 
Center came into operation this type 
of conference had become a require- 
ment. 

The very first course to be 
launched by the new center, in Janu- 
ary 1954, was on the production of 
filmstrips, a medium which up to 































then had been infrequently used in 
Norway. During the workshop, the 
participants produced a filmstrip un- 


der the supervision of experts from 
the European Productivity Agency 
and FOA. Within five days a strip on 
Manual Lifting in Industry was pro- 
duced—from planning stage to fin- 
ished strip. Norwegian schools, Ger- 
man industry and Danish safety 
people have considered the film to 
be highly useful in their work. 

Four additional conferences have 
been held under joint sponsorship of 
the Norwegian Productivity Institute 
and the European Productivity 
Agency and requests are coming in all 
the ti.ae for similar courses outside of 
Oslo. 


Distribution Is Increasing 
Films are being used throughout 
the country and their distribution is 
constantly increasing. With the assist 
ance of experts drawn from the Euro 





A real filmstrip enthusiast, Johan Henrik Rye, 
Norwegian A-V Specialist, cites advantages 
at visual aids workshop. 


pean Productivity Agency, and on the 
basis of experience drawn from visits 
to different European Productivity 
Centers, the Norwegian agency has 
succeeded in establishing an efficient 
film operation. 

Study guides and Instructor's man- 
uals have been compiled for all the 







— THE STORY IN PICTURES — 


(Left) Following general sessions on topics such 
as “Safety in Industry” and “Work Simplifica- 
tion” audio-visual conferees at Oslo were split 
up into smaller work parties such as this. 


(Right) in small groups, participants were taken 
on field trips to local film laboratories and film 
distribution centers for demonstrations. 


(Right) Mrs. Inga Miller, 
chief, Visual Aids Section, 
Norwegian Productivity Cen- 
ter, discusses instructor's 
manual with Jean Le Harivel, 
head of the Information 
Unit, European Productivity 
Agency in Paris. 


films on the basis of advice obtained 
through the USRO experts. The 
training films are issued together with 
filmstrip and instructor’s manual in 
“packages”. Frequently the center re- 
ceives reports of improvements fol- 
lowing the screening of a film. Some 
examples may be mentioned: 

1) A building society saw a film on 
the use of electrostatic paint equip- 
ment and saved two-thirds of the cost 





EPA visual aids consultant D. Bakker demon- 
strates overhead projector at the Oslo 
workshop on productivity aids. 


of painting a block of houses by ap 
plying the new method 


2) The State Road Directory re 
ports that the film Construction 
Ahead, showing highway construction 
in Pennsylvania, was screened before 
an expert committee within the Non 
wegian Parliament and helped to pass 
a bill on the mechanization of the 
highway services. 

3) A scientist who was in the pro 
cess of writing a text book on the 
hardening of metals, saw the film 
series on Hardness Testing of Steel. 
They furnished him with new ideas, 
and showed practices at variance with 
those described by him in his book. 
As a result he re-wrote several sections 
to incorporate the new ideas. 

1) The film Men Who Come Back 
was screened before managers and 
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foremen at an iron and steel refinery 
with the result that the plant intro 
duced such safety items as the Pull 
back Safety Device, which they 
bought from the Depositive Safety 
Manufacturing Factory in the United 
States. 


Films Sell the Equipment 


5) Up to 1954 only one govern 
ment-owned factory possessed a turret 
lathe. Without such films as Speed) 
Matic the existence of this new type 
of equipment would still have been 
unknown to the many minor fac 
tories which now have acquired this 
type of lathe. 


6) Recently the film Flexibility in 
Wood Working was screened before 
an audience of carpenters, engineers 
and workers, who immediately r« 
solved to endeavour to acquire the 
machine shown in the film. 


Many of the reports may be sum 
med up as follows: The workers and 
the people who actually are using the 
machines rarely see technical litera 


lo they attend exhibits. The 


ture, nor ¢ 
only way in which they may have an 
opportunity of learning about the 
existence of new equipment suitable 
for the particular operation they 
are engaged in, is through seeing the 
films now distributed by the Produc 
tivity Center. 


Serves Advisory Role 


lo an increasing extent the center 
is receiving requests for films in fields 
where such material does, so far, not 
exist in Norway. In such cases the cen 
ter forwards the request to the Euro 
pean Productivity Agency, who, in 
turn, furnishes the center with infor 
mation on where to obtain screening 
prints or actually supplies the screen 
ing print from its own library. It is 
hoped that the European Center 
gradually may increase its stock of 
previewing prints to supplement the 
Norwegian film library. (yy 








FULL RANGE OF AUDIO-VISUAL TOOLS PUT INTO SERVICE 


Sweden Builds for Permanence 


A-V Program Set Up in Council for Personnel Administration 


It THE BEGINNING of a conterence 

for Swedish Safety Engineers the 
lights went out and three films ap- 
peared simultaneously on three 
screens. Sound tracks in as many dif 
ferent languages produced an unin 
telligible cacophony. After two min 
utes the lights went on for the puzzled 
audience. 

This was the dramatic opening of a 
series of conferences organized jointly 
by the Swedish Council for Personnel 
Administration and the Visual Aids 
Section of EPA in Paris 

\ number of the participants got 
the point. Visual and audial impres 
sions are battering unendingly at our 
eyes and ears trying to gain the con 
centrated attention of our minds. 
Only efficient visual materials used by 
skilled trainers can pin-point the im 
portant things people must know in 
the modern world. 


Use Established Center 


This unorthodox beginning led to 
profitable group work in which effec 
tive visual aids were designed for us« 
in their own training courses. But 
visual aids are not new in Sweden. 
For many years now the value of in 
structional aids has been realised by 
educational and defense authorities. 

Therefore, the Swedish Council for 
Personnel Administration—an off 
shoot of the Swedish Employer's Fed 
eration —has included in its program 
the production, distribution and 
utilisation of audio-visual aids for 
training and the communication of 
ideas within industry. 


Drastic Revision Needed 


Sweden is a relatively small country 
and the possibility of selling films is 
limited: financial resources have not 
permitted any large scale domestic 
production of specific training films, 
so the American films have been well 
received. The possibility of synchro 
nising them is considered very serious 
ly. But the choice has been subject to 
drastic pruning: where conditions ar¢ 
violently different and where ma 
chines are of a type unknown or littl 
used in Sweden, or where working 
methods differ too much, these films 
have not been widely accepted. The 
SCPA has shown them to interested 


Participants at three-day visual aids conference included representatives 
of the Swedish Council for Personnel Administration as well as con- 
sultants from EPA offices in Paris. 


groups, however, so that the value of 
the new methods can be properly 
judged. 

Filmstrips are used by many train- 
ers and the value of many American 
films has been enhanced by comple- 
mentary filmstrips. The integrated 





Right vs. wrong types of visual aids for 
workers were demonstrated at this visual 
aids conference in Stockholm. 


use of motion pictures, filmstrips and 
text books has been widely adopted 
by Swedish trainers. The large num- 
ber of U.S. films introduced into Swe- 
den by the FOA, and the European 
and American films now circulated 
for preview by EPA, are increasing in 
terest in instructional films, and will 
stimulate domestic film production. 

To suit local requirements within 
the available budget, the SCPA pro 
duces sound and silent filmstrips for 
many training needs. 


Tape & Filmstrips Combined 


\ number of case studies on human 
relation questions have been pro 
duced as there were few foreign or 
Swedish films and filmstrips which 
treated the problems from the Swed 
ish viewpoint. Many of these strips 
are in colour and they have dialogue 
sound tracks, mainly on tape. They 
are used to start discussion, so they 
present the problem and leave it for 
the group to answer. Eight of these 
case studies have already been made 
and the council has produced film 
strips for outside countries and insti 
tutions, wishing to explain some 
special points 

\ large part of the work of the 
council is consultations with industry 














on personnel questions including 
training. During these consultations 
films are often used and efforts are 
made to give to industrial trainers a 
greater understanding of the use of 
audio-visual aids in training. 

he council has just completed a 
catalogue of Swedish and foreign films 
which is being distributed to industry. 
From this and the courses they con- 


tinue to run, they are stimulating 
greater distribution and better utiliza- 


tion. Ve 


Below: conference guests study typical 16mm 
sound equipment. 








Britain Totals Its Resources 


Years of Industrial Film Utilization Experience Provide 
Sound Basis for Expanded Audio-Visual Productivity Program 


7“ British GOVERNMENT has for 
many years past produced and dis- 
tributed films of concern and interest 
to industry. Some of these have been 
technical training films for widely dif- 
ferent groups of workers, including 
post office workers, miners and cleri- 
cal staffs in government departments. 
Others have had to do with personnel 
relations in industry; the training of 
supervisors; industrial health, includ- 
ing rehabilitation, and accident pre- 
vention. A number of films were 
made on aspects of industrial research 
and many public relations films were 
produced to inform the general pub- 
lic on important aspects of industrial 
life. 

Towards the end of 1951 a body 
known as the Advisory Panel for In- 
dustrial Films was set up in the 
United Kingdom to consider what use 
could be made of the American tech- 
nical and training films which were 
being offered to this country as an 
aid to increased productivity. 

The panel, which was representa- 
tive of both sides of industry and of 
the interested government depart- 


ments, included among its members 
the Federation of British Industries, 
the British Employers’ Confederation, 
the National Union of Manufacturers 
and the Trades Union Congress. 

The first task undertaken by the 
panel was the consideration of the 
450 American films offered to this 
country. The panel nominated ex- 
perts from the industries concerned 
to view and evaluate each film for its 
use to British industry. Of the 450 
offered, nearly 280 were accepted, to- 
gether with over 140 American film- 
strips. 

The panel then set itself the task of 
considering all the British-made in- 
dustrial films available, most of which 
had been produced for or by indi- 
vidual firms or trade associations. Fur- 
ther American films, and a number of 
O.E.E.C. country and British Com- 
monwealth films, have also been con- 
sidered. 

Up to the present time, a total of 
over 750 films from all sources have 
been considered and over 500 of these 
have been approved for use in the 
productivity drive in this country. 


British Productivity Council display at the Woolwich Exhibition, Dec., 1954. 
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PRODUCTIVITY IN BRITAIN: 





Over 400 trade, professional and re- 
search associations and _ institutions 
have co-operated in the work of 
evaluating these films. The pro- 
gramme provides for further films to 
be considered at the rate of about 10 
per week up to June 1956. 


360 Titles in Library 

During the year ending April 1954 
the Central Office of Information pro- 
vided approximately ©4,000 for print- 
ing copies of the accepted American 
films for distribution by its Central 
Film Library. A further ©12,000 has 
been made available from Condi- 
tional Aids Funds for the same pur- 
pose, and for conducting a publicity 
campaign through trade associations 
and other bodies to encourage indus- 
try to make full use of the films. 

Up to the present over 1400 prints 
of over 360 technical and training 
films for industry have been placed 
in the Central Film Library. Negoti- 
ations are proceeding on approxi- 
mately 100 newer films for inclusion 
in the library in the current year and 
it is estimated that a total of about 
650 approved industrial films will be 
in distribution by June 1956. 

The issues of industrial films from 
the Central Film Library have shown 
a steady increase from the time the 
scheme was started. 
sues per month in the year 1953-4 
was 500. This figure was stepped up 
to 750 about the middle of 1954, and 


The average is- 





rose again, for the last three months 
of the year, to 950 a month. 

To help the introduction of the 
films to industry, the Chief Regional 
Officers of the Central Office of Infor- 
mation arrange invitation shows of 
selected films to key personnel from 
local firms. In addition, publicity has 
been undertaken through the indus- 
trial members of the Advisory Panel 
for Industrial Films, the Central Film 
Library and the Regional Offices of 
the Central Office of Information. 


Catalog Films for Industry 


A first catalogue of films for indus- 
try, containing 273 titles, was issued 
in 1954. Part 2 (supplementary) con- 
taining 81 titles, was issued in Novem- 
ber of the same year. A British sup- 
plement, containing about 200 titles, 
is planned for issue by the summer of 
1955 and will be followed by a new 
(1955) edition of the catalogue and 
further supplements. In addition, 
about 12 brochures for distribution to 
separate industries and a number of 
lists of films on particular industrial 
subjects are being prepared for issue 
to those directly concerned. me 





Britain Produces a Wide Range of Productivity Films 


*« The Benton and Moody Amend- 
ments, which made available dollars 
to O.E.E.C. countries subject to the 
use of their counterpart for produc- 
tivity purposes, provided an inspir- 
ation to all O.E.E.C. countries to de- 
vote attention to higher productivity 
as a means for securing greater pros- 
perity. 

In the United Kingdom counter- 
part film funds have been used among 
other purposes for a varied and real- 
istic programme of film production, 
worked out in consultation with the 
United Kingdom Office of the Foreign 
Office Administration. 


In all about 30 films have been 
made, are in progress, or are planned. 
Many of these have been found to 
be of interest to other O.E.E.C. 
countries, and have received financial 
help from the European Productivity 
Agency. When adapted to other 
countries’ purposes, under arrange- 
ments made through E.P.A., these 
films should in due course have a 
wide showing in Europe. 

The films in the British program 
cover a wide range of productivity 
subjects. Perhaps the most interesting 
series is that produced primarily for 
television by the British Productivity 
Council. These, although naturally 
not produced for entertainment, at- 
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tracted a substantial proportion of 
viewers and are now in steady de- 
mand for showing by Local Produc- 
tivity Committees, Technical Col- 
leges, and individual firms. 

Starting with the theme of the need 
for increased productivity in order to 
raise the general standard of living, 
the six films range in subject through 
the better utilisation of materials, 
fuel and mechanical aids, to the ad- 
vantage of work study in industry, 
and the importance of good relations 
between management and workers. 

Another series, of seven films, now 
in production by the British Produc- 
tivity Council is concerned with many 
aspects of work and process study, 
especially method study in the factory 
and at the work place, and the study 
and measurement of the work of in- 
dividual operatives. 

A series of five United Kingdom 
Government films on building sub- 
jects, now nearing completion, in- 
cludes films on new building prac- 
tices, soil stabilization, concrete mixes, 
factory-made components, and _ site 
organization. Other U.K. government, 
and U.K. government-sponsored pro- 
ductions now in process include films 
on agricultural subjects such as farm 
and live-stock management, on joint 
consultation in industry and on in- 
dustrial rehabilitation. ie 


° 9755S 


British Productivity 
Council Films for TV: 


(Right) a scene from “All 
in Our Power” showing 
dramatic technique 
employed in these films 
produced primarily for 
television release. 


(Below) scene in “Raising the 
Standard” another of the 
Council titles for stimulating 
industrial production. 





(Right Cutting the end of a 
vacuum cleaner bag from 
material which otherwise 
would have been wasted. 
A scene from Productivity 
film “Material Matters.” 


(Below) Mr. Eric Tuff, 
production engineer, shows 
waste from a metal 
stamping which is raw 
material for other work in 
this scene from the British 
Productivity Council's 

film “Material Matters.” 












































































Pretty girls rhyme the advantages of national advertising media in “Take It 
From Here” one of the ‘55 Texaco dealer motion pictures. 


Texas Company’s Annual Dealer Program On Tour 
With Eye-Filling Screen Material; Inspiring “Sell” 


w Case Any Reapers have missed 
I our annual paeans of praise for 
the film projects of the Sales Pro- 
motion Department of The Texas 
Company, let’s go over it again. 
While the basic programs are not 
different in substance every year, 
the subjects are different, and the 
whole ball of wax has become a 
yearly event that Texaco customers 
and working associates look for- 
ward to with real anticipation. 


Theme Is “Be Competitive” 

Again this year, Texaco’s annual 
dealer meetings were the biggest 
thing of their kind in industry. 
37,500 dealers are taking part in 
some 700 meetings to be held in all 
48 states. 66 traveling crews, fully 
equipped with banners, posters, flip 
charts, films and projectors, are 
working north with the coming of 
spring to announce the sales theme 
for 1955—-Be Competitive. 

As Jack Gregory, Texaco’s Sales 
Promotion Manager, explained at 
the regular “dealer” meeting the 
company puts on in its New York 
headquarters for home office execu- 


Jimmy Durante and Donald O’Con- 
nor play Texaco station managers in 
a scene from “Take It From Here” as 
Harry VonZell judges ad media. 


tives, visiting firemen and good 
friends of the company: “Competi- 
tion is the foundation of American 
enterprise, and we in the oil busi 
ness, especially, don’t want to shy 
away from it.” 


Meetings Run Like Clockwork 

As is customary in the Texas 
Company shows, the meeting goes 
by clockwork. It is a tremendously 
big operation to tell the same story 
to 65,000 people and tell it to each 
of them in the same way, but 
Texaco’s system makes it easy to 
do. Meeting leaders don’t read from 
a prepared script, but they do cover 
exactly the same information in 
their own words and they are sup- 
posed to make their pitch in a 
definitely fixed number of minutes. 
The dealer isn’t going to get bored 
because he never has a chance to 
be—things move too fast. 

The backbone of this year’s meet- 
ing, as usual, is film—three motion 
pictures which outline (1) the com- 
pany’s advertising plans; (2) a 
product success story —Petrox; and 
(3) the sales theme— Competition. 
Mr. O'Connor interviews media “reps” 
during Texaco’s light-hearted but 
meaningful review of company ad- 
vertising plans. 
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Take It From Here, 20 min., 
color, produced by Joseph Roth- 
man, is a zingy presentation of 
Texaco’s 1955 advertising plans, 
featuring Jimmy Durante, Donald 
O'Connor, Harry VonZell, and a 
covey of gorgeous babes designed 
to induce enthusiasm for Texaco 
ads in the most lethargic dealer. 

Petrox—A Miracle of Petroleum, 
14 min., color, produced by Audio 
Productions, Inc., is a review of 
the success of Petrox, an_ all- 
petroleum gasoline additive intro- 
duced a year ago. More than a story 
of the product’s proven perform- 
ance, this film hews to the tone of 
the meeting by moving along brisk- 
ly, making its point effectively and 
using a few high comedy sequences 
in the process. 

Main Feature Pegs Success 

Texaco’s “big” picture, Speaking 
of Competition, 60 min., color, pro- 
duced by Joseph Rothman, tells 
how a young man manages to 
resuscitate a failing gas station he 
has just bought, and through keen 





The most lethargic dealer gets 
enthusiastic about ad media 
when its “sold” by these gals. 


competition boost it into a_ suc- 
cessful enterprise. This too, though 
basically serious, is a comedy of 
bad business methods, with old- 
time comedian Vince Barnett as foil 
to the hero. 

The Texas Company has estab- 
lished the pattern for its meetings 
after years of trial and error. Ex- 
perience has proven time and again 
that nothing can do the job that 
films can. The company wants a 
meeting that is entertaining, but 
above all with definite informa- 
tional and inspirational value. That 
meetings are enjoyed is indicated 
by the more than 75% attendance 
by Texaco dealers year after year 
on a voluntary basis. And that the 
dealers learn something and put it 
to good use can only be measured 
by Texaco’s sales success — fourth 


largest oil company, it is second 
largest money-maker. The Texas 
Company is priming its dealers to 
more than maintain this enviable 
position, but to increase it. Ly 





Scene in Texaco’s “Sheep” 


Texaco’s Farm Program 
Offers Film on “ Sheep” 


* Here’s an entirely different as- 
pect of the Texas Company’s films: 

Every year, Texaco invites its 
farm customers and their friends to 
a party. These take place in every 
state in the Union, and have be- 
come an event in many communi- 
ties. Pop, Mom, and all the kids 
show up—mainly because it is a 
right friendly shindig, but also be- 
cause Texaco annually has a really 
great movie to show. The favors, 
coffee and cake, and interesting dis- 
plays are a fillip to Texaco’s farm 
movie, which the company, and 
producer Audio Productions, Inc., 
have been working on for almost a 
year in advance. This year’s film is 
about Sheep, and like Texaco’s nine 
previous films on hogs, cattle, dairy 
cows, bees, chickens, apples, etc. it 
can be considered the definitive film 
work on the subject. 

Besides going in to the place 
of the sheep in our agricultural 
economy, the film focusses on what 
farmers are most anxious to see— 
outstanding flocks of most of the 
better-known breeds, and explana- 
tions of their principal character- 
istics. One interesting point: 
although 70% of sheep are raised 
in the Western range states, most 
lamb is consumed in the big East- 
ern cities. Lamb has never caught 
on as a standard item of diet in 
most of the country. Nevertheless, 
there is not overproduction at the 
present time, and American farmers 
are showing an increased interest 
in sheep production. 

Sheep and other Texaco farm 
films are available from company 
branches in various cities. yy 
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ANALYSIS AND REVIEW OF RECENT SPONSORED FILMS 





The American Traveler Gets a Fresh Look 
at Hotels’ Advantages in “Road to Hospitality’ 


Sponsor: American Hotel Associa- 
tion. 


Title: Road to Hospitality, 28 min, 


color, produced by Trident Films, 
Inc. 


* While the biggest news in the 
overnight lodging business is un- 
doubtedly the record making $1.5 
billion mark motels did last year, 
there is no blues-crying in the hotel 
industry, either. Hotels remain firm 
in their time-honored fields of lux- 
urious accommodation, dining, ban. 
queting and other hospitalities mo- 
tels have rarely touched, and, are 
borrowing not a few tricks of ser- 
vice and convenience from the motel 
trade, as well. 

To show the American traveler 
some of the things he can expect to 
find in a hotel, the American Hotel 
Association is currently presenting 
a new film, Road to Hospitality, 





that takes a vacationing family of 
four on a motor trip with stops at 
fine hotels along the way. More 
facets of hotel operation are shown 
as each member of the family drifts 
off into a dream sequence that 
points up some of the romance and 
glamor of the hotel business from 
the old-time Inn to the most modern 
big-city hostelry. 

Some of the modern conveniences 
the family discover are drive-in 
registration desks, good parking and 
garage facilities, special arrange- 
ments for families with children and 
luxuries taken as a matter of course 
in a hotel that even the most ultra 
motels do not approach. 

Road to Hospitality is being dis- 
tributed free of charge by the Amer- 
ican Hotel Association, 221 West 
57th St., New York, and by Trident 
Films, Inc., 510 Madison Ave., New 
York. Lad 


Designed to Sell a New Industrial Process 


ELOX CORPORATION EXPLAINS METAL CUTTING PROCESS VIA THE SCREEN 


* Several techniques which make 
the motion picture a superior medi- 
um for selling industrial processes 
help to explain the theory, applica- 
tion and benefits of a new metal cut- 
ting process in Electrical Discharge 
Machining, a 20-minute sound and 
color film, made for the Elox Cor- 
poration, Michigan, by Video Films, 
Detroit. 

Elox Electrical Discharge Ma- 
chining is a revolutionary concept 
in the field of metal working. It cuts 





Contemporary art in animation helps explain 
Elox process in new Sales film. 


shapes that once were commercially 
impossible into the hardest metals, 
including tungsten carbide. Elox 
suceeded in making this method 
practical and economical but it still 
faced a difficult sales problem: the 
process proved difficult to under- 
stand and even harder to believe. 
Elox officials consulted their ad- 
vertising counsel, Tech ADgency, 
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which recommended an explanatory 
motion picture and suggested Video 
Films on the basis of Video's experi- 
ence in film work for Ford, Detroit 
Edison and Monroe Auto Equip- 


ment, among others. 


Example of Good Teamwork 


Working together, Elox, the 
agency and the studio have turned 
out a motion picture that is expected 
to give both technical people and 
laymen an understanding of what 
Elox Electrical Discharge Ma- 
chining is, how it works, what it has 
done and can do. 

Camera techniques used by Video 
Films in the process exposition : 

Animation — illustrates the theory 
of Electrical Discharge Machining. 
Electrons, atoms, charged vapors 
and other phenomena are _ repre- 
sented in an art style that differs 
greatly from standard mechanical 
animation sequences. Rector-Pearce 
Studio supplied the art work. 


Time-Lapse Makes It Clear 


Time-lapse these sequences 
show actual cuts in progress. Elox 
engineers set up jobs so that they 
could be disassembled to give the 
camera a cross-sectional view. A 
portion of the cut was made under 
normal conditions, then the coolant 
was drained from the tank, the two- 
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“Change” . 





.. as exemplified in this colorful, elegant new ‘55 model 


General Motors Introduces Its 1955 Models 
Tells Engineering Story in ‘Change . . . For the Better’ 


Sponsor: General Motors Corpora- 
tion. 

Title: Change . . . For The Better, 
10144 min., color, produced by 


Raphael G. Wolff Studios, Inc. 


* An example of how to make a 
sponsored film serve double-duty as 
a topical product announcement and 
a long-lived public relations vehicle 
has been achieved by General Mo- 
tors Corporation with its new sound- 
and-color motion picture, Change 
. . » For The Better. 

In its original form, this film 
served to introduce the 1955 line of 
GM cars and to show why design 
and engineering changes each year 
are changes for the better. 


Long Range Potential Indicated 

By eliminating the scenes expos- 
ing the new cars and adding one 
additional sequence, GM is _pos- 
sessed of a timeless PR story which 
hits hard on the fact that America’s 
constant demand for new and better 
things and industry’s effort to pro- 
vide them means ever-growing pay- 
rolls, an ever-rising standard of 


Star of GM's “Change” is a prewar auto 
and “she” tells of her pleasure at that first 
family picnic when she was shiny new. 





living and constant change . . . for 
the better. 

Change . For The Better is 
the autobicgraphy of a used car, 
narrated with a feminine voice. The 
viewer first sees an old GM model 
in a junk heap. The story of the 
car is re-created from the time of 
its first proud owners, through its 
life as a second-hand car, to its own- 
ership by a boy with his first job. 
and its eventual retirement. From 
there it is re-born as scrap steel 
for a whole new cycle. 


Has a Basic Economic Slant 

With this humanized recital, the 
economic importance of new and 
used cars is indicated. The plenitude 
of variously priced automobiles 
makes possible the decentralization 
of living into suburban communities 
and increases production through 
faster transportation. Change .-. . 
For The Better is available through 
GM’s film library in Detroit after 
nationwide dealer and press show- 
ings, including Motorama audi- 
ences throughout the country this 


spring. Wy 


Time wreaks its havoc but the end for the 
old car is “scrap” for production of another 
as progress continues its course. 
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Mr. George Mitchell, designer of the 
Mitchell Camera, is shown holding 
one of the firs? precision movements, 
the “heart” of this equipment. 


HIRTY YEARS AGO there was dem- 
T onstrated for the first time a 
new motion picture camera which 
was to have a major effect on the 
art of making films. At that time, the 
budding silent motion picture indus- 
try was beset with many difficulties, 
among them the need for easier op- 
erating, flexible cameras. 

The new “Mitchell” camera of- 
fered unusual first-time features 
which aroused immediate interest. 
Users found the camera was easily 
operated and that it cut production 
costs by reducing to a minimum the 
setting-up, focusing and adjusting 
of the camera. The Mitchell was de- 
pendable—the precision-built move- 
ment was accurate and durable, not 
in the least temperamental. 

\ radical “rack-over” mechanism 
permitted direct focusing through 
the camera lens, eliminating costly 
guesswork and allowing the operator 
to see exactly what he was photo- 
graphing. 

Won Rapid Acceptance 

Such unique features resulted in 
rapid acceptance of the camera. In 
a short time, the Mitchell was stand- 
ard equipment in every major stu- 


As the SMPTE Salutes Production Techniques, We Give You— 


“30 Years Behind the Mitchell” 


THE STORY OF GEORGE MITCHELL AND THE PRECISION CAMERA THAT BROUGHT 
NEW MEANING TO “STUDIO QUALITY” IN PRODUCTION WITHIN THREE DECADES 


dio. Designed by George Mitchell, 
the new camera quickly became 
synonymous with the finest in mo- 
tion picture photography. In recog- 
nition of 25 years of special contri- 
bution to the industry, George 
Mitchell received the Academy of 
Motion Picture Arts and Sciences 
“Oscar” award: “. .. for the in- 
troduction of equipment which stam- 
peded the artistic progress of films; 
and for continued and dominant 
presence in the field of cinematogra- 
phy.” 
New Demand Was Met 


In 1926, the addition of sound 
to film produced an upheaval Holly- 
wood never forgot. There was an 
urgent demand for new cameras and 
other equipment. Mitchell Camera 
Corporation achieved another “first” 
by developing the compact, noise- 
less “BNC” camera. The clicking 
noise which had anchored muffled, 
cumbersome cameras to the sound 
stage was removed in this new ma- 
chine. Silent and freely mobile, the 
new sound camera became the stand- 
ard in Hollywood and in most of the 
film studios throughout the world. 

16mm Field Comes of Age 

With the tremendous growth and 
diversified development of the 35mm 
motion picture industry came a new 
force—the 16mm motion picture in- 
dustry. To meet the need for a cam- 
era which would maintain the high 
standards of professional cinema- 
tographers, the Mitchell 16mm Pro- 
fessional camera was introduced. 


All of the technical excellence of the 
35mm camera was made available in 
the 16mm unit. The Mitchell “16” 
soon found popularity in this non- 
theatrical field. 


Versatility Serves Frontiers 
Today, hundreds of Mitchell cam- 


eras, 35mm and 16mm, are in active 
service in the United States Armed 
Forces. Their use extends from doc- 
umentary and training films to top 
secret research. This photography 
ranges from filming pin-point de- 
tails of atomic explosion to the 
flight characteristics of rockets and 
guided missiles. 

American industry, U.S. govern- 
ment agencies, and civilian research 
centers are using Mitchell cameras. 
The ability to produce sharp films at 
speeds ranging from “stop-motion” 
to high-speed photography, and un- 
der exacting and difficult conditions, 
permits highly flexible use of these 
cameras. Notable among Mitchell 
users are aviation manufacturers 
who have, in many cases, set up 
complete motion picture film depart- 
ments to handle their own test and 
development and documentary work. 
Films of test runs and demonstra- 
tions have produced information un- 
obtainable by any other method. 

Camera flexibility, low budgets, 
mobility and photographic fidelity 
have been important elements in the 
growth of television. Many film pro- 
ducers developed multiple camera 
shooting set-ups, using both 16mm 
and 35mm cameras. Additional spe- 


cialized filming techniques were or- 
iginated but again standardization 
was on Mitchell cameras. 

Cameras Produced Individually 

The Mitchell camera is said to 
symbolize change. Yet the first 
Mitchell camera, which over 30 
years ago revolutionized a new in- 
dustry, today is still in daily use in 
a motion picture studio in Holly- 
wood—a tribute to the design and 
workmanship of each unit. 

Mitchell cameras are not mass 
produced; each is built individually. 
Emphasis is placed on the highly 
skilled craftsmen who make the cam- 
eras. Most of the plant’s camera 
technicians have been with the firm 
for a long time. 

How Mitchells Are Built 

Basically, Mitchell makes five 
types of cameras: the 35mm “NC” 
sound camera; 35mm “BNC” studio 
sound camera; 35mm _ Hi-Speed 
camera; 35mm standard camera; 
and 16mm Professional sound cam- 
era. 

Each camera is composed of al- 
most one thousand parts. Mitchell 
is equipped to make all of the cam- 
era parts in its own plant, believing 
that quality control can be assured 
only in this way. For example, the 
camera box is machined from an 
aluminum casting and _ requires 
about 65 different operations tak- 
ing approximately 30 hours of high- 
ly skilled work. 

Not only are the finest tool steels 
used in working parts, but the parts 





65 different operations are required in ma- 
chining camera box. This has three gear 
centers with cumulative tolerances of .0001. 


A Mitchell engineer makes a final examination of the 
movement of a 35mm camera. Here he is checking it 
with stethoscope to assure silent operation. ( 


Precision tests are essential all along the line. In this 
picture, the test is being made on the surface of a 
film movement mechanism of the camera. 














are hardened and toughened by 
heating them above their critical 
range and then quenching them in 
oil. The plant parkerizes all fittings 
to insure their corrosion resistance. 

Because many of the Mitchell 
cameras are used abroad under 
power supply voltages and cycles 
which vary with each country, a 
variety of motors are required. A 
range of motors must be used to 
meet high speed, variable speed and 
sound speed requirements. In the 
motor installation and test section 
of the Mitchell plant one can watch 
a technician select desired motor 
voltage and cycles from a_ panel 
which represents countries and com- 
binations as varied as the United 
Nations roster. 


Camera’s Durability Valued 

The heart of the Mitchell is its 
precision movement. Here, as in 
other parts of the camera, tolerances 
are restricted to .0001 of an inch. 
A watchmaker, though working on 
a much smaller object, has far more 
latitude in assembling a time piece 
than the camera technician working 
on a Mitchell movement. 

The Mitchell camera’s durable 
performance is a valuable produc- 
tion asset. In 1951, a cinematog- 
rapher, Don Malkames, purchased a 
35mm “BNC” camera and has shot 
over two million feet of film, to 
date, in filming two hundred tele- 
vision shows. During the entire 
photography of this footage, not a 
single screw has had to be adjusted 
on the camera since it left the fac- 
tory. This same cinematographer 
still is using a Standard Mitchell, 








One final test: new Mitchells are checked out on this 
moveable test stand with camera focus on screen patterns. 


purchased 28 years ago, right along- 
side his new “BNC.” 
Operational Testing Pays 

At every step of its manufacture 
and assembly, the Mitchell camera 
is subjected to constant control 
checks, plus tolerance and opera- 
tional examinations. Assembling the 
complete camera is a painstaking, 
methodical procedure. Final inspec- 
tion includes sound tests plus lens 
calibrations which are accomplished 
on 20 targets set at distances rang- 
ing from 1 foot to 250 feet. Minute 
inspection is made of special double- 
exposure test films photographed 
with the newly completed camera. 
Every camera leaves the plant ready 


to set up and operate as soon as it 
has been unpacked. 
Mitchell Saves Hope’s Day 

A recent event in Oklahoma City 
points up this “ready to operate” 
characteristic. A well-known pro- 
ducer had just received his new 
Mitchell camera and blimp in ship- 
ping crates, when Bob Hope arrived 
on the set for a shooting sequence. 








Hope could be available only at this 
time. The film had to be shot with 
the new untried camera right then 
or not at all. 


Camera and blimp were uncrated 
and mounted on the tripod. The 
factory grease, applied for shipping, 
was cleared from the aperture, the 
camera loaded with film, the picture 
shot. Every foot of film was perfect. 


Source of Special Equipment 


In the 110,000 square foot plant, 
in Glendale, Cal., the Mitchell Cam- 
era Corporation produces a wide 
range of photographic equipment. 
Among items manufactured are: the 
Mitchell Background Film Projector 
used in motion picture studios; the 
radically new Vista-Vision camera, 
developed in conjunction with Para- 
mount Pictures Corporation ; tele- 
vision scanning equipment for the 
Phileo Corporation; and a number 
of classified new types of cameras 
for use by the military. 

Reviewing the myriad activities 
of the Mitchell Camera Corporation, 
Vice-President J. D. McCall com- 
ments, “It is one thing to create 
success—another to maintain it. We 
believe this can only be accom- 
plished by putting into each Mitchell 
camera the type of workmanship 
which defies duplication:” bl 


Educational film production: the Moody Institute of Science is shown filming one 
of its widely popular films with a Mitchell 16mm camera equipped with a sound- 
proof blimp. This equipment is also widely used by industrial film-makers. 





Theatrical progress: the first Mitchell VistaVision camera delivered to Para- 
mount Pictures. Shown above (I to r) are: Y. Frank Freeman, vice-president of 
Paramount in charge of Studio; Gustav Jonson, Mitchell engineer; J. D. McCall, 
vice-president, Mitchell Camera; Cecil B. DeMille, producer-director; and Don 
Hartman, executive producer at Paramount. 













TV film show trend continues as Lucille Ball (right) does a scene for “I Love 
Lucy” and the big Mitchell puts it on film for editing and release on television. 
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Production scene during the making of GE’s “Farm Family American” 


More Power to the Farmer 


FARM THEMES PLAY KEY 


organ ELectric COMPANY'S 
More Power To America pro- 
gram, which the company launched 
ten years ago, was designed as a 
means by which GE and its natural 
sales allies could help speed the 
com- 


electrification of industry, 


munity and farm. 

To accomplish this objective, the 
company brought to bear many dif- 
ferent methods of communication. 
One of the most important of these 
has been the sales development pro- 
gram, consisting of 30 More Power 
To America films released to date. 
Three have been on specific indus- 
tries, nine on products and proces- 
ses, six On Community improvement, 
utility 
been training courses, and six have 


four on relations, two have 


been on farm electrification. 
Farm Films Began in ‘45 


The films that have made up the 
MPA farm series were More Power 
1945. 
which proposed a joint action for 
farm GE's 
allies and itself; Running Water on 
the Farm, in 1946, which pointed 


to the American Farmer, in 


electrification between 


out the advantages of clean run- 
ning water on the American farm; 
Green Hay, in 1947, which spelled 


ROLE IN GE FILM SERIES 


out the advantages of barn hay 
curing and which later 
National Safety Award for 


the best television program of the 


won a 


Far m 


Farm, in 


year; Welding on the 

1948: Electrified Farming, in 1950, 
and a sound slidefilm on Farm 
Wiring. Now in 1955, a seventh 


farm program has been added to 


the MPA roster. 
Over 3,000 Prints in Field 


General Electric's sales allies 


electric al manufacturers, dealers 


and power companies have in- 
vested almost $500,000 in print pur- 
chases of these MPA films. To date. 
2.174 prints have been purchased 
and 984 are presently on deposit in 
GE Apparatus Sales offices. 

The results of the 


to America film program thus far 


Vore Power 


indicate that it has been a major 
force in the electrical industry’s dec- 
ade of greater expansion. In 1945, 
when MPA began, a specific goal 


was to attain an increase in the use 


of electric power of one kilowatt 
hour per man hour by 1950—a 
25% better than had ever been 


done before. The goal was more 
than met—by 1950, the nation was 


using nearly two additional kwh per 


A colorful barn dance sequence winds up the story of “Farm Family American” 


latest of the General Electric Company's “More Power to America” film series. 



















man hour. And, it can be expected 
that, by the end of 1955, kwh per 
man hour will have more than 
doubled the 1945 figure. 

The importance of the MPA film 
programs in focussing the attention 
of American industry on the need 
for continually 
tion can not be underestimated. It 
can be said that the whole More 
Power to America series, in speed- 
ing the growth of the electric in- 
dustry, is also speeding the growth 
of the nation. Ld: 


Story Behind the Film 
“Farm Family American” 


* Farm Family American, 2742 
min., 


increased produc- 


was written 
Jack Glenn. 
Visual Education 


color, and di- 


rected by Inec.. for 
GE’s 


Schenectady. Mr. Glenn spent sev- 


Section in 


eral weeks living on typical dairy 
farms gathering local color and ma- 
terial. He learned a lot about the 
facts of dairy farm life and his 
script reflects it. 

One fact in particular stands out 

it is the young farmers who are 
making the changes. Coming back 
from agricultural schools with fire 
in their eyes and modernization in 
their they arent in- 
doing their chores the 


minds, just 
terested in 
hard way 

on father, prodding 


from the people. Mr. 
Glenn also found that it isn’t just 


so they go right to work 
without any 
electrical 


the drudgery dairy farmers object 
to—-in the current dairy market the 
farmer’s profit margin is low, and 
electrification can really mean the 
difference between a profit and a 
loss. Old Bossy 


make her 


won't 





Assembly-line techniques keep this modern 
dairy barn spic and span; its the ideal of 
American farm families. 


A dramatic moment in “Farm Family Ameri- 
can” as Georgene sets out to do a man’s 


job on the old farm... 





keep if the farmer has to spend 
hours a day catering to her indi- 
vidual needs. 

Farm Family American shows 
how complete electrification of 
specific farm operations works to 
the advantage of the farmer. It re- 
flects the experience GE has gained 
in application of electrically 
powered equipment on the farm. 
The story illustrates the plight of 
two first-generation farm families 





Electrified silo operation helps this lad do a 
man-sized job. . . 


whose dairy farm efficiency is ham- 
pered by outdated farm equipment. 
It shows the efforts of young adults 
in each family to their 
parents that electrified 
equipment and machinery can im- 


cony ince 
modern 


prove their farm operations and 
profits, 

The MPA program kit, including 
the film and related printed ma- 
terials, may be purchased through 
General Electric Apparatus Sales 
Offices by organizations wishing to 
conduct campaigns for farm elec- 
trification. The film, Farm Family 
American, is available on free loan 
from all offices of Association 
Films, Inc., 347 Madison Avenue. 


New York. iy 





But farmer Stoetzel is old-fashioned and his 
daughter Georgene gets the silent treatment 
as he resists changes. 





The accident which follows brings a change 
of heart as farmer Stoetzel heeds the call to 
modernization. 
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How other firms are improving 
business with pictures 
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Lever Bros. saved promotion dollars 
with Kodaslide Projectors 


Previewing promotion displays was once a 
costly job at Lever Brothers Company. 
Branch managers were called to the home 
office for a showing of the actual display 
pieces. 

Solution—inexpensive color slides were 
made of each piece and sent out in sets for 
the managers to preview on Kodaslide 
Master Model Projectors. Result—thousands 
of dollars saved in time and travel expense. 


Pictures sell 
better than samples 


The Merrihome Studios, of Katonah, New 
York, design table lamps for exclusive dec- 
orator shops. “To avoid shipping heavy, 
bulky lamps on semiannual selling trips,” 
says this company, “we photograph them 
on Kodachrome Film with a Kodak Pony 
135 Camera. We show the slides on a Ko- 
daslide Table Viewer. 

“The lamps are photographed fully 
lighted against fine backgrounds. This 
shows them off to better advantage than 
would be possible with ples. And buy- 





ers give Kodachrome slides much more 
study than they do actual samples. Our 
Kodaslide Table Viewer is a most persua- 
sive ‘salesman'!” 






Steel company films opera- 
tions for training and evaluation 


A leading steel company uses the 16mm. 
Cine-Kodak Special I! Camera for making 
a wide variety of training and methods- 
study movies: on operating methods to show 
savings to other districts, on use of safety 
equipment, on experimental use of new 
equipment, on proper housekeeping and 

int thods, on demonstration of 
detailed manufacturing steps. 

Even under the extremely adverse film- 
ing conditions in a steel mill—intense heat, 
freezing cold, and flying dust—the Cine- 
Kodak Special li does an excellent job. 





ance 





How can YOU use photography to boost sales, 
cut costs, or improve efficiency? Your Kodak 
Audio-Visual Dealer can help you answer this 
question. 








Power tools for selling power tools 


Pageant Sound Projectors keep 4000 distributors informed 
and excited abou! 1500 Thor Company products 


“Movies accomplish a major part of our 
sales-training job,” says John F. Corkery 
of the Thor Power Tool Co., Aurora, IIli- 
nois. “And they do it better and at lower 
cost than any other way I know of. 

“With our first 16mm. movie, The Inside 
Story of Thor Power Tools, we have ‘taken’ 
more than 3000 distributor salesmen on a 
tour of our plant. And the enthusiasm the 
movie has created among these salesmen 
has paid off measurably in improved sales 
performance.” 


Power tool for sales training 
Thor uses 22 portable Kodascope Pageant 
Sound Projectors to show the movies at 
regional sales-training meetings. They chose 
Pageants because they offer the most in pic- 
ture and sound quality and in reliability. 

“Especially helpful in assuring the clarity 


of our sales story,”’ says Mr. Corkery, “is the 
sound-focusing feature. And the Pageant’s 
lifetime lubrication eliminates the worry of 
on-the-road projector breakdowns and the 
other consequences of improper oiling.” 


Ask for demonstration 
Many progressive companies like Thor are 
increasing their selling efficiency with movies 
shown by Pageant Projectors. Chances are 
movies can bring added sales power at 
lower cost to your business, too. 

To meet your most exacting require- 
ments, there are six Kodascope Pageant 
16mm. Sound Projector models. Ask your 
Kodak Audio-Visual Dealer to demonstrate 
them for you. Or just mail the 
coupon below for a new free 
color catalog of all Pageant 
Projector models. 







EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N.Y. 3-47 


Please send me the name of nearest Kodak Audio-Visual Dealer and complete information on 
equipment checked: ["] Kodascope Pageant 16mm. Sound Projectors [_] Cine-Kodak Special Il 


Camera [_] Kodaslide Projectors and Table Viewers [_] Kodak Miniature Cameras 
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ELOX SHOWS PROCESS: 


(CONTINUED FROM PAGE 5l 


section work-piece split and an ex- 
posure made, The tank was filled, 
another portion of the cut made 
and then the draining and disas- 
sembling repeated. 

Although it took the producers 
almost eight hours to shoot, the 
process of cutting a 44° round hole 
through '%° of tungsten carbide 
(which ordinarily takes 15 min- 
utes) is shown on the screen in 
about 45 seconds. A bottomed cavity 
cut and a grinding operation are 
shown by the same technique. 
this 
shows the process at work in a glass 
tank filled with the liquid coolant to 
explain what factors must be con- 
trolled. 

Close-ups 


“Underwater” sequence 


near the end of the 
picture show examples of jobs done 
by the new process. In some cases, 
magnification on a six foot wide 
screen will be 150 times larger than 
actual size. These sequences are em- 
ployed to show clearly the finish the 
process produces. 

The scenes are accompanied by a 
narration that, while technically ac- 
curate, can be understood by lay- 
men. Showings of the film to in- 
terested groups can be arranged by 
contacting the Elox Corporation, 
740 N. Rochester Road, Clawson, 
Michigan. 
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Intercom Systems Promoted 
in Film, “To Keep In Touch” 
* Privately-owned, automatic inter- 
communications systems and how 
they meet the demands of modern 
business are the subjects of To 
Keep In Touch, promotion 
film sponsored by Kellog Switch- 
board & Supply Co., Chicago. 

A project of Kellog’s Special 
Products Division, the 20 minute 
picture was developed under the 
supervision of Carl Megelin, sales 
manager for Kellog’s Chicago 
Select-o-phone Branch. Sarra, Inc., 
produced the film. 

Designed for use by Kellog’s 55 
intercommunication 


sales 


dealers for 
showings to their prospects, To 
Keep In Touch was first circulated 
for special dealer screenings 
throughout the nation. 

Lighting the importance of pri- 
vate inside dial telephone systems, 
the film analyzes outside and inside 
communication problems facing 
modern industrial and 
professional organizations. On-the- 
spot scenes 


business, 


intercom- 
munication systems may be utilized 
to meet problems. Banks, 
hotels, clubs and many types of 
manufacturing 


show how 


these 


service and 


busi- 








What’s New in Business Pictures 





nesses are among the users and po- 
tential users depicted in the film. 

\ wide choice of systems are pre- 
sented, six-station 
which 
handle thousands of inside business 
calls. 


ranging from 


units to complex systems 


Case histories of three selected 


users from diversified industries 
dramatize economy factors, ease of 
operation, executive conference 
hook-ups and other advantages of 
these automatic systems. 
Distribution of the film is being 


made through Chicago offices of 
Kellogg. : : : 

Flower, Lawn Building Facts 

in “How Green Is Your Garden” 
* Pictorial advice on flower-grow- 
ing is featured in How Green Is 


| Frederick K. 


| 


6063 Sunset Blvd. Hollywood 28 HOllywood 4-3183 





producers for , 
thirty years 


Slide films ¢ Motion pictures e Films for TV 






Your Garden, sponsored by the 
American Agricultural Chemical 
Company and now available on free 
loan from Films of the Nations’ 
regional distributors. 

The 30-minute 16mm sound-color 
film covers the latest methods of 
successful lawn building and care: 
how to start a new lawn from the 
first rake-scratch, how to feed an 
established lawn, rebuild a _ neg- 
lected lawn. 

Projected are effective methods of 
planting and feeding flowers with 
special information for rose grow- 
ers and hints on vegetables. Com- 
bined with of favorite 
flowers are action scenes in parks, 


closeups 


playgrounds, swimming pools, big- 
league baseball fields and race 


tracks, a golf course during tourna- 


“Partners in Power’ 
for 
RICHFIELD OIL CORP 
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ment play. Such locales are made 
more attractive by being framed in 
flowers or exemplify excellent lawns. 
Request bookings from Films of 
the Nations, 62 West 45th St., New 
York 36. This office will indicate 
the nearest regional distributor. 





Helping tv installers is “Up She 
Goes” a new Channel Master film. 


Channel Master Brings Dealers 

Up to Date with “Up She Goes!” 
® New ideas in every phase of tele- 
vision receiver installation are 
brought to the screen in Up She 
Goes !—sponsored by Channel 
Master Corporation, Ellenville, N.Y. 

Produced in color by Paul Hance 
Productions, Inc., New York City, 
the 30-minute film is to be shown to 
tv dealers and installation men at a 
series of TV Installation Clinics con- 
ducted by Channel Master distribu- 
tors throughout the country. 

The film discusses antennas, rota- 
tors, masting, and couplers in a pre- 
sentation designed to help the dealer 
take advantage of every profit- 
making opportunity by informing 
him of today’s latest time-saving. 
labor-saving installation techniques. 

Up She Goes! was produced at 
the request of distributors and deal- 
ers following the success enjoyed by 
Channel Master’s first technical 
film, The Antenna is the Payoff. 
This film was seen by more than 
75,000 dealers and installation men 
in more than 500 separate showings. 

Up She Goes ! is available on loan 
from the sponsor to radio and tele- 
vision school and other educational 
institutions. 


te * at 


“Law of the Land” Awarded 
Washington Gold Honor Medal 
* A 28-minute color documentary, 
Law of the Land, produced for 
Law of the Land, Inc., New York 
City, by Louis W. Kellman Produc- 
tions, Philadelphia, was awarded a 
George Washington Gold Honor 
Medal by the Freedoms Founda- 
tion. 

Presentation of the award to 
Executive Producer Louis W. Kell- 
man, Director Paul Wendkos and 
Writer Bob Post was made at Valley 
Forge, home of the Freedoms Foun- 
dation on Washington’s birthday. 




















“Auricon Pro-600” 

with Single-Lens “C’’ Mount, 
Tele-Finder Objective, plus 
Standard Auricon Finder. 





“Auricon Pro-600” 
with Critical Ground-Glass Focussing, 
available on 3-Lens Turret Model. 








“AURICON PRO-6OO”’ 


*« Self-blimped for completely quiet studio operation. The whisper-quiet film flow 
of The ‘‘Auricon Pro-600” is silent proof of precision design. Your sound-recording 
microphone never picks up ‘“Pro-600” Camera noise! 


+« 600 ft. film Magazines with Auricon-Electromatic Take-up, ‘Aunitow | 
for 16 minutes of continuous “Talking-Picture” filming. Holy 
+ Synchronous Motor Drive for “‘Single-System’’ or 


“Double-System” Recording. 
*« $1,165.00 list... for Auricon Pro-600 ‘‘Double-System”’ 


professional picture-camera with built-in features. 

Also available at added cost is ‘‘Single-System” 
equipment for Optical Sound-Track-On-Film, ‘‘C-mount’’ 
Lenses, View-Finders, Film Magazines, 3-Lens Turret, 
Critical Ground-Glass Focusing, Lens Sun-Shades, 
Tele-Finders, etc... 


“Auricon Pro-600” 
features Push-Button “On-Off,”’ 
with safety-interlocked 
film-flow mechanism. 





*« Sold with 30 day money-back guarantee, you must 
be satisfied! 


Write for free illustrated ‘‘Auricon Pro-600” literature 
and price schedule. 
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Auricon 


A PRODUCT OF 


BERNDT-BACH, INC. 


6910 Romaine Street, Hollywood 38, California 
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“Auricon Pro-600” 
Turret Model with 
“Zoom” type Lens 
and Finder in use. 






















Meet Snub Pollard in the new International 
Paper Company film “Designed to Go Places” 


Slapstick Fun of Snub Pollard 
Revived in Ray Wolff Picture 

* The wonderfully wacky charac- 
ter created by Snub Pollard as one 
of Mack Sennett’s original Keystone 
Kops at the dawn of theatrical mov- 
ies, will come out of decades of hi- 
bernation for International Paper 
Company's new sponsored motion 
picture, Designed To Go Places, 
being introduced by Raphael G. 
Wolff Studios, Inc., of Hollywood. 

Pollard makes his appearance in 
a black-and-white prologue to the 
color film, to establish, with his in- 
imitable comedy technique, the ludi- 
crously difficult and ineflicient meth- 
ods of packaging large objects 
before the introduction of modern 
paper containers. Once again he 
sports the Gargantuan, drooping, 
black mustache; the flapping, white 
cotton gloves; the dispirited white 
spats; the atrocious, much-too-small 
black derby, and the huge, tinny 
watch, with its clanking steel chain, 
which more than a generation ago 
helped make him one of the great 
comedians of the silent screen, and 
which will evoke heart-warming nos- 
talgia to many a viewer of Designed 
To Go Places. 

To completely maintain the mood 
of early-day “flickers” Pollard’s 
scenes are undercranked by 60 per 
cent, the sound track beats out a 
din of nickleodeon-inspired piano 
music, and “dialogue” is handled 
through titles. 

Working with Pollard in the pro- 
logue are two other old-time come- 
dians, Budd Buster and Richard 
Cramer. 


ab of ot 


“Greenbrier Holiday” Prints Out 
for 16mm and TV Release 

® The Greenbrier, 177-year-old re- 
sort located at White Sulphur 
Springs, West Virginia, recently has 
released a l6mm, 27-minute docu- 
mentary in color and black/white 
versions. 

Greenbrier Holiday takes the 
viewer on a vacation at the historic 
spa in the heart of the Alleghany 
Mountains. Write the Public Rela- 
tions Department, The Greenbrier, 
White Sulphur Springs, West Va. 
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“Massachusetts Holiday” Sings 
State’s Invitation to Tourists 
* Massachusetts Holiday, a 30-min- 
ute color /sound motion picture sing- 
ing the delights and attractions of 
this eastern commonwealth as a 
vacation-travel region, was pre- 
sented in premiere showings in all 
sections of the state during March. 
The film is the newest effort of the 
Massachusetts Department of Com- 
merce to promote an annual half- 
million dollar tourist industry. Rich- 
ard Preston, the department’s com- 
missioner, said that bookings were 
being listed—showings have been 
arranged for New York City, Wash- 
ington, D.C., Philadelphia and Chi- 
cago. A number of television sta- 
tions have requested prints. 
Produced by Bay State Film Pro- 
ductions, Inc., Agawam, Mass., the 
film was supervised by Amico J. Ba- 


rone, director of the state agency's 
development and promotion di- 
vision. 

As Massachusetts Holiday proves 
the seasonal pleasures which the va- 
cationist can enjoy in this state, it 
covers all the sections from the Berk- 
shires to the Islands. The state’s his- 
torical appeal, the beauty of its hills 
and rural areas, the drama of its 
long and fascinating ocean coastline 
are inviting elements blended. One 
finds the quiet beauty of Boston’s 
Louisburg Square, the surf rolling 
on beaches of Martha’s Vineyard, 
Cape Cod and the North Shore. The 
viewer is led down Nantucket’s cob- 
bled streets lined with the mansions 
of early seafarers, taken to the 
world-reknowned Tanglewood festi- 
val at Lenox, Old Deerfield’s slum- 
bering past. 


Shots of race week at Marblehead, 
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Get Longer Life for Your Prints! 


Cost? Surprisingly low! Write for Price List. 
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FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N. Y. 
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trout fishing in Pioneer Valley, 
striper and giant tuna fishing along 
the coast add appeal. The potential 
vacationer will see that everything, 
from riding the swan boats in Bos- 
ton’s public gardens to skiing and 
surf-boarding, is available to the 
visitor. Here, too, in the cradle of 
American liberty, he will see world- 
renowned landmarks — testimony 
to Massachusetts’ role in the estab- 
lishment of this nation : Bunker Hill, 
Faneuil Hall, Paul Revere’s home, 
Plymouth Rock. 

Part of the panegyric quality of 
the film is a group of ballads by 
Milton Levy, Bay State Film official 
in charge of tv and music writer. 
The ballads, sung by Al Rawley of 
Boston, form an original thematic 
setting. Narration was prepared by 
Edward Knowlton of the Bay State 
Film staff, direction was by David 
Doyle, vice-president of the produc- 
tion company. 

Any organization may obtain the 
film on free loan by writing Amico 
J. Barone, Director of Development, 
Massachusetts Department of Com- 
merce, 334 Boylston St., Boston 16, 
Mass. 

* ” * 
“Big Trains Rolling” Available 
From United World Films, Inc. 
* Big Trains Rolling, recent 16mm 
sound-color film sponsored by the 
Association of American Railroads 
will be distributed by United World 
Films, Inc., New York. 

The film emphasizes the service 
performed by American railroads in 
meeting the needs of agriculture, 
industry, commerce and the general 
public. The audience rides passenger 
on an eventful overnight trip with 
two young people, traveling from 
city to city through the scenic won- 
ders of the great outdoors. From 
roundhouse to railroad depot, and 
along the open rails, the complex 
operations and maintenance of this 
far-flung transportation system are 
shown. 

Big Trains Rolling is available 
free to schools, churches and other 
non-theatrical audiences. Write to 
Vincent Capuzzi, Manager, United 
World Free Film Service, 1445 Park 
Avenue, New York 29, N. Y. 

at * * 

Closed Circuit TV Facility 

at Consolidated Film Labs 

* Current operation of closed- 
circuit television projection facili- 
ties at Consolidated Film Industries, 
Hollywood, marks the “first such in- 
stallation available” to processing 
laboratory customers, the firm has 
announced. 

In operation since March 14, the 
new Vidicon unit enables film pro- 
duction personnel to see how their 
tv release prints look when televised. 
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ONE-STOP SOURCE 


for FILM PRODUCTION EQUIPT. 




















OLESEN CHROMOSPOTS 


Lighting 
Equipment 


Acclaimed by 
TV stations, 
motion picture 
producers and 
major studios 
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OLESEN lighting is recognized the world over for extra 
versatility, power and range of fine lighting so essential 
to catch the complete detail of set and action of the 


camera. All sizes from l100W to 10,000W. 





@ The most advanced scien tion for every requirement 
i engineering produces from small spot focus 
unparalleled evenly distribu 
ted illumination across the out “ghosts 
tire field at full speed spot found ir 








ll the new lighting 





equir nts f lor tele @ Cooler in operation; pr 
isio nd wide screen nm longs lamp life. C inding 
tion pictures for sturdiness and durabil 
ity, yet about one-third light 
@ Better light control and er for easy handling and 
wider versatility of illumina maneuverability on the set 


WRITE FOR CHROMOSPOT CATALOG illustrating 
complete line of lighting i t and ies 























ARRIFLEX-the ONLY 16mm 
CAMERA OF ITS KIND 


In 
Stock 
for 
prompt 
Shipments 





Professional 16mm Mirror Reflex Shutter Camera. 
Acclaimed the most advanced in the field—unique 
for its many features and outstanding for its 
workmanship. 


View and focus thru taking lens during actual shooting. 
Bright, big, clear, superbly-defined vertical finder image 
magnified 10X. No parallax; no need for accessory finders. 
100° loading spool. 400’ magazines available. Pilot Pin 
Registration gives absolute picture steadiness. 6V motor 
slides into housing, permits use of standard tripods. For 
ward and reverse switch. Synchronous motor available. 
Complete with Reflex Shutter, turret, motor, tachometer, 
0/50 fps, matte box, frame/ footage counter, cable....$1,475 


Complete line of Arriflex products in stock. 
Write for illustrated brochure 
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FILM PROCESSING EQUIPMENT 


PROTECTS 
YOUR PRECIOUS 
ORIGINALS 
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One of 12 stock models, 16/35/70mm. 


for TV Stations, Industrial 
Producers, Photo-finishers, 
Microfilmers, Colleges, 
Small Labs., etc. 


@A one-man nt mati 
req es tt ttenti r s i 
SKl 

epD s es ait shootir 

- t ts y I 1 s iti s ana 
soundtracks, dr iry in > 

@® Assures shary I s 

@ Daylight t lark ul 

> s s tor ain nt film s 

@ Stainless stee ks wit kets 


PRICES START AT $1095 
WRITE FOR ILLUSTRATED BROCHURE 
Among recent Bridgamatic purchasers ore 


Station KDUB-TV, Lubbock, Texas 

Capital Film Service, East Lansing, Mich. 

Shaw Hospital, Lowell, Mass. 

U.S. Army, Frankford Arsenal, Philadelphia, Pa. 

A. |, Dupont Inst. (Nemours Foundation), Wil., Del. 
U. S. Naval Microfilm Laboratory, Washington, D. C. 


A PRODUCT OF FILMLINE CORP, 


OPTICAL RECORDING 


is here 
to stay! 


Do your own trans- 
fer or re-recording 
from magnetic or 
optical to 35mm 
film 





The LATEST BLUE SEAL 35mm FILM RECORDER 


@ Rotary film drum with @ Synchronous motor 115V 
stabilizer. single phase or 220 volt 
3 phase. 
Cc letel | 
.: yg ately endlesed gon @ Takes Bell & Howell type 
magaz.nes. 
@ Film footage counter. @ Precision machined thruout 


if you have a 16mm Auricon or Maurer you can 
now use your present amplifier equipment 


BLUE SEAL 35mm Recorder wit! 


Reg. $5000 
BLUE SEAL 35mm Rs rder with Auri M 
Galvanometer; Reg. $5500 
BLUE SEAL 35mm Re rder with Mau! 
legative/Positive Dual Track; R 
L 35n r 





























BARDWELL & McALISTER 
MULTIPLE STRIPLITES 


For Snot | 
or Blood © 


ATA 
FRACTION OF \TS 
ORIGINAL PRICE 





Tripod stand has two folding 1144" tubular 
6 which § etrinlite mm \ 





steel] arms 28 long, to w h_ striplit lamy ead are 
attached. Each head meas l ! x zh; 
includes weatherproof cable J mind ha res 
4" rubber tired casters n al be >¢ ith i 
ronverters. Excellent condition. Original U. &. Government st 
$180 Now Only $29.50 


Same with One Striplite, holds four 150W projector lamps. $22.50 
Multiple Striplite Lamp Heads Only....... ..$ 4.95 
Telescopic Tripod Stand Only with 3 brackets.......... $19.95 
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“$9.5.~ 


Dept.H, 602 WEST 52nd STREET, NEW YORK 19. N.Y ESTD ff 1926 
Phone: Plaza 7-0440 


Cable: SOSOUND zat 
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Martin-Senour Paint Co. has just released the 
third in a series of sales promotion slidefilms 
. scene above is from “Color in Action.” 


“Color In Action” Added to 
Martin-Senour Paint Salespix 
* Color In Action, the third in a 
series of sales promotion slidefilms 
produced for Martin-Senour Paints, 
has been completed by Sarra, Inc. 

The new 12-minute film intro- 
duces the sponsor's latest paint 
merchandising medium—the Cus- 
tomized Color Center—to dealers 
and their sales personnel. How the 
CCC unit fits into the dealer’s paint 
color sales effort and how it meets 
the paint color needs of retail buy- 
ers are photo-told in the film. 

The picture says that the new 
unit provides every needed color 
selection for both interior and ex- 
terior paints—without special 
equipment or huge supplies of paint 
inventories. 

Color In Action was written by 
Wayne A. Langston, directed and 
photographed by Ray Mueller un- 
der the supervision of Harry W. 
Lange, Sarra production manager. 

In addition to Color In Action, 
Sarra also has produced two other 
sound slidefilms for Martin-Senour. 
Color Comes of Age depicts the his- 
tory of colors in paint from the 
beginning of mankind down to 
present day concepts and use. Op- 
portunity On Wheels deals with the 
company’s line of automotive paints 
and finishes. A fourth film currently 
is in production in Sarra’s Chicago 
studios. 

Distribution of these films is 
handled through Martin-Senour’s 
headquarters in Chicago. 

ow se os 

Slidefilm Coaches Clothiers 

on Pushing du Pont’s “Orlon”’ 
* “Added Value” is the simple psy- 
chological weight of present day 
salesmanship according to Selling 
with the Modern Touch, a 15-minute 
retail sales training sound-slidefilm 
on the commercial appeal of men’s 
apparel made with “Orlon” acrylic 
fiber, a product of E. I. du Pont de 
Nemours and Company. The film is 
being offered on free loan to stores. 

By demonstration and repetition, 
the film and an illustrated folder 


What’s New in Business Pictures: 3 








supplement drill the salesman on 
the advantages of Orlon in regular 
weight suits and casual garb. Quaint 
but effective historical cartoon sym- 
bols and neat line drawings coach 
the salesman by crediting Orlon 
with giving suits a “truly luxurious 
hand; a new light weight comfort, 
a lasting shape and press retention.” 

After learning the customer's 
style, color and price preference, 
move in with the modern touch, 
says the trainer: stress the value 
your customer wants most, point 
out new values—the modern custo- 
mer wants clothes that combine ad- 
vantages. The salesman is reminded 
that a suit customer can become a 
slacks or sport coat customer— and 
vice versa. 

The color film can be shown on a 
standard 35mm combination sound- 


slide projector or on a 35mm pro- 
jector and a 33-1/3 rpm _ record 
player with microgroove needle. 

For information on how to ob- 
tain Selling with the Modern Touch 
(and folder) write: Product Infor- 
mation Section, Textile Fibers De- 
partment, E. I. du Pont de Nemours 
and Company, Inc., Wilmington 98, 
Delaware. 

at * * 

Household Finance Filmstrip 
Gives Tips on Wardrobe Buying 


* Being well dressed depends more 
on careful thought in planning and 
building a wardrobe than on the 
amount of money spent—a new 
color filmstrip lecture is passing this 
message to organizational audiences, 
courtesy the Consumer Education 
Department of the Household Fi- 


nance Corporation. 





COLOR 
Rivals the 


@ 35mm color release prints 
Kodachrome printing 


wae: 





@ 16mm Kodachrome enlarged to 


35mm color 


@ 35mm filmstrips 


Let our Tri-Art Color Specialists show you how 
to make prints that will do a better selling job. 
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245 WEST 55th STREET, N.Y. 19, N.Y. * PLAZA 7-4580 








Tri-Art Color Corp. 


Gentlemen: 


Please send me more information on 


For Complete Information on Any Phase of Color 
Black & White Printing Fill in Coupon and Mail. 


245 West 55th Street, New York 19, N. Y. 








Name 
Address___ 
City & Zone 











Make Sense .. . 





Make Sense With Your Clothing 
Dollars, a film companion to a 
Household Finance booklet, “Money 
Management, Your Clothing Dol- 
lar,” shows how principles of ward- 
robe planning, buying and care as 
developed in the booklet are put into 
practical use to help a family solve 
its clothing problems. 

A 35mm silent filmstrip in color, 
is accompanied by 
a script to be read as the pictures 
are shown. How to decide what 
clothes are needed and how to fit 
costs into the total budget are ex- 
plained to give every viewer per- 
sonal help that will assist him in 
making wiser choices and better use 
of his clothing dollars. Basic infor- 
mation on proper fit, good work- 
manship, and suitable fabrics in 
clothing are depicted. 

The film is available on free loan 
for one week. Reservations should 
be made at least one month in ad- 
vance. The booklet is available for 
10 cents. Either film or booklet or 
both may be obtained from the 
Consumer Education Department, 
Household Finance Corporation, 
919 North Michigan Ave., Chicago 
11, Il. 

* * * 
“Movie-like” Filmstrips Show 
Lutheran Inner Missions Work 
* Two dramatic filmstrips are being 
used by the Lutheran Board of Inner 
Missions of Pennsylvania and ad- 
jacent states to explain its work. 

Susan Brooks shows how a young 
couple find personal satisfaction by 
actively entering into the work of 
Inner Missions. It illustrates the 
various jobs that the Inner Missions 
Board does through the local 
church. 

Lost, One Boy portrays the prob- 
lems that a young couple face when 
they decide to take a child from a 
broken home into their life. Also 
pictured is the work that the Inner 
Missions Board does in the place- 
ment of the child and the way proper 
solutions to the problems bring 
great happiness to all concerned. 

Both filmstrips were produced by 
Good News Productions, Inc., Ches- 
ter Springs, Penn. Two years ago, 
Good News experimented with a de- 
parture in filmstrips, employing mo- 
tion picture techniques of lighting 
and editing in the production of 
200-frame filmstrips for the Presby- 
terian Board of Christian Educa- 
tion. Because of the success achieved 
by these methods, the same pattern 
was followed in the making of the 
Lutheran filmstrips. 

Information regarding these film- 
strips may be obtained by writing 
to the Lutheran Board of Inner Mis- 
sions, 1228 Spruce St., Philadelphia, 
Penn. 
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PAINTING 
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Yes, film-art service 

renders your animation 


faithfully and in any 
technique. 


For Inking, Painting and 
Pre-Camera check call 


CIRCLE 6-2426 





film-art SERVICE 
4) WEST 47TH STREET 
NEW YORK 36, N.Y. 


Acetate renderings for Animated Cartoons, Visual Aids, 


Slidefilms. 

















GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE*CHICAGO 6 


TELEPHONE STATE 2-731/6 
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The Golden Reel Awards 


(CONTINUED FROM PAGE SIXTEEN) 
Company (Ohio); produced by Maslowski Pro- 
ductions. The Hereford Heritage, entered and 
sponsored by the American Hereford Associa- 
tion; produced by MPO Productions; distrib- 
uted by Farm Film Foundation. 





Category 13: Recreation 

Golden Reel Award: Split the Ring, entered, 
produced and distributed by Audio-Visual Cen- 
ter, Indiana University. 

Recognition of Merit Certificates to: Dearborn 
Holiday, entered, produced and distributed by 
Ford Motor Company; The Fantastic 500, en- 
tered and distributed by Dynamic Films, Inc. 
Learning to Run, entered, produced and dis- 
tributed by Lighthouse Films. The Rules of 
Golf Etiquette, entered, produced and distrib- 
uted by National Educational Films, Ine.; 
sponsored by United States Golf Association. 


Category 14: Religion and Ethics 
Golden Reel Award: Souls in Conflict, en- 
tered and distributed by Billy Graham Evangel- 
istic Films; produced by Great Commission 
Films, Inc. in co-operation with Anglo-Scottish 
Films. 

Category 15: Safety Films 
Golden Reel Award: Paddle a Safe Canoe, 
entered, produced and distributed by Aetna 
Casualty & Surety Co., Public Education Depart- 
ment. 

Category 16: Sales and Promotion 
Golden Reel Award: Counter Measures, en- 
tered and distributed by Eastman Kodak Com- 
pany; produced by Informational Films Divi- 
sion, Eastman Kodak Co. 

Recognition of Merit Certificates to: Dear 
Mr. Customer, entered and distributed by Reu- 
ben H. Donnelley Corporation; produced by 
John Sutherland Productions. The Nine Lives 
of a Salesman, entered and produced by Henry 
Strauss & Co.; sponsored and distributed by 
Pan-American World Airways. The Purple Cow, 
entered, produced and distributed by Dynamic 
Films, Inc. The Road Forward, entered and 
produced by John Sutherland 
sponsored by Kraft Foods Company. 


Productions: 


Category 17: Science Films 

Golden Reel Award: ABC of Jet Propulsion, 
entered, sponsored and distributed by General 
Motors Corporation; produced by Sound Mas- 
ters, Inc. 

Recognition of Merit Certificates to: Men, 
Steel and Earthquakes, entered and sponsored 
by Bethlehem Pacific Coast Corporation; pro- 
duced by Gene K. Walker Productions; distrib- 
uted by Princeton Film Center. Seifriz on 
Protoplasm, entered and produced by J. M. B. 
Churchill; distributed by Educational Film 
Library Association, Inc. la 





Epiror’s Note: The sponsored film The 
Story of Light was the winner of the Golden 
Reel Award in Category 21: Classroom Films. 
This film was entered and sponsored by Gen- 
eral Electric Company and produced by Trans- 
film Dollywood, in Holland by Joop Gesink. 
Other categories and awards including sound 
slidefilm winners to be listed in a subsequent 
issue according to space available. 
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DO YOUR FILMS 
JUST ENTERTAIN ? 


OR DO THEY GET 
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OUR CLIENTS SAY- 
“GANZ FILMS 


GET ACTIONS 


WILLIAM J. GANZ COMPANY, INC. 
PRODUCERS AND DISTRIBUTORS 
OF MOTION PICTURES, SLIDE FILMS 
AND TV COMMERCIALS 


40 East 49th Street 
New York 17, N.Y. 
Eldorado 5-1443 


NOW IN OUR 36th YEAR 
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Three Films Help Taxpayers 
Face Internal Revenue Rigors 

* Increasing columns of newspaper 
advice and a time-extension did not 
preclude the mass headache which 
spreads at the approach of the an- 
nual income tax deadline. Serving 
as visual aspirin for the immediate 
pre-April 15 deadline days this year 
were three short films which help 
American earners with their filing 
problems. 

Produced for the United States 
Internal Revenue Service, the films 
were circulated to television sta- 
tions nationally. The project is spon- 
sored by Universal CIT Credit Cor- 
poration, a subsidiary of CIT Fi- 
nancial Corporation. 

Tom Noone, executive director of 
Filmbuilders, Ltd... Washington, 
producers of the series, announced 
that the films were planned to fit 
into established local tv programs 
as well as to be shown individually 
or in series as a complete program 
offering. 

Two of the films employ live 
photography and were produced 
under the general title, Tax Tips. 
The third, The Fable of Phineas P. 
Filewell, uses the filmograph tech- 
nique and deals with the adven- 
tures and misadventures of a car- 
toon character. 

Distribution of the permanent 
loan prints to each tv station was 
accomplished by field personnel of 
the Internal Revenue Service. 


* at * 


SMPTE-Navy Film, “Jiffy,” 
Checks Projector Performance 
*The Jiffy, a short test film for 
rapid checking and demonstration 
of 16mm projector 8) stem perform- 
ance, has been developed by the 
Society of Motion Picture and Tele- 
vision Engineers in collaboration 
with the U.S. Navy. 

The “jiffy” film is available to 
l6mm projector manufacturers, 
audio-visua! education organiza- 
tions, repair shops and camera 
stores. It provides a simple check o1 
demonstration of projector perform- 
ance in the four minutes required 
to run 135 feet of film. 

Although it requires no test in- 
struments, The Jiffy facilitates 
checks for faithful reproduction of 
wide-range music, picture steadi- 
ness, uniform picture brightness, 
flutter, correct sound track guide 
adjustment, normal volume, sound 
focusing in both standard and non- 
standard emulsion positions, fre- 
quency response from 50 to 5000 
cycles and dialogue intelligibility. 

The Jiffy may be obtained from 
SMPTE, 55 West 42nd St. New 
York 36, for $10.50. 
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AUDIO-VISUAL FACILITIES AT N.A.M. HEADQUARTERS 





Joining the parade of leading U.S. industries and trade groups who have set 
up model audio and visual facilities is the National Association of Manufac- 
turers with this new 170-seat board room at New York City headquarters. 


© If you're in the 
MOVIE business J 






...and MUST have 
Good Color Prints 








... the only motion picture lab that prints and 
PROCESSES in its own Kodachrome plant! 


THE CALVIN CO. 


1105 TRUMAN ROAD 
KANSAS CITY 6, MISSOURI — HA. 1230 








Natl. Assn. of Manufacturers 
Shows Model N.Y. Facilities 

* The National Association of Man- 
ufacturers moved into new head- 
quarters at 2 East 48th St., New 
York, last year, bringing together 
all parts of the organization which 
had formerly occupied space in 
three separate buildings. The entire 
operation has been streamlined for 
more efficiency and economical op- 
eration of the Association’s activi- 
ties. 

A feature of the new NAM head- 
quarters is a board room, seating 
170, where the board of directors 
and the various association commit- 
tees will meet. Previously it was 
necessary for such meetings to be 
held in hotels throughout the city. 

The new Board Room contains 
the last word in audio and visual 
equipment—only lacking a projec- 





Folding doors convert the large 
board room into smaller units. 


tion booth to make a fine room for 
any kind of film showings. It has 
folding doors which roll away on 
tracks, permitting the room to be 
divided into two equal parts with 
automatically operated projection 
screens built into walls in both sec- 
tions of the room. The speaker’s lec- 
tern raises or lowers automatically 
on pushing a button. Hanging from 
the ceiling at some 20 or 30 spots 
about the room are microphones, all 
controlled from one panel at the 
lectern. At the head of the room are 
three reversible panels built into the 
wall with blackboard and flannel 
surfaces on opposite sides. 

To permit the greatest flexibility, 
the new Board Room has an adja- 
cent serving kitchen, with ovens and 
ice-making machines equal to al- 
most any occasion. 


* we * 


Victor Projector Operation 
Depicted in Training Film 
® The new Model 65 line of Victor 
16mm Sound Motion Picture Pro- 
jectors, manufactured by the Victor 
Animatograph Corporation, Daven- 
port, Lowa, is the subject of Oper- 
tion and Care of the Victor 16mm 
Sound Projector, an 11 minute 
sound film. 

A creative approach has been 
used to illustrate set-up, threading, 
operation, cleaning and lubrication 
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of the projector. Produced for Inter- 
national Film Bureau, Incorporated, 
by Gilbert Altschul, producer of 
educational films, the demonstration 
picture sets out procedure for the 
operator to follow. Closeups detail 
threading technique and the film 
takes the viewer through sound and 
picture quality control. 

The new film is available through 
the sponsor: International Film 
Bureau, Incorporated, 57 W. Jack- 
son Blvd., Chicago 4, Ill, or from 
authorized Victor distributors and 
dealers. The film is available in 
color or black/white. 


* * * 


“Cellomatic Projection” Used 

in Prudential TV Film Series 

* Successful application of Cello- 
matic projection may be seen by 
viewers of the CBS television net- 
work show, You Are There, spon- 
sored by the Prudential Insurance 
Company of America. 

The Cellomatic technique is uti- 
lized in a film series which explain 
some of the intricate concepts of in- 
surance via a “magic blackboard” 
on which illustrations animate them- 
selves. 

Production of these films as well 
as complete technical co-ordination 
of the process was handled by Lux- 
Brill Productions, Inc., Brooklyn, 
New York. 





WANTED — FILM 
SALES EXECUTIVE 


Top Producer theatrical travel 
films needs experienced Sales- 
man with excellent contacts and 
personal following in trans- 
portation and tourist fields, 
foreign and domestic! 

This is our Production Spe- 
cialty and Sales Executive 
should be able to bring in top 
accounts in this field. 

All replies kept strictly con- 
fidential. 


Write Box 55-3D 
BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 





Film Title Printing Is One 

of Vital Arts of Production 

* The making of titles is one of the 
least known of the many services 
that make up a finished motion pic- 
ture. It is not at all a printing proc- 
ess of just pushing a lever where- 
upon a perfect title comes out. In 
fact, title printing is an art con- 
siderably removed from that of a 
printer or typographer. 

In simplest terms, motion picture 
titles are sheets of clear film, called 
cels, upon which letters are printed 
with rolls of black, white or colored 
foil. To make the foil stick to the 
cel, the type must be heated to an 
exact temperature. 

Beyond that, each title shop has 
its own secrets, involving methods 
of temperature control, exact regis- 
tration, humidity, pre-treatment of 
the foil for optimum results, cel 
handling, and the making of travel- 
ing or wide-screen titles. 

Robert B. Knight, head of 
Knight’s Title Service, in New York, 
has been in the title business for a 
good many years, but even today he 
is learning things from his chief 
technician, Enrique Martinez, con- 
sidered to be one of the top motion 
picture title men in the country. 

Mr. Martinez, a native of Mexico, 
has been printing titles for 21 years, 
with Knight for the past four years, 
and previously with Ferdinand Del- 
gado, Inc. He is not only a master 
of his unusual trade, having origi- 
nated methods which have greatly 
improved the modern motion pic- 
ture title, but combines his outside 
interests to great effect in the title 
business. He speaks five languages, 
and even more important, is letter- 
perfect in the “title credit language” 
used in 20 or 30 other countries. 

This skill is plenty useful when 
the Knight shop receives a job with 
orders to make titles in 27 lan- 
guages, including such as Vietna- 
mese, Icelandic, Ilongo and Hindi. 
Ordinarily, this sort of thing is duck 
soup for Mr. Martinez, but just in 
case an order for a really hard lan- 
guage comes in, he has a shelf of 
foreign dictionaries. 








COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have produced over 450 color films. If you have a production problem, 
contact Henry Clay Gipson, President . . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, NY. 











seratch removal 


COSTS LESS THAN YOU THINK! 


Films are couriers of goodwill for your company—whatever 
their message. Scratched, dirty film prints not only dim your 
message but deliver an unwanted message of their own—that 
you are careless of your company’s prestige. You'd be surprised 
how little it costs to keep up appearances. A short vacation with 
us gives your films a new appearance, a new life. 


Our exclusive RAPIDWELD process chemically reconditions 
film so that imperfections like scratches, “rain”, oil-stains and 
brittleness disappear—your film looks like new! 


Why not join the scores of Business Screen readers* who regu- 
larly send us their precious originals, negatives and prints se- 
cure in the knowledge that they will receive our prompt, meticu- 
lous treatment and expert care—for only pennies per foot. 


* To list only a few: Aetna Life, Bell Telephone. Am. Medical 
Assn., Nat. Audubon Soc., RCA-TV, CBS-TV, ABC-TV, Ziv TV, 
Aleoa, Am. Can, Am. Cyanamid, Ford Motor, Gen. Electric, 
IBM, Pan Am. Airways, United Airlines, E. I. duPont, U. S. 
Steel, Penn. Water & Power, Swift, Ansco, Eastman Kodak, 
George W. Colburn Lab., Ace Film Lab., Caravel Films, Color 
Service, Jam Handy Org., Mecca Film Lab., Precision Film Lab., 
Sarra, Transfilm, Warner Bros., United Artists, Paramount. 


16 and 35 mm 


ORIGINALS e NEGATIVES e KODACHROMES e PRINTS 
RAPID FILM TECHNIQUE, INC. 


established 1939 
21 West 46th Street e New York 36, N. Y. e JU 2-2446 























EVERY FILM EDITOR NEEDS 


TIGHTWIND ADAPTER 


HERE ARE 8 
REASONS WHY: 


PRICE: 


THE — 


CAMART 


UNIVERSAL MODEL 





JUNKS SPLIT REELS & FLANGES! 
PATENT 
PENDING 





Designed to fit standard rewinds. 


Chrome-plated BALL BEARING 
film guide roller. 


For left and right side rewinds. 


Core adapter for 16mm and 35mm 
male and female plastic cores. 


Saves storage space and reels. 
Eliminates film cinching and abrasions. 


Does not interfere with normal use of the rewind. 


$29.00 — MONEY BACK GUARANTEE! 


Winds 16mm or 35mm film quickly and smoothly on plastic cores. 
Now used by film libraries, laboratories, editing departments, 
animators, film opticals and film handling rooms. Special models 
made to order for Little Giant and Dynamic rewinds and for large 
reels up to 5000 feet. Send for descriptive literature. 


1845 Broadway at 60th St. 
NEW YORK 23, NEW YORK 


THE CAMERA e MART, inc. 


Phone: Circle 6-0930 
CABLE: CAMERAMART 








NUMBER 2 + VOLUME 


16 


°. 19353 





63 








SHELDON NEMEYER 


Audio Productions Appoints 
Sheldon Nemeyer as Sales Mgr. 


* The appointment of Sheldon Ne- 
meyer as sales manager of Audio 
Productions, Inc. has been an- 
nounced by Frank Speidell, presi- 
dent of the Eastern production or- 
ganization. A former Navy film 
executive, Mr. Nemeyer was intro- 
duced to sponsors and members of 
the industry via the full page an- 
nouncement on another page. 
Widely known and well liked 
throughout the field, Mr. Nemeyer 
brings considerable experience to 
his new post. We extend him our 
best for a long and successful career. 
os * ot 
Two Named Assistant Treasurers 
at Pathe Laboratories, Inc. 
* Appointment of Walter S. Prusie- 
wicz and Burton H. 
assistant treasurers of Pathe Labo- 


Bastedo as 


ratories, Inc., has been announced 
by James L. Wolcott, executive vice- 
president. 
chief ac- 
countant of the lab since 1951, com- 
ing to Pathe from a position with 
Pictorial Films, Inc. He is co-chair- 
man of the Motion Picture Industry 
Credit Group of the National Asso- 
ciation of Credit Men. 

Bastedo came to Pathe from its 


Prusiew icz has been 


parent company, Chesapeake Indus- 
tries, Inc., where he was controller. 
He has been with Chesapeake Indus- 
tries for the past 10 years, spending 
one year of this time with a former 
subsidiary, Eagle Lion Films, Ine. 
7” at oa 

Wanda Duke to Depicto Films 

® Miss Wanda Duke has joined De- 
picto Films, Inc., New York, in the 
capacity of art department produc- 
tion manager, John Hans, president, 
recently announced. 

Miss Duke has been in the film 
industry for 14 years, participating 
in various phases of slidefilm and 
animation production. Currently 
she is directing her efforts at De- 
picto Films to the production of 
wide screen, anamorphic slidefilms. 
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Movielab’s 25th Anniversary 
as Firm Continues Its Growth 


* This month marks the 25th An- 
niversary of Movielab Film Labo- 
ratories, Inc., now engaged in a 
large expansion of its facilities in 
the big, and newly re-named, 
VMovielab Building, at 619 West 
54th Street, New York. 

The new space arrangement, 
covered by a ten year “million dol- 
lar” lease, is representative of steady 
growth of the Movielab organiza- 
tion over the past 25 years. Presi- 
dent Saul Jeffee recalls his first 
independent operation as a “hole- 
in-the-wall” rack and tank develop- 
ing lab, housed in one room. 

Today, Movielab is one of the 
largest independent labs in the 
East, and the largest processor of 
foreign films in this country. 

Ever since his entrance into the 


Films are under- 
stood better and re- 
membered longer — with 
Victor's superb sound and pic- 
ture quality. 


The new VICTOR 16m 
SOUND PROJECTOR 


is easy as 1-2-3 to operate 


m 





Easy 3-spot threading . . . over sound 

drum, through film gate, on to single 

drive sprocket. 

Easiest to operate (with finger-tip con- 
9 trol panel, softly illuminated). Start 

motor, turn on lamp, adjust sound 

volume. 


film trips protect films by stopping 
projector immediately in case of 
emergency. 


3 Easiest on your films — 3-spot safety 


laboratory end of the motion pic- 
ture business, Mr. Jeffee has been 
active in attempting to bring in- 
creased motion picture production 
back to New York City, birthplace 
of the movies. 

He has also played an important 
role in the fight to keep New York 
as the capital of TV broadcasting. 
The only way to keep the motion 
picture end of the TV industry in 
New York, according to Mr. Jeffee, 
is to offer the same quality and 
technical ability once available only 
in Hollywood. 


a ae t 


Hartley Occupies New Quarters 
® Hartley Productions, Inc. has 
moved to a new building at 339 
East 48th Street, New York. The 
new headquarters include two large 
sound stages, work shops, editing 
rooms and storage space. 


SALES FILMS 


TRAINING FILMS 









YOU CAN TAKE IT WITH YOU 


The new Victor is lightweight! 
Carry it with you from department 
to department, from plant to plant, 
or from city to city. Victor is 
smartly styled, too . . . looks like 
fine luggage and isn’t any larger. 


SEND FOR FREE FOLDER TODAY 


VICTOR pesca, 


Dept. L-35, 


Davenport, lowa, U.S.A. 
New York — Chicago 


Quality Motion Picture Equipment Since 1910 
























DONALD F. CARTER 





Crawley Films Ltd. Names 
Donald Carter Production Head 


* Donald F. Carter, long a British 
motion picture executive, has been 
appointed to succeed Quentin Brown 
as director of production at Crawley 
Films Limited, Ottawa, Canada. 
Brown will head a new Crawley tele- 
vision division in Toronto. 

Before coming to Canada, Carter 
was executive producer of the Gau- 
mont British Specialized (spon- 
sored) Film Unit. As production 
head at Crawley’s, he will direct the 
work of six production crews whose 
assignments often take them to 
Europe, the Caribbean and South 
America as well as all parts of 
Canada. He also will be in charge of 
scheduling work, music, recording, 
script writing, animation, cameras 
and lighting. 

Since 1948, Carter has _ repre- 
sented the J. Arthur Rank interests 
in the Association of Specialized 
Film Producers and in 1950 became 
the Association’s vice-president. In 
1950 he was elected to the Board of 
the British Film Production Fund. 


% * oh 


Sharkey Joins Telecine 

as Director of Photography 

*F. D. Sharkey, for the past nine 
years cameraman at Coronet In- 
structional Films, has joined the 
staff of Telecine Film Studios, Inc., 
Park Ridge, Ill., as director of 
photography. 

In his new position, Sharkey as- 
sumes responsibility for the tech- 
nical excellence of all Telecine mo- 
tion picture productions. He has 
more than 275 films on various sub- 
jects to his credit. 

* a % 
Animation Firm Retains Agency 
* The Animation Equipment Corp., 
New Rochelle, New York, has re- 
tained Friend, Krieger and Rader, 
Inc., New York, as its advertising 
agency. 

Oxberry cameras, optical printers 
and animation equipment will be 
promoted. 
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| E. B. “Mike” McGREAL 





McGreal Becomes President of 
Houston Color Film Labs 
@ Ek. B. “Mike” McGreal has been 
named president of the Houston 
Color Film Laboratories, Inc., of 
Burbank, Cal., color film processors. 

McGreal brings to his new job a 
background of experience and 
thorough knowledge of the indus- 
try. The first of his plans for ex- 
panding the company’s operations 
will be announced shortly. 

For 26 years, McGreal has been 





V, 





I have to give a fellow producer 
my right arm in the form of my 
present assistant, a production co- 
ordinator and expediter of rare 
ingenuity, excellent all round film 
background, and outstanding edu- 
cation. He hasn't yet heard of the 
40-hour week, and if faced with 
the impossible always says, “Maybe 
can do”... and most often does! 


POLICY OF THE MOMENT 
MAKES HIM AVAILABLE. LET 
MY LOSS BE YOUR GAIN 


Write Box 789 
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associated with the motion picture 
industry in Hollywood, having 
joined MGM in 1929, Later he was 
associated with Warner Brothers. In 
1954 he became vice-president of 
the Houston-Fearless Corp., manu- 
facturers of motion picture studio 
and processing equipment. 


ab a * 


Herb Silver Radiant Sales Mgr. 

* Radiant Manufacturing Corpora- 
tion, Chicago manufacturer of pro- 
jection screens, has appointed Herb 
Silver as district sales manager for 
New England and Upstate New 
York. His headquarters will be in 
Boston. 

Silver has a background of eight 
years in the photographic field with 
extensive sales experience at both re- 
tail and distributor levels. 


at * * 


Visualscope, Inc. Joins Field 

® Visualscope, Inc., with offices at 
103 Park Avenue, New York, is a 
new firm formed to produce film- 
strips, slides, presentations, art, and 
other services connected with the 
film and television industry. 

President of the new company is 
John H. Rose, Jr., previously with 
Training Films, Inc. 

Manny Rey, former art director at 
Transfilm Incorporated, is vice- 
president; and Robert G. Taylor, 
also formerly with Training Films, 
Inc., is secretary-treasurer. 


* at a 


TV Specialty Equips Caldwell 

* Television Specialty Company has 
recently shipped a Hills Filmatic 
processing machine to S. W. Cald- 
well Ltd., Toronto. The Hills Fil- 
matic is a special machine that will 
process 60 to 80 feet a minute of 
negative film and 115 feet per min- 
ute of positive film. This is the first 
processing machine TSC has ship- 
ped to Canada and is part of the 
complete film processing lab that 
S. W. Caldwell Ltd. has recently in- 
stalled as part of its TV 
facilities. 
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Economical 
Professional 
Wotion Picture Production 


FILM ASSOCIATES 


610 NORTH WOODWARD AVENUE 


BIRMINGHAM, MICHIGAN 


TELEPHONE 


ESTABLISHED IN PENNSYLVANIA IN 1940 
IN MICHIGAN 


REORGANIZED 


pbssociated Studios ia 
DETROIT — CHICAGO — NEW YORK 
BALTIMORE — 
ST. LOUIS— NEW ORLEANS — HOUSTON 
SAN FRANCISCO —LOS ANGELES 


JAMES EB. MacLANk, Executive Producer 


20 YEARS PROFESSIONAL EXPERIENCE IN FILM PRODUCTION 
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America’s most versatile 
sound slidefilm projector. 
Compare and you'll buy 





Only SOUNDVIEW offers these unex- 
celled features: Removable 8” speaker 
with 25 ft. cable for best placement in 
front of large group audience, Standard 
and long playing records. High quality 
sound. Brilliant picture. Fan forced air 
cooled. Easy operation. Compact, light 


Att 


SOUNDVIE 


in weight. Projector is removable, can 
be used as independent remote push- 
button control projector for 35mm strip- 
film. Automatic operation on either high 
or low frequency systems. 300 watt and 
500 watt models available. Accommo- 
date all 2 x 2 slides. 





AUTOMATIC PROJECTION CORPORATION 
282 Seventh Avenue, New York 1, N.Y. 


Please send brochure on complete line of 
SOUNDVIEW audio-visual equipment for 
either automatic or manual sound slidefilm 
operation, also information on 35mm remote 
control pushbutton stripfilm projectors only. 


NAME 





ADDRESS. 





CITY ZONE—._STATE.__.__.... 
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Reference Shelf 


FILM CATALOGS & BOOKLETS 
ON PRODUCTION & EQUIPMENT 


United States Steel Films 
Listed in 14th Corp. Catalog 


* The United States Steel Corpora- 
tion has released the 14th edition 
of its motion picture catalog which 
contains information on 11 films 
sponsored and currently being dis- 
tributed by the Corporation and its 
various subsidiaries. : 

Two new motion pictures are in- 
cluded in the listing: /ron Ore from 
Cerro Bolivar, a 16mm, 31-minute 
film in Kodachrome on the discovery 
and development of a new iron ore 
mine in Venezuela; and The Wait 
ing Harvest, a color film running 
23 minutes and available in 16mm 
and 35mm. This is a story of United 
States Steel's production of basic 
chemicals from coal. 

Details on the distribution of 
these and other films relating to the 
steel industry are given in the 19 
page catalogue. Advice on the han- 
dling of prints, conditions under 
which films are loaned, a short his- 
tory of USS’ sponsorship of indus- 
trial films and tips on how to best 
use films complete the contents. The 
catalogue is available from United 
States Steel Corp., 525 William 
Penn Place, Pittsburgh 30, Pa. 

+ t = 
Van Praag Circulates Second 
Booklet on Production Material 
* “Take Stock Of Your Picture,” 
the second of a series of pocket-sized 
motion picture handbooks, has been 
circulated to a select list of advertis- 
ing agency film executives by Van 
Praag Productions, New York, pro- 
ducers of television, industrial and 
commercial pictures. 

The booklet, illustrated with film 
samples, tells the supervisor or pro- 
ducer what type of film to use, or 
what type of film has been used in 
a given circumstance. The folio also 
contains information on sound and 
film recording. 

The first booklet in this series, 
“The Lens In Your Picture,” is a 
dissertation on how lenses are used 
in the production of motion pic- 
tures. 

Assembled and edited by William 
Van Praag, president of the com- 
pany, the handbooks are 314 by 
814 inches and bound in a heavy 
stock, three-fold cover. Each one 
bears the following on the cover: 
“Motion pictures are made by men 
with materials. Since the materials 
are available to anyone, it follows 
that the quality of the pictures de- 
pends upon the men who produce 
them.” 
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Guide to Projection Lamp Use 
Offered by Sylvania Electric 

* “Projection Lamp Buying.” a 
booklet illustrating Sylvania pro- 
jection lamp types, details and uses, 
has been announced by H. W. 
Jones, photolamp merchandising 
manager, Sylvania Electric Prod- 
ucts, Ine. 

“For some time the need for as- 
sembling under one cover a com- 
pendium of information on projec- 
tion lamps has been evident.” Jones 
said. “The new ‘Projection Lamp 
Buving Guide’ is the result of this 
need.” 

The new guide contains informa- 
tion on specifications and voltage 
ratings, base and filament diagrams, 
lamp construction details and lamp 
characteristics and technical data. 

\ feature of the booklet is a series 


of four lamp guides covering 8mm 


T 3 
“/ephone Lawrence © 


projectors, 16mm projectors, minia- 
ture slide and slidefilm projectors, 
and glass slide and opaque copy 
projectors. It also contains a series 
of the questions most asked about 
projection lamps and the answers. 
Copies of the guide will be available 
through the various Sylvania dis- 
trict offices. 

% * % 
19-Page Kodak Guide Lists 
Expert References in the Field 


* A new booklet listing authorita- 
tive sources of information on all 
phases of photography, amateur and 
professional, has just been published 
by the Eastman Kodak Company 
under the title, “Kodak Books and 
Guides.” 

The Kodak publications described 
in this 19-page guide have been 
prepared by experts in their re- 
spective photographic fields. They 
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1905 Fairview Ave., N.E., Washington 2, D.C. 





include the latest authoritative in- 
formation on both general and 
specific photographic subjects, in- 
cluding the industrial, scientific and 
graphic arts fields. 

It is available, free of charge, 
from the Sales Service Division, 
Eastman Kodak Company, Roches- 
ter 4, N. Y. 

e wt % 
“Scotch” Brand No. 190 Tape 
Discussed in 3-Page Bulletin 


* Characteristics and application 
of “Scotch” brand No. 190 “Extra 
Play” magnetic tape are discussed 
in “Sound Talk” bulletin No. 30 
now available on request from Min- 
nesota Mining and Manufacturing 
Co., 900 Fauquier St., St. Paul 6, 
Minn. 

The three page bulletin covers 
the physical and magnetic specifica- 
tions of the new tape and is illus- 
trated by two charts showing com- 
parative frequency response curves 
and layer-to-layer signal transfer. 

The new No. 190 tape, which 
employs a high-remanance oxide 
coated on a thinner acetate backing, 
was introduced by the 3M Company 
recently and is said to boost re- 
cording time on any machine by 
50%. 

% a * 
Revere Recorder Guide Book 
Details Tape Uses in Business 
* The Revere Tape Recorder Guide, 
a practical manual for recording 
machine users, is now available. 

A non-technical book, the guide 
tells the user how to get the most 
out of his equipment and avoid 
common errors. While this manual 
is aimed at owners of Revere re- 
corders, it will be serviceable to 
all tape recorder users. 

Many new uses for the tape re- 
corder in business and education 
are detailed, including dictation 
voice training, music practice, mak- 
ing sound effects and sound tracks 
for silent pictures. The 127-page, 
pocket-size book is illustrated with 
photographs and diagrams. The 
book was written by Dr. Kenneth 
J. Tydings, author of camera guide 
books. 

The Revere Tape Recorder Guide 
is the first in a series which Tyd- 
ings Book Publishing, Inc., is sched- 
uling for publication during 1955. 
It will be followed by guides to the 
other leading makes of tape re- 
corders. The book is available in 
radio, camera, book, music and de- 
partment stores. 

* * od 
5th Annual Production Review 
* A few remaining copies of the 
recent 5th Annual Production Re- 
view Issue of Business SCREEN are 
available at $2.00 per copy. 
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Closeup on Moy Edge Number Unit 


‘55 Model Moy Visible Film Edge 
Numbering Machine Announced 
*5S.0.S. Cinema Supply Corp. is 
now marketing a new, 1955 model, 
of the Moy Visible Film Edge Num- 
bering Machine, featuring a newly 
improved inking system. 

The machine simplifies the task 
of checking titles and footage. It 
eliminates the necessity of using film 
“originals” for editing by substitu- 
ting a work print which can later be 
matched with the original for edge 
numbering. Lengths of fades and 
dissolves vary and laboratories find 
edge numbering indispensable in 
determining the number of frames 
when editing the work print. Where 
titles are replaced by commercials 
in films distributed to television sta- 
tions, the problem of identification 
is solved by edge coding. As film be- 
comes older, mishaps occur and 
where frames are broken the projec- 
tionist can readily identify film that 
is numbering between the perfor- 
ations. TV stations and film dis- 
tributors can number, code and 
catalog every film before its release. 

The Moy machine can also be 
used for numbering magnetic film 





For I6mm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only 
original 
Fiberbilt 

Cases 
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because all parts coming in contact 
with the tape are made of non- 
magnetic material. The numbering 
block itself has no effect. Aside from 
identification, numbering catalog- 
ing, and editing, the use of this ma- 
chine saves valuable time and sim- 
plifies the handling of film from the 
lab to the exhibitor. 


Printing the Footage Number 

The various units of this device 
are mounted on a cast aluminum 
base with a bright black enamel and 
polished chromium plate finish. The 
film movement is non-intermittent. 
Numbering is done by an auto- 
matically operated metal numbering 
block which prints the footage num- 
ber on the film at each revolution 
of the sprocket. The film subsequent- 
ly passes over a series of rollers and 
elevators before being rewound. A 
bristle brush and felt pad are fitted 
to keep the numbering block clean. 

A central lubricating point is pro- 
vided for all working parts of the 
main mechanism. Film capacity is 
1600 ft. on the 16mm model and 
1000 ft. on the 35mm model with 
any model adaptable to 2000 ft. 
Printing speed is 50 ft. per minute. 
The 16mm model prints between the 
perforations only; the 35mm _ be- 
tween the perforations or on the out- 
side edge. 


Standard Block Has 6 Figures 

The standard numbering block is 
for 6 figures either with 2 handset 
and 4 automatic figure wheels, or 3 
handset and 3 automatic. Both nega- 
tive and positive films can be num- 
bered. Power supply coupling is by 
a special plug, suitable to take flex- 
ible tubing; also a built-in switch is 
provided. The machine is made for 
l6mm, 174mm, 35mm and easily 
adaptable to 65/70mm for the new 
Todd AO Process, as done for the 
American Optical Company. 

The previous “wick” method has 
been replaced by a series of transfer 
rollers feeding the ink directly to 
the numbering block. Another fea- 
ture is the “ink flo” control adjust- 
ment assuring correct and even ink 
application. Present Moy owners 
may replace their old inking as- 
sembly with a new unit at nominal 
cost. 

Recent Installations Are Noted 

Among new installations of the 
Moy machine are those at Consoli- 
dated Film Industries, Cinerama, 
Inc., W. A. Palmer Films, Columbia 
Broadcasting System, Moody Bible 
Institute, Fischer Photographic 
Laboratories, U.S. Department of 
Agriculture, Movielab Film Labora- 
tories, Reeves Soundcraft Corp., and 


Holland & Wegman. 
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DOCUMENTARY 
TRAVEL 

SPORT 
CONSERVATION 
WILDLIFE 





CHELMSFORD 
MASSACHUSETTS 


“The Finest In Outdoor Films’’ 





CONTINUOUS 


It Sells— 
On Sight 


THE COMPLETELY 
DEPENDABLE SALESMAN 
SELLING YOUR PRODUCT— 
YOUR STORY—ENDLESSLY “ 
WITHOUT SUPERVISION 0 


@ Self-contained speaker 
@ 800-foot continuous film reel @ Pre-threaded film 


Direct sales are easier . . . promotion more potent . . . training work 
simpler . . . operating costs dramatically lower with the Busch CINE 
SALESMAN 16mm continuous movie projector on your staff. Hundreds 
of CINESALESMAN projectors are now selling for scores of national 
concerns everywhere. Look for the CINESALESMAN, it’s sure to catch 
your eye and ear at conventions, sales presentations, displays, point of 
sale locations, trade shows . . . in fact, anywhere and everywhere that 
sound and motion are combined for more effective, potent sales impact. 
Color or black and white, sound or silent, any !6mm film works al- 
ways in the CINESALESMAN .. . and the Busch CINESALFSMAN 
always works for you! 








Performs in 
lighted room 


@ Self-contained screen 





212 South Hamilton Street . 


BUSCH FILM & EQUIPMENT COMPANY 


Saginaw, Michigan 
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the mark of 
excellence in 


commercial films 





CATE & MCGLONE 
films for industry 
1521 cross roads of the world 
hollywood 28, california 
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the projector! 


WHERE OUR 16MM LAB AND SOUND 
RECORDING SERVICES ARE CONCERNED 


Expert printing and processing 
comes to life in the projection room. 
Let us handle your next job 
and prove that this personalized 
attention costs no more. 
write today for detailed description 
of our services and prices. 


FISCHER 
PHOTOGRAPHIC 
LABORATORY, Inc. 


1731 No. Mobile Ave., Chicago 39, Ill. ME-7-5316 





5th PRODUCTION REVIEW 


These listings from the 5th Annual Production 
Review are reprinted to correct minor errors 
in text; paste into proper areas on your copy. 


WILDING PICTURE PRODUCTIONS, INC. 


1345 Argyle Street, Chicago 40, Illinois 
Phone: LOngbeach 1-8410 


Date of Organization: 1914 


Incorporation: 1927 


BRANCH OFFICES 

New York: 385 Madison Ave., New York, N. Y. 
Phone: Plaza 9-0854. T. H. Westermann, Vice- 

President. 

Detroir: 4925 Cadieux Road, Detroit, Michigan. 
Phone: TUxedo 2-3740. Don Calhoun, Vice- 

President. 

CLEVELAND: 1010 Euclid Bldg., Cleveland, Ohio. 
Phone: Tower 1-6440. Dean Coffin, District 

Manage? 

PrrrspurcH: 429 Fourth Ave., Room 1201, Pitts 
burgh, Pa. Phone: Grant 1-6240. Ralph Mait 

land, in charge. 

CincinNATE: Enquirer Building, Cincinnati, Ohio. 
Phone: Garfield 0477. R. L. McMillan, in 

charge. (Under supervision of Jack Rheinstrom.) 

Cuicaco: Address given above. Jack Rheinstrom, 
Vice-President. 

Sr. Louis: New office: address to be announced. 

HoLLyweop: 5981 Venice Blvd., Hollywood, Cali 
fornia. Phone: Webster 0183. John Oser, in 


charge. 


C. H. Bradfield, Jr., President 

H. W. Fish, Executive Vice-President 

Lang S. Thompson, Vice-President, Sales 

J. A. Kellock, Vice-President, Production 

C. B. Hatcher, Secretary-Treasure1 

M. W. Gibney, Production Development Dept. 
J. M. Constable, Production Development Dept. 
Walter Tinkham, Executive Assistant 

Jerome C. Diebold, Manager, Navy Services 
Harold A. Witt, Manager, Air Force Services 
Harold Kinzle, Laboratory Superintendent 
Gilbert Lee, Art Director 

J. E. Dickert, Recording Director 

\. J. Bradford, Customer Service & Equipment 
Duncan Taylor, Slidefilm Dept. 

Jack A. Krieger, Advertising & Sales Promotion 


FILM ASSOCIATES OF CALIFORNIA 


10521 Santa Monica Blvd,, Los Angeles 25, Calif. 
Phone: Arizona 9-8726 


Branch Office: 26 W. 9th Street, New York, 
ll, N. Y. Herman Boxer. 


Date of Organization: July, 1954 


Paul Burnford, President 
Bernice Davis, Publicity and Distribution 
Helen McKee, Sales Representative 


SERVICES: Production of industrial and educa- 
tional films and TV spots, 16mm color or black 
and white, from script to finished film. FACILI- 
PIES: Offices, production studio. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Design for Comfort (Louis 
Roth Clothing Co.); Something to Talk About 
(Walsco Antenna Co.); Men at Mars (Mars Engi- 
neering Co.); Steel Tubes for Western Industry 
(Pacific Tube Co.);* Art in Action Series and Face 
of the Earth (Encyclopaedia Britannica Films). 
*Produced by Audience Tested Productions, Mr. 
Bernard D. Cirlin, president. 





A COMPLETE service 


BACKED BY A NATIONAL 
ORGANIZATION 






From script 
to screen 


MASTER VIDEO SYSTEMS 


% CLOSED CIRCUIT TV 


Planning, Production 


%* FILM PRODUCTION 
TV Program Films « Travel Promotion 
Product Promotion « Sales Training 
Public Relations Projects 


*% SLIDE FILM PRODUCTION 
% INDUSTRIAL REPORTING . .. inexpen- 


sive reports made on film — facts, no frills or 
other “gimmicks”, for use of management in 
evaluating operations, new projects, present- 
ing new products, for use in Board, Planning, 
and Annual Stockholders’ meetings. 


»lius-Produced Films For 
re Sa oe ae 
Curtis-Wright Propeller Div 
Otis Elevator Company + and others 


Film Production Division 


MASTER VIDEO SYSTEMS, 


INC. 


hb 








SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio 














IMITATED... but 
Never Equalled ! 


Someone has said, “Imitation is the sincerest 
form of flattery.” If so, we're really flattered 
... but not nearly as much as we are by the 
outstanding producers who insist on using 
our Type Titles... which are never equalled! 


The Knight Studio 


159 E. Chicago Avenue - Chicago 11, Illinois 
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Audio-Master Corp. Redesigns 
Transcription Playback Machine 
® Redesigned models of their stand- 
ard all-purpose Transcription Play- 
back Machine have been announced 
by Audio-Master Corp., 17 East 
45th Street, New York. 

The new units feature a front 
panel operation for simpler oper- 
ation. Components incorporated 
into the redesigned models (A-M 
352 and A-M 353) assure finer 








quality of tone reproduction and 
most dependable all-around per- 
formance, according to the com- 
pany. 

Both models incorporate a 5-tube 
“push-pull high gain amplifier,” are 
equipped with 3-speed motors for 
33-1/3, 45 and 78 rpm speeds and 
play records up to 174 inches. 
Other features are the transcription 
arms with twist crystal reversible 
cartridges fitted with 2 permanent 
needles for standard, LP and micro- 
groove records, variable volume and 
tone control and pilot light jewel in- 
dicating on/off operations. 

The model A-M #52 has an 8” 
loudspeaker and lists for $78.50. 
The A-M #53 has a 12” loudspeaker 
and retails for $89.50. 








RAPID PROCESSING | 
OF YOUR OWN | 
| 


16mm & 35mm FILM 
IMMEDIATELY AFTER SHOOTING 





Portable WATSON Ciné Developing Out- 
fit provides a simple, efficient, economical 
and speedy means for processing up to 
200 ft. of 16mm or 35mm (also 70mm) 
film. 


Low Cost, Uniform Processing—requires 
only 1 gal. of solution. The WATSON 
Outfit with its 3 nesting tanks—reels and 
scratch-proof loader is preferred by more 
professionals because of its simplicity of 
operation and minimum cost— a prime 
factor to most small T.V. Stations, Labs, 
etc. Fully Guaranteed—Prices from $89.00 
—Extra Reels, Tanks, etc., available. 


Write Dept. B.S.M. for FREE detailed 
Processing booklet. . .......44.4 












BURKE G JAMES, Inc 
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Florman & Babb Nominar Lens 
a Speed Demon on Tough Shots 
* Described by Florman & Babb, 
New York, as the “fastest movie lens 
in the world,” the F & B 1” F0.95 
Nominar lens in “C” mount for all 
16mm cameras is now available. 

According to the manufacturer, it 
is now possible to take needle-sharp, 
well-exposed films “of anything 
which can be seen.” In tests with 
Super XX film, excellent exposures 
were obtained by the light from a 
40-watt bulb. 

With Tri-X negative, it is possible 
to get correct exposures with as little 
as 3 foot candles of light reaching 
the subject, it is claimed. Fully color 
corrected, the Nominar can produce 
good Kodachrome results where 
previously color was impossible due 
to insufficient light. Night exteriors, 
made by moonlight or streetlight, 
huge, dimly lit interiors such as 
Cathedrals, industrial plants, cafes, 
theatres, etc., are among subjects 
the lens can capture. It also is valu- 
able for fine grain and color Kine- 
scope recording. 

The Nominar is composed of nine 
coated elements of a new type opti- 
cal glass. The lens is 1-1/3 stops or 
more than twice as fast as F1.4 
lenses. It has diaphragm click stops; 
an engraved depth of field scale; 
chrome-plated brass mounting and 
is supplied with series VI adapter, 
sunshade and leather case. Priced at 
$165.00 plus $9.90 FET, the lens is 
available at F&B, 70 West 45th St., 
New York City, N.Y. 

% te * 
Consolidated Film Industries 
Builds Film Storage Center 
* A film storage building capable of 
accommodating 60 million feet of 
film under electrically controlled 
temperature and humidity condi- 
tions has been built by Consolidated 
Film Industries, Fort Lee, New Jer- 
sey Division. 

The new structure maintains con- 
stant 72 degrees temperature and 
50% relative humidity to prevent 
shrinkage, curl, decomposition or 
fading. Modern safety procedures 
have been installed, including the in- 
spection of all film under ultra-violet 
light, to guarantee that no nitrate 
film enters the premises. 


oe * 4 


Processing Equipment Catalog 

* A new film processing equipment 
catalog has been issued by Tele- 
vision Specialty Company, Inc. This 
catalog, which lists all available 
processing machines on the market, 
includes recommendations as to 
which machine is best suited for 
various needs. It is available from 
Television Specialty Co., 350 West 
31st St., New York City. 
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A REVOLUTIONARY NEW 
MEANS OF ANIMATED 


PROJECTION FOR 
SALES MEETINGS 
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IN FIVE MONTHS || | 


CELLOMATIC 
2 HAS BEEN USED 

BY THE ¥ 
FOLLOWING FIRMS: 


FORD MOTOR COMPANY 
PAN AMERICAN 
PRUDENTIAL 
TEXACO 
WESTINGHOUSE 
NASH-KELVINATOR 
WYETH-PHARMACEUTICAL 
UNITED FRUIT 
HOT POINT 
KAISER-WILLYS 
SYLVANIA 
DOW CHEMICAL 


NATIONAL ASSOCIATION 
OF MANUFACTURERS 


NATIONAL CASH REGISTER 
SCHLITZ 
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IN POWER 


IN DRIVE: 
FFICIGRY 


IN CAPA “is. 


Now, for the first time, your live 
presentations will achieve the 
impact, movement and flexibility 
of motion pictures...all this on a 
slide presentation budget. 

Write for information today. 

Better yet, See Cellomatic in action at 





A practical stor- 
age cabinet for 
the varied film 
library. Holds 
400, 800, 1200, 
1600 ft. reels; 
100 filmstrip 
cans plus util- 
ity drawer in 
base. Overall 
size: 30” wide, 
70” high, 16” 
deep. Over 50 
models to 
choose from. 





MM-II9 





RK-250 
ideal for School Film 
Libraries. Seven tiers 
of Separator Racks hold 
250-400 feet |érmm reels. 
Many models to choose 
from. 


FOR COMPLETE FILM 
EQUIPMENT SEND 
FOR FREE CATALOG 


PRODUCTS CORPORATION 
330 West 42nd Street New York 18, N. Y. 
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EASTERN STATES 


¢ CONNECTICUT « 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


e MASSACHUSETTS ¢ 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


e NEW JERSEY « 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


e NEW YORK « 
Association Films, Inc., 347 
Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 
Comprehensive Service Co., 245 
W. 55th St., New York 19. 
Crawford, Immig and Landis, 
Inc., 265 West 14th Street, 
New York 11, New York 
The Jam Handy Organization, 
1775 Broadway, New York. 
Ken Killian Co. Sd. & Vis. Pdts. 
17 New York Ave., Westbury, 
N.Y. 


S. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Training Films, Inc., 150 West 
54th St., New York 19. 
Visual Sciences, 599BS Suffern. 





* PENNSYLVANIA ¢ 
The Jam Handy Organization, 
Gateway Center, Pittsburgh 22. 
J. P. Lilley & Son, 928 N. 3rd 

St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


© WEST VIRGINIA ¢ 
B. S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6-6731. 





SOUTHERN STATES 


¢ ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 





¢ FLORIDA « 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


® GEORGIA « 
Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 





NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


* LOUISIANA ¢ 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


¢ MISSISSIPPI ¢ 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


® TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 


ville. 


¢ VIRGINIA ¢ 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
51371. 





MIDWESTERN STATES 


e ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 79 East 
Adams St., Chicago 3. 


Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 


The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 





¢ IOWA e 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


* KANSAS-MISSOURI ¢ 
Erker Bros, Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


¢ MICHIGAN e 


Engleman Visual Education 
Service, 4754-56 Woodward Ave.. 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ OHIO « 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 


e OHIO e 


Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14, 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 

M. H, Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES 


¢ CALIFORNIA ¢« 
LOS ANGELES AREA 


Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
5746 Sunset Boulevard, Holly- 
wood 28. 


Ralke Company, 829 S. Flower St., 
Los Angeles 17. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 





SAN FRANCISCO AREA 


Association Films, Inc., 351 Turk 
St., San Francisco 2. 


Westcoast Films, 350 Battery St., 


San Francisco 11. 


¢ COLORADO « 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 


ver 3. 


¢ OKLAHOMA « 


Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla- 
homa City 2. 


* OREGON ¢ 


Moore’s Motion Picture Service. 
33 N. W. 9th Ave., Portland 
9, Oregon. 


e TEXAS e 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 


e UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 
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Ditto, Inc. Develops Method to 
Reproduce Color Transparencies 
* A low-cost method of making a 
large number of duplicate trans- 
parencies in five colors promises 
to facilitate the use of the overhead 
projector. Ditto, Inc., Chicago has 
introduced the process as a fune- 
tion of its Ditto duplicator. 

The overhead projector has found 
popularity in the visual field be- 
cause it permits a speaker to face 
his audience in a fully-lighted room 
and project pictures on a screen 
above and behind him. He can point 
to data or write on the transparency. 

Ditto’s new non-photographic 
method works according to the fol- 
lowing outline: 

1. Make the master copy: a Ditto 
master is prepared as for regular 
duplicating run on paper; type, let- 
ter or draw material on the master 
in the exact scale desired on the 
transparency; switch carbons dur- 
ing the preparation to get red, pur- 
ple, green, blue or black colors. 
These colors will appear on the pro- 
jector picture. 

2. Use special finish acetate: to 
get bright copies from the master 
on cellulose acetate use a sheet with 
special matte-finish on one side in- 
stead of a smooth finish. The matte 
surface provides a “tooth” that 
makes the Ditto dye stick. 

3. Run off copies: feed plastic 
sheets into the machine by hand, 
matte side up. 

4. Spray with transparentizer: 
the copy on the matte-finish ace- 
tate can be projected in full color 
without further treatment. The light 
will be less than the amount which 
can be projected from a transparent 
sheet, however. 

The key to success of the new 
method is the restoration of the 
matte surface so that transparency 
is obtained. This is done by spray- 
ing the matte side with a clear 
plastic. The spray can will not op- 
erate facing down, so the trans- 
parency must be tacked to a slightly 
inclined surface. Hold can about 
8 to 10 inches away and spray 
with even, overlapping strokes. 
Spray beyond the edges before re- 
versing the hand direction to avoid 
build-up of the plastic on the sides. 
Try to keep the direction of the 
spray nozzle parallel to the sur- 
face rather than in an arc. When 
the spray has dried, the transpar- 
ency can be mounted in the nor- 
mal manner. 

The master copy can be saved 
and used again. Errors can be cor- 
rected before the copy is run off. 

For further information on the 
process, write to Training Depart- 
ment, Ditto, Inc., 2243 W. Harri- 
son St., Chicago, 12. 
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CREATIVE 
SKILL ano 
TECHNICAL 
PERFECTION 


MOTION PICTURES 
FILMAGRAPHS 
SLIDE FILMS 

SLIDES 

TRAINING COURSES 
TRAINING GUIDES 
FLANNEL BOARDS 
TV COMMERCIALS 
PAN SCREEN PROD. 
VU -GRAPHS 


254 WEST 54th ST., N.Y.C. 
COlumbus 5-7620 














SPECIAL SERVICES 


® reasonable charges @ 


EDITORIAL: The Greatest Value to 
“YOUR STORY” ts Smooth Editorial 
Timing . . . Sympathetic Understand- 
ing of “YOUR STORY” theme .. . 
Sensitive Appreciation of “YOUR 
STORY” mood. 


GEORGE HALLIGAN 


Motion Pictures Hollywood 9-7962 
New Address: 1346 No. Highland Ave. 
Hollywood 38, Calif. 














IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 
5362 N. CAHUENGA + N. HOLLYWOOD, CAL. 
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Bread, Circuses and Golden Reels 


(CONTINUED FROM PAGE EIGHTEEN) 


“Has anybody computed the number of di- 
rectly-interested audiences lost by the sponsors 
of these films during the past three and one-half 
months?” 


xm co m 


North Texas Training Directors Hold 

a Film Festival With a Useful Purpose 

* Readers probably find Business ScrEEN’s 
viewpoint on film festivals somewhat paradoxi- 
cal. We’ve been critical of affairs like the Ameri- 
can Film Assembly because of its over-emphasis 
on national awards, the needless waste of time 
and expense involved and the confusion of cata- 
gories. But we've publicized and encouraged 
the purely regional show-casing of films because 
we believe that its good for business in Boston, 
Cleveland, Stamford, Louisville, San Francisco, 
et al. Films should go to the people. 

We especially like the singular purpose of the 
event staged in late February by members of 
the North Texas Chapter of the American Soci- 
ety of Training Directors. There weren’t any 
prizes awarded but Dallas and other Southwest- 
ern business and industrial executives and voca- 
tional school people got to look at a fine selec- 
tion of sales training, human relations, industrial 
safety and supervisory This 
Training Film Festival program committee was 


training films. 
headed up by Max Sprenger and what it set 
out to do was achieved in the review of just 26 
well-selected examples of readily available films 
these business and industrial people could later 
get and use in their training activities. 
Sponsors of similiar events at San Francisco 
helped with their 
were proud to say that BUSINESS SCREEN is 


and Louisville ideas and 
credited with a helping hand. The net result 
of all this is that it should happen again and 
again, in Denver, the Twin Cities, St. Louis, 
New Orleans, Houston, Atlanta, Seattle. A focal 
operation like this saves duplication of preview- 
ing, adds interest to the medium and sells the 
visual idea where it’s needed most and does its 
best. 

P.S. The North Texas event took only one 
Saturday morning when both business and edu- 
cational people could attend without breaking 
up a busy working week. 


Personalities in the Month’s News 


* John Wheeler, attorney for the Film Produc- 
ers Association of New York, played a key role 
in the successful negotiations held with the 
Screen Actors Guild for the mew contract con- 
cerning the production and use of filmed TV 
commercials, The new pact has been 
okayed by members of the Guild and by studio 
members of the New York group. 


since 


* A pleasant letter from Henry Nathan, for- 
merly of the metropolitan Chicago area, tells of 
his successful first year in the operation of 
South-West Films at Wichita, Kansas where he 
now makes his home. The best of luck to this 
able young producer. R 
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* INDUSTRIAL FILMS 

“) * TRAINING FILMS 
‘ * PRESENTATIONS 

* TV SPOTS 





We also specialize in 


* 16mm Titles 
* Slide Films 
* Theatre Trailers 


Let Us Quote On Your 
Next Film Production! 


FILMACK 
(STUDIOS 


PY 61326 So. Wabash Chicago 5, lil. 
357 W. 44th St. New York, N.Y. 





















BUSINESS SCREEN’S VOLUME 
¢ The complete 1954 volume of BusINEss 
SCREEN (eight issues including 4th Pro- 
duction Review) is now available as a 
bound volure at $8.50. Order today. 
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A sound-proof room is necessary part of proper recording. Bob Mytinger, 
sales manager of M&C, is awaiting cue to start recording. 


Tape Delivers the Nutrilite Story 


MYTINGER & CASSELBERRY 


Oy ere of information is 


the most important operation in 
business and industry. Without this 
transmission, other operations do 
If this transmission is 
operations suffer. 
Magnetic tape with its ability to 
store and 


not begin. 
sluggish, other 
volumi- 
nous lengths continues to prove itself 


echo sound in 


as an information transmission- 
belt. Magnetic tape’s versatility as 
a messenger, an idea-conveyor-strap, 
is impressively demonstrated in the 
sales operation job it does for Myt- 
inger & Casselberry, Inc. 


* + * 


* Keeping 19,000 salesmen up to 
date on product development, sales 
techniques, company policy and pro- 
cedure, as well as the countless other 
facets of distribution would be a 
challenge to any sales organization. 

Yet, basically, that is the problem 
faced by Mytinger & Casselberry, 
Inc., Long Beach, California, dis- 
tributors of Nutrilite food supple- 
ment. 

The solution ? Use of tape record- 
ings—-plus more conventional media 
such as sales bulletins, memos and 
to reach the 19,000 
independent distributors who sell 
the firm’s vitamin-mineral food sup- 
plement. 

Since Lee S. Mytinger and Dr. 
William Casselberry, co-founders of 
the firm, began operations in 1945, 


a house organ 


they have developed a business now 
grossing over $10,000,000 annually. 

The partners attribute this rapid 
growth to two factors—a good prod- 
uct and a highly effective marketing 
plan that has enabled hundreds of 
men and women to go into direct 
selling successfully, many of them 
without previous sales experience. 
The establishment 


and mainte- 





INC, UTIL ZES 


SALES TAPE NETWORK 
nance of good communications, is 
the major problem in a sales organi- 
zation of this type. Because many 
of the distributors are selling for the 
first time, it is imperative that they 
receive current information as fre- 
quently as possible. 

To accomplish this, the partners 
turned to magnetic tape as a dra- 
matic and effective means of com- 
munication that would carry their 
enthusiasm—their personal touch— 
right down through the organiza- 


tion. 
Today tape recordings covering 
a wide range of material go out 


from the audio-visual 


some 350 top 


firm’s new 
studios to agents 
throughout their nationwide organ- 
ization, who, in turn, channel the 
information into the field. These 
include: 


(1) Sales Meeting Tapes — Re- 






GOOD TAPE TECHNIQUES FOR INDUSTRY 





cordings on the principles of selling, 
and on selling Nutrilite in particu- 
lar. These are recorded and edited 
for use in local and regional sales 
meetings. A number of talks made 
by recognized authorities 
(with their approval) have been 
recorded, then edited to 15 or 20 
minutes. 


sales 


When 


specific problems arise, they are 


(2) General Information 


discussed and questions answered 
on tape. The tapes are dispatched 
by mail, making it possible to trans- 
mit vital information in greater de- 
tail, with more clarity than by letter, 
and at a much lower cost than by 
telephone. The use of tapes for 
transmission of information adds an 
important personal touch, as well. 


Salesmen Exchange Good Ideas 
New 


ideas are recorded and sent from 


(3) Idea Exchange sales 


group to group. In this manner. 
salesmen in all parts of the country 
may capitalize on the experiences 
and ideas of those in another area. 
These tapes may be used over and 
over again. 

(4) Sales Presentation Training 

With the help of their group 
leaders, Nutrilite distributors record 
their sales presentations, then listen 
to the playback. When they can 
listen to their presentation, weak 
spots are more evident and easier 
to correct. New distributors make 
much faster progress and gain con- 
fidence once they have organized 
their presentation and are able to 
voice it well before tackling actual 
sales. 

Use Role Playing Technique 

At group meetings, one distribu- 
tor acts as the prospect while an- 


Below: files of master recordings are kept on “Scotch” magnetic recording 
tape. Equipment shown is for monitoring and editing masters. 
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other makes a presentation. This is 
recorded and then played back, a 
few sentences at a time. In _ this 
fashion, it can be analyzed and 
criticized constructively by the en- 
tire group. This procedure helps 
the distributor with his presentation 
and also helps those criticizing and 
analyzing to recognize good points. 
Tapes are available to individuals 
or groups for the cost of the tape 
only. Their use is popular with the 
distributors and duplicates are now 
being made by the firm at the rate 
of 150 to 200 monthly, and are 
steadily increasing in use. 
Produced by A-V Department 
The firm’s Audio-Visual Depart- 
ment has a complete installation of 
Magnecord tape 
making the master tapes and dupli- 
cates. In addition, several tape re- 


recorders for 


corders are available for general 
use. All recordings are on plastic 


No. 111 or No. 120 “Scotch” mag- 





Barney Bailey, audio-visual manager 
(standing) and Bert Blanchett, audio 
technician, are getting a master tape 
ready for duplication. 


netic tape. One wire recorder is 
kept on hand for use with the Nutri- 
lite groups who have not yet 
switched to tape recordings. 
Currently in production are a 
series of twenty-minute slide films 
on various phases of the company’s 
operations. The slides include scenes 
of the Nutrilite Products, Inc., 
plant, and Control & Research Lab- 
oratories in Buena Park, California; 
the Nutrilite Products, Inc., alfalfa 
farms at Hemet, California; and 
the Mytinger & Casselberry, Inc., 
offices in Long Beach. These slides 
are used with a tape recorded com- 
mentary in instructing and inform- 
ing the sales organization about 
manufacturing processes and pro- 


cedures. a 





Epitor’s Note: A feature depart- 
ment on Tape Techniques for Busi- 


ness & Industry will appear in 


subsequent issues. We invite your 
contributions and questions. 








IN THEIR CURRENT AD 
ATLAS FILM QUOTED: 


May we show you the 


excellent 16mm reduction 
prints obtainable from the new 


Eastman 35mm Negative-Positive : | , 
color — the superb :  . : Lk fb ud, 


color rendition achieved in 
‘ONE ABOVE ALL’? You have 


to see it to believe it.” 


to have participated as 

the color laboratory 

with Atlas Film Corporation 
and Anheuser-Busch, Inc., 
makers of Budweiser, 

in bringing 

this wonderful 


film to your screen. 
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